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‘My Friend BubZ: Buildin gintimacy on YouTube's beauty community

Florencia Garia-Rapp

Introduction

The relevance of establishing feelings of connection and intimacy amitaudience for cinema,
television and online celebrities has beextensively researchedIt has been argued thabr
televisionpersonéties, familiarity and regularity fosteauthenticityand renewiewers’interest(e.qg.
Dyer, 1998; Holmes2004; Marshall 2014).This is similar for Internet celebrities, for whom it is
paticularly important to remain ‘ordinaryin orderto foster a sense of ‘realness\d authenticity
(e.g. Tolson, 2010

For online celebritiesthereis a strong expetancy of authenticitydue to social medis implicit
values of immediacynd spontaneityas well as the inherent image of grassroots, amatediDlY
culture BanetWeiser, 2012; Brgessand Green2009 that he phtform of YouTube started with and
seeks to maintain. Successful online celebrity practice implies building intithemygh disclosure
and connectioseeking This legitimises celebrity practitioners’positions and reputationsas
renownedpersonalities GarciaRapp 2016a, 2016bMarwick andboyd, 2011;Smith 2014). As
Cohen argues, setfisclosure isthe engine that drives new relationshif2001,p. 46;also Baym

2010)and disclosing intimacy acts as a marker thefirles authentic friendship’ (p. 47).

To date, practices at play within YouTube’'s beauty community are still wedearched. The
platform’s beauty ecosystem is not only highly active and dynalmicit also represents a large
market that is steadily growinghe number of views for these videgew by50 per centbetween
January 2014 and April 2015 (Pixabilit§015).Moreover, the 1.7 billion beautglated videos that
populate YouTube have generated a total of 45.3 billion historical views and moré2thanillion

subscriptionsPRixability, 2015).

To understand the dynamics of YouTube’s beauty community, it can be particuldfiy fouexplore
not only the celebrification processes of beauty gurug@gar-usersturned<celebrities, but, more
specifically, to explorehow they forge closeness and intimacy with their audiend®sen compared
to the 15 minutes of fame’ of other popular content such as viral videosus$tainedopularity of



these beauty channdlsften overseveral yeadsin such a competitive and dynamic environment, is a
relevant aspect to consider.o locate thisnew public intimacy (Marshall 2014, p.xii), one must
explore affective and discursive practices, as well as the partitidads of intimacy afforded by
interaction (Usher 2015, p. 313). In this vein, it is relevant to look at how-de€losure through
uploadedcontent further sustains the celebrity position of popular beauty.ddeue | explain how

the renowned guru Bubz addresses her viewers through her channel, Bubzbeauty.

This chaptercontributes tahe scholarly dialogue focad on current digital culture practices at the
intersection of digital fandomna celebrity cultureKanai 2015; Marwick and boyd2011; Smith
2014 Usher 2015).1 examine the way in whicleontent fosters different modes of address and
promotes various types of connection with viewers. In additiatescribehow viewers consume
Bubz's different types of contensnd often reciprocat by engaging in selflisclosing narratives
through comments. Like Lange, | siedimate YouTube videos or videos disclosing intimate and
personal moments dsideos of affinity (2009, p. 73) thastrengthenfeelings of closeness and

connection between viewers and content creators.

| do notaim atdiscoveringwhether Bubz'gperformance ofntimacy is ‘sincere'or part of her sel
brand rather, myfocusis on the affordances of her content fustaiting and legitimising her
position, ad what viewerslo with this —how they consume and respond to her videt=ave aside

the often simplisticconsiderations oftrue versus'fals€ for two reasonsFirst, anyevaluaton of
truth claimswould not influence the phenomenai her popularity In other words, ndependenof

any moral dualis;mBubzowns a very successful chanreshd | presenthe way she seems tonnect
with her followers. As Abidin writesin reference tdSingaporean lifestyle bloggershe intimacies
negotiated are felt by followers as opposed/@ther or not these intedes areactually“authentic”

or “genuine™ (2015, p. 6) What is more, irmany cases, viewers asgvare ofBubz’s restrairts in
self-presentation as a popular personahtyd they know that producing videos and engaging with her
audienceds her occupationMy perspectivas close to that established by Lange, who acknowledges
that intimate videos may well havearying cegrees of sincerity(2009, p. 83 However rather than
using this asa majorpoint of discovey or interpretation] focus on theaffordancef contentand

users’responsgto it.

