[bookmark: _GoBack]Appendix 2: logic modelResearch team deliver expected/agreed outputs (content, form, time) 
Researchers and NHS/local authority staff working in areas related to vascular prevention are engaged in honest, open, 2-way communication
Research team and NHS/local authority staff negotiate and agree what is needed, what is expected and what is feasible/possible 
Researchers know what local partners need and understand current landscape
Content and process of research meets the needs of local partners 
Research/researchers are seen as credible by local partners 
Research team ask what information local partners need in relation to vascular prevention and in what context this information would be used 
Communication and information needs of target audiences are identified
Research findings are tailored to the needs of target audiences (language, format, costs, benefits, fit with local context)
Target audiences are identified
RESEARCH ABOUT VASCULAR PREVENTION WHICH CAN BE USED IN PRACTICE BY LOCAL PARTNERS (NHS/LOCAL AUTHORITY)
Local partners say what they need and provide information about their vascular prevention initiatives, priorities, plans etc.
Needs of local partners and information about current landscape are used to direct research project
Research findings are accessible to local partners

