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KĞĞƉŝŶŐ ƚŚĞ CƵƐƚŽŵĞƌ “ĂƚŝƐĮĞĚ ƚŚĞ ĐƵƐƚŽŵĞƌ ƐĂƚŝƐĮĞĚ ηϰ ʹ we need to talk! responses from patients 

to questions on research in The National Cancer Patient Experience Survey 2014 
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Background: NCPES 2014 includes data on 70,141 recently treated patients from the 153 NHS Trusts 

in England that provide acute cancer services, a response rate of 64%. It is the third year that 

questions on research awareness were asked, ǁŝƚŚ ƚŚĞ ƋƵĞƐƚŝŽŶ ŽŶ ͞ĚŝƐĐƵƐƐŝŽŶ͟ ŚĂǀŝŶŐ ďĞĞŶ ĂƐŬĞĚ 
in all three years, and the others asked in both 2014 and 2013. 

Method: Questions about the patient experience of cancer ƌĞƐĞĂƌĐŚ ŝŶ ϮϬϭϰ Θ ϮϬϭϯ ǁĞƌĞ͗ ͞HĂǀĞ 
you seen information ;ůĞĂŇĞƚƐ͕ ƉŽƐƚĞƌƐ͕ ŝŶĨŽƌŵĂƚŝŽŶ ƐĐƌĞĞŶƐ ĞƚĐ͘Ϳ ĂďŽƵƚ ĐĂŶĐĞƌ research in your 

ŚŽƐƉŝƚĂů͍͟ ͞“ŝŶĐĞ ǇŽƵƌ ĚŝĂŐŶŽƐŝƐ ŚĂƐ ĂŶǇŽŶĞ discussed with you whether you would like to take part 

in ĐĂŶĐĞƌ ƌĞƐĞĂƌĐŚ͍͟ ͞IĨ ƐŽ ĚŝĚ ǇŽƵ ƚŚĞŶ ŐŽ ŽŶ ƚŽ ƚĂŬĞ ƉĂƌƚ ŝŶ ƌĞƐĞĂƌĐŚ͍͟ 

Results: Findings in 2014 (2013 in brackets) In 2014 more patients saw information about research 

86% (85%) Fewer had a discussion 31% (32%) And fewer then went on take 

ƉĂƌƚ͗ ϲϯй ;ϲϰйͿ Aůů ƚŚƌĞĞ ƌĞƐĞĂƌĐŚ ƋƵĞƐƚŝŽŶƐ ƐŚŽǁ ƐƚĂƚŝƐƚŝĐĂůůǇ ƐŝŐŶŝĮĐĂŶƚ ǀĂƌŝĂƚŝŽŶƐ ďĞƚǁĞĞŶ 
Tumour types and between Trusts. For the question asking whether patients had a discussion the 

range by Tumour type is from 14% to 37% and by Trust from 10% to 61% 

Conclusions: The variations between Trusts remain wide, and there is an inequality of access to 

research opportunities for cancer patients. There are opportunities for all those working as part of 

ƚŚĞ NIHR͛Ɛ LŽĐĂů CůŝŶŝĐĂů RĞƐĞĂƌĐŚ NĞƚǁŽƌŬƐ ƚŽ address this. W have shown elsewhere (Keeping The 

Customer “ĂƚŝƐĮĞĚηϭͿ ƐŚŽǁƐ ƚŚĂƚ ƉĂƚŝĞŶƚƐ ŽĨĨĞƌĞĚ ƌĞƐĞĂƌĐŚ ŽƉƉŽƌƚƵŶŝƚŝĞƐ are more likely to report 

higher satisfaction levels with their care, and even more likely to do so if they go on to participate in 

ƌĞƐĞĂƌĐŚ͘ TŚĞ NIHR͛Ɛ ĂŶŶƵĂů OŬ ƚŽ AƐŬ ĐĂŵƉĂŝŐŶ ŽĨĨĞƌƐ the NHS opportunities to promote research 

participation as an aspect of care. 

 