Secondand most importanthyBubz’sinteractiondikely blendher acknowledgement of community
based rulesatention building strategies argknuine, sincere’ selfexpressionThis is probablyalso
true for the interactions ofmost online and massedia céebrities who are also socighnd humah
beings. What is more, many oBubz's ‘everyday performancesthat focus on ‘impression

managementare practices that we all engage @ fiown by the works of Goffman (1959) and



Garfinkel (1967) on the relevance of dramaturgical action as socianaicti everyday human

interaction and the notion of behavi@sruled-governed, respectively

M ethods

This paperdraws on a broader ethnographic examinatiof YouTube, specifically its beauty
community, between 2013 and 201%he data collection and analysis are base@2months of
immersed fieldworkwhich involvedsystematic online observation and interpretatof 313 vdeos

and more than 10,000 comments. For this paper, | considered a purposeful sample of 20 videos, whic
were transcribe@nd interpretedn light of their qualitiesof building and strengthening feelings of
connection and intimacy with viewers. Correspondiniggnalysed3,000 user commenby manually

coding them according to descriptive, verbatim and emotional d&#ddana 2009)in order to

assess the extent which viewersreciprocatd, respondingo Bubzwith their own seHdisclosing

narratives.

In crafting an ethnography, we look to achievaheeoretical description of the cultural patterns that
crosscut different domains of sociattivity (Ardévol andGémezCruz 2014, p. 2)considering the
meaning people give to their experiences and actidgsresearch follows ethnographic fieldwork
techniques Boellstorf 2008 Kozinets, 2010;Wolcott, 1995, 2010)and aimsat immersive
observation, description and interpretation to unceneaningshat leadto practices and dynamics
(Baym, 2010;Strangelove2010).In this vein, the project is structured as a dhateen, explorative
study following an inductive rationald. use qualitative data analysisgerform a contextuabpen
ended examinatiorCfeswel|] 2013;Merriam 2009;Saldaia2013).I not only consider the inherent
intimacy of the content, as determined by the personal and private nattee topics andBubz’s
disclosurepractices, but also take into accolhtbz's audience’s responses time form of textual

comments.

From content-oriented to motivational videos: A scale of intimacy

The focus of mystudyis a very popular British Chinese girl, Bubz, who has been uploading video
tutorials on beauty and lifestyle to YouTube since 2008. She is known as a beauty genson who
creata video tutorials demonstrating looks amifliering adviceon makeup, hairskiyng techniques and
cosmetics. Makeup tutorials are widespread on YouTube and constitute an essermtiatgiagauty
community (GarciaRapp 2016a;see also SpyeP011).Since 2010, Bubz has been one of the most
viewed and subscribed YouTubén theworld. She is thesixth mostviewedbeauty guru in terms of
historical views which totalmore than 350 million (Pixability2015).Additionally, she has almost 3
million subscribersWorldwide, only 30 other how4 channels- mainly beauty channels have

achieved sucla high numberof followers (Socialblade2019. The longevity of hechannel and her



influential role together with viewers'sustained interest in her content, is rendered even more

relevant considering the highly dynamic, competitive and ever-changingemart of YouTube.

Bubz’'s more than 300 videos can be grouped faur categorieswhich | term ‘contentoriented,
‘marketoriented, ‘relational and‘motivational’ (GarciaRapp 2016b).Contentoriented uploadare
tutorialsin which she demonstrates makeup and hairstyling techniddiasetoriented videos are
essentially product reviewsf one or a set of productRelationaluploads arévliogs (video blogs)
that display her daily activities and depict her everyday interactions at horawng Kong
sometimes involvindier husband and dogs. These videos also featureefietftions on life and her
role on YouTube viewing it as both a platform and a commugit Her content is often highly
emotional and intimatesince she also disclosksr own life experiencesThrough her motivational
videos,she offers advice and thoughts on relationship$career and personal developméntthese
selthelp guides, shesually sits in her living room and talks to the camera in a frontapgetise
addressing her audiendeectly.

| arguethat her videogan be arrangedn a scale of increasing intimaaoyijth her subjective views
and opinions progresg to personal, emotional narrativedotate her videosn what Iterma ‘scale

of intimacy’, and proposéhis case study analysis becauseah aid in the understanding of the
creation of affective bondsnline (Baym 2010; Lange2007, 2009, 2014)Bubz’'scontentranges in
intimacy, andher viewersresponses implyeciprocalfeelings of connection and engagement, in line
with the intimacy ofher content. In other words, intimacy develops in a bifold sense: padimghe

video contenaind findingits counterpart itheviewers’ comments.

relational motivational

Level of Intimacy

Figurel: Scale of intimacy

Bubz’s contentorientedvideo tutorials can be positioned at the beginning of the ,staéeto their
focus onratherobjectiveand straightforwardteps to achiemg a certainmakeup or hairstylingpok.
These videos are simply structuredgth an introduction and ending showcasing Bubz posing with the
finished look anda voice-over throughoytexplaining the steps she demonstrates. A greater sense of
connection develops with her productreviews (markebriented videos),which involve more

subjectiveopinions ander personal experiences with d@smeticsin these videgsas well asn her



vlogs, Bubz addresses her audience directly, looking into the car@etne intimacy continue
build throughher personal vlogs (relationalploads) through which shehares her daily life and
discloses life storieslreams an@évenproblems Intimacyreachests highest point in whatdescribe
asmotivationalvideos in whichshe talks and adseés her viewers with an implicit sense of trust and
closenessmuchas a friend would ddn this analysisher contenbriented video tutorials and her
motivational videosare on opposing sidesf the scale denoting thefull range of intimacy and

personal engagement

Bubz'srelational and motivational videahow the most explickense of intimagyas evidenced by
her personaldisclosure and the feedback left in tbemments.Her relational vlogshighlight
subjective and personal topics, such as life stories, opinions andiaapir&ome of thétles of her
viogsare: ‘A day in my life’, Q&A with BubZz, ‘ Journey to Japan’ antMeet my best friernd In one
of her vlogs,Bubz shares the experience of being bullied during high school in Northern Ireland
because oher Chineseethnicity. In some of the videos she cries and in others she laughs, and —
accordirg to the analysed comments — her viewers share these emotions and physical reactwaitis

her.

This dynamic shows the extension of viewer engagement beyond beauty wipas is ageneral
thematic interest of the community. As Lange writes about Yoe™iigs: they give viewers the
feeling of being connected not to a video, but to a péer&id9, p. 83). | suggest that this case
Bubz'sviewers’ feelings of closenesswardsher are a prerequisite fdeir interest in watching and
listening toher highly personal and subjective views on various life topics. Here, herhamow
centred on beautgnd embodied by her tutoriglés relegatedto the background by the increased
relevance of her supparé and guiding role in broader life areas, including work and relationships.
Bubz’s vlogsmotivateher viewers- throughaffective and commmicative disclosur¢Cohen, 2001) —
to identify andengage with heand her content bgommenting sharingand discussingAs Abidin
and Thompon argueregardingfashion bloggersthe ‘portrayal of their online persona is crafted
through the narrative accounts of their everyday |{f012, p.472) These‘videos of affinity
(Lange 2009, p. 73xan be seens attempts at establishing closeness and a sefamilérity (also
Marshall 2010).

Bubz canthusbe seen as contributing to viewerieeling of sharing a particular moment, large or
small, or certain state of affairs in the creadife’ (Lange 2009, p. 74)For instanceduring the
video ‘Draw mylife’, shenarrates the story of her lifre-YouTube. Some fragments are emotional

for example théragmentwhen she talks about her grandfather passing away:



When | was 12 years old, my grandad was suddenly submitted into the hospital, he
had gotten eally sick and it really broke my heart because when | went to visit
him, he couldn't even recognise who | was from all the medication. And he was
only in the hospital for 2 weeks before he passed away. So, | didn't even get to say
goodbye to my grandad and | miss him so much. | would go to his bedroom and
crawl underneath his cover and just cry because | missed him so much and | would
even get helium balloons and write messages on it and release it from his bedroom
window. And | hoped that he would receimy message and just know how much

I love and miss him.

To this ‘private revelation fopublic consumption(Marshall 2014, pxiii), viewers responthrough
comments thatelae to her story and identify with hefhis can beseen for example in the

following comments:

A tear went down my face about the grandpa part :/
It is really sad about your granddad. but the balloon thing is kinda adorable

Bubz on the hope you read this, you honestly made me cry. Because | can relate to
you so much witlyour grandpa. It's so hard at the moment. Thanks for everything.
Sam xx

Omg the granddad part mad me cry T_T you inspire mel "

During motivational videos- such asfor example the video ‘Findinghappiness’ -Bubz motivates

her viewers to ‘dream’ an ‘try’:

If you try, it doesn’t always mean you will win, but the only way that you could
really lose is by not trying and | am willing to try. So if you have a dream, don't let

it go! Hold it close to your heart and run with it! It's your dream and m® @an

really take it away from you. | believe that when you truly want somethmg, y

can actually achieve it. Whatever a mind can conceive, it can achieve but you have
to make it happen and you have to believe.

In these videqgsthe topics do not pertaistrictly to makeup or hairstylingather they areoriented
aroundthemessuch as friendship, careand relationships. fles include ‘Thinking about your

futuré and ‘How to escape the friend zdne

Additionally, and athough they are located at opposing sides of the intimacy scaleothational
videos are as pedagogical as her-figpteptutorials (GarciaRapp 2017a) The educational videos
make more literal the traditional value incarnated by celebriti€pedagogical tools(Marshall
2010, p. 42) in the audience’dives. While the tutorialsaim more literally at teaching makeup and
hairstyling techniqueghe vlogsfocus on promoting selielp and positive messages as motivation for
selfimprovement — fitting todays ‘therapeutical society Furedij 2004, cited byAslama and Pantti
2006 p. 167. In her motivational videos, Bukieaches and dues, muchasshe doen hertutorials

but rather tharwonveyinga structured, stepy-step process, she advises her viewrmasughfriendly,



personal talk.She acts as a trusted friend andgaidefuru in the broader sense of the word,
superseding her position asmere’beauty expert-or example, during the videdlo pain, no gain’

she says:

Now a lot of people are miserable, and they complain about being unhappy, and
they want to be happy. But then you would hear them just talking bad stuff about
other people; they are always judging others and that’s, like, no wonder you are
miserable! And yst, like, with weight loss, | think people should instead of
focusing orfOh | can’t do this and can't do that think what people should really
focus on is justl’'m going to lead a healthy lifestyle, I'm going to eat healthier,
I’'m going to be better for my bodyAnd, you know, when you do all of that,
eventually your weight loss just follows behind.

Bubz'srelational and motivational uploads create loyal subscribers, while her contenriented
uploadsreceivemore views GarciaRapp 2016b).According toher channemetrics, the proposed
scaleof intimacy matches the like, comment and share figures achieved by hentcdkdditionally,

her relational and motivational videos genethe most subscriptions, implying not only interest but
the inention of sustained engagement from viewdisis is why | argue thathis type of video
constituts a major tool in building intimacy and creating a sense of connection with viewers
Viewers’ commentsadvance fronshort, positivepieces offeedback suclas ‘great video, keep on
doing this’that areposted in responde her tutorials, to selflisclosing life experiences in response to
her vlog stories(GarciaRapp, 2016hb)Furthermeoe, viewers thank hefior helping them introduce
changes into their liveand for contributing to them thinking differently about lifed problemswWe

see throughthe comments,how viewers express their appreciation to Bubz and underline their

closeness:

You are one of the biggest sweet hearts ever. You really make niefiselabout
things to come and | feel like even though you have no idea who | am, that we are
close. Thank you so much. (:

Many viewersconsider Bubza positive influence irtheir lives — a ‘role model’ — and express
admiration towards her. liine with the notion thatcelebrity taught generations how to engage and
use consumer culture tonakée oneself’ (Marshall 2010, p. 36), Bubz’'s role in the lives of Hans is
coupled with a sense of identification that fostédentity work (also Marwick 2013) Thiswill be

further explained in the following section

Maybe you will or will not read this, but you are our IDOL. | have watched all
videos...

Good Job Bubz! You are amazing! | watch ur videos everyday and you inspire me
in EVERY video. U a seriously our favorite youtuber in the ENTIRE universe! |
wish | was u. Ur our role model.



| have lots of photos hanging in my room and one of them is a picture of you. :)
When someone asks rh@ho is that?| tell them‘she is my role model3 Love
you bubz!! never stop making videos!

Theproposedscale of intimacy should not be seen as a tideaelopmentsince viewers may choose
to focus on one or other type of video and not engagethaththers.However in line with the scale,
the contengrowsin sibjectivity, emotionality andas a resultintimacy.| argue that tis development
predefines certaiviewers’ affinity, growingfrom contextual(i.e. beautyrelated to afocus onBubz

as a person. While marketiented and conteariented tutorials focus on beauty, the other two
categories of videos focus @ubz and her advicéGarciaRapp 2016b);this is why her role as a
trusted friend and advisor is rendered more relevant through these.\Adebange argues about
viogs ‘they typically interest delineated groups of people wiish to participateand remain

connectedocialin someway (2009, p. 73).

Thanks to Bubz | am*a better versiori of myself

In the previoussection | explained howywhen arrangean the scale, the development of topias
Bubz's videosprogreses from contentbased videos to gutentred uploadshat are increasingly
subjective and personalhroughadvice (e.g. motivationalvideos,Bubz motivatesher viewersto
change aspects of their lives anohprove hemselves. Ths® videosserve as seldevelopment
guidelinesfor ‘being happierand‘growing as a persdnAs Lange wites, based 0 her ethnographic
examination of online vloggingracticesin 2007: {bloggers] usentimacy to create reactions in

viewers that encourage reconsideration of the blogger’'s own and viesesas(p. 1).

It is worth noting that understand medjand particularly audience researfriom the perspective of
people activelyusing mediato satisfy specific needéatz and Blumler 1974; Rosengrenl985;
Ruggiero, 2000Q)This is why | leave aside pgrectives focusing oraudience manipulationvheren

the agency and understanding of viewers is not recognisésl averly simplified, audmatically
assuming symbolic inequalities and positioning the audience&diasmpowered fan$...] as a
flattened mass or sameness of consuniétils, 2006, p. 116). Instead, | draw from the research of
scholars who acknowledge viewers’ active and differing roles in processes ofn(eel®) reception

and consumption (e.g. Burgess and Gredi09 Lange 2009, 2014 Meyers,2009; Smith 2014;
Strangelove201Q. It is fruitful to consider how viewers use the content that this beauty guru makes
available.

In line with this, we can se@hrough commenjshow viewersfollow Bubz’'s advice and actively
adapt and'update’ their identities with the aim of beingfransformed to"bettef versions of

themselve's(Marwick, 2013, p.356).In particular, Bubz’'snotivational videoplay an important role



in guiding andinspiring’ her viewers to adfGarciaRapp 2016b) The following comments

help illustrate these points:

i luv ya bubz! ur life may not be perfect but u definitely dnenade my life a step
closer o here i want it to be

This is amazing! Thanks Bubz for being such as inspiration and pushing us to
leave ow comfort zone and do new things...

Bubz, you are amazing. Your videos are an inspiration to me and many others t
go and live life beautifully.

People receive through media and consumer goosds including celebties and renowned
personalities- ‘exemplary modelgMarshal| 2014, p. 187) or, in the words of Thompsanediated
symbolic materials(1995, p. 207}o choose from to actively construat identity. According to the
analysed commentBubz’s videos aid viewers in building and transforming thearrative[s] of self
identity (Thompson, 1995, p. 210).Marwick notes how identities are constructgtirough a
bricolage of consumer goods, media, fashion, and 5t{2843g p. 358), facilitated by media and
technology Thisis reflectedin ‘the necessity of lining one’s own identities into some sopattiern,
from Twitter to Facebook, from YouTube and Flickr to Myspace, from blogs to’ igrshall
2010, p. 42

Drawing on the work of sociologistsuchas Giddens (1991) and Thompson98) parallels can be
traced between viewérgomments andhe notion of active engagememnwith one’sidentity as an
ongoing project (seealsoCohen, 2001Hills, 2002. Viewers let themselves be guided by Bubz and
imitate not only her makeup and hairstylaut also her general attitude towards life. As a viewer puts
it in the following commentBubzseems tmffer ‘much more than just makeup’, since ‘it isn't just for

looks’:

You always seem so happy and bubbly (everod yeally arett) and you have
encouraged me to do the same and build my own life how | want it. Your beauty
channel istt just for looks, its for personality too. Thank you for doing what
youre doing. Never stop.

In her motivational videosBubz advises her viewers to be thankful for what they are given, but
without forgetting their own achievements. She reminds her fans thethto happiness restin
themselves and their way of seeing life. She moves her audience to appreciate thintyslin life

and to be patient and understanding with otHausalso with themselves.

You have great beauty videos also great advice videos! PLEASE uploagls ma
more. You've made me more of a happy person! Happiness is so contagious!!



| just want to say, watching your videos brightens my day and makes me smile.
You are so beautiful inside and out!

To concludethis section, | would like to build on Redmodsabservationof two types ofintimacy
(2014).1 argue thaBubz’s viewers experience @ivate intimacy between the guru and themselves
when watching her videpsbut enact a‘public intimacy (2014, p. 111, italics mine) when
commenting, praising and thankimgr for her disclosure, her trust and the role she plays in their
lives. Viewersfeel her joy, sadness, highs and lpwsey shae her stories, hopes and thoughtyd
reciprocateby sharinghe sameRedmonds parallel between public and private intimacy is similar to
Thompson’s conceptuadiion of ‘lived experience(unmediated) andmediated experient¢1995,

p. 230).People draw components fromth sourcedo creatively and reflexivelintegrate into their
‘evolving life-project[s] (p. 230). From the feelings of connection and identification arite no

abstractbut very concrete uses and bendfitsviewers

Conclusions Public, private and productive intimacy at play

With this study | sought tocontribute to the understanding of current digital culture practicesgh

an examination ofthe dynamics of the YouTube beauty community. Drawing from findings of my
ethnographic examination of the platform, | anadlyaad interpretd the data corpus of videos and
comments inlight of what | terma ‘scale of intimacy Aided by the content typology of fou
categorieGarciaRapp 2016b),I emphasied the relevance oBubz’'s connectiorseeking uploads
for community building. Findings suggest thiaibz’'s development of closeness and intimacy with
her audience can be seenaagrogression that begins witltorials (contenbriented videos), which
usuallycatch the aention of random viewelthrough title keywordsProductreviews in which Bubz
addresses her audience in a more direct aray offers her opinion on produdisarketoriented
videos) are slightly more intimatdntimacythenadvancedo her personal vlogs (relational videos)
which generate stronger connectoand maintain audience attention by showcakaergprivate life

and activties. The highestlegree of intimacis found inBubz’s motivational uploads.

Considering the higmumberof shares, subscriptions and commenatseived bythese twolatter
categoies of videos, it is relevant to note hopeople may find a video personally meaningful in
ways that merit attention despite its seeming ldckaomatively valued'content™ (Lange 2009, p.
70). largued thaBubz’'srelational and motivationalideos foregroundher efforts to achieve a close
connection with her audienceot least in order to sustain her populagtya renowned beauty guru
(alsoGarciaRapp 2016k). Moreover, | suggestithat the ties with viewers must be strong enough, a
priori, for them to be interested in her experiences and highly swgexgtinions about life and self
growth. In other words, viewing and commenting imply an interest in the person behindrtheleha
the gury herself Bubz turns from a stranger to a skilled guru who teaches useful beautyyteni



to a friend who shares her daily life and stories. At the same time, viewefsoturrandom viewers
to loyal subscribers and far0{L6Hh.

All things consideredl believe it can be fruitful to not always see performers throtighlenses of
commodification; but to also recognise them ‘ascial and creative beinggBaym 2012, p. 294)

who are not alwayselling us intimacy’(e.qg. Littler, 2004 p. 4 or persuading us, but (and maybe
even simultaneously) experiencing connections themselves and receiving pers@mes from the
affective intimacies that arestablished. Rewards can be in the form of emotional support and
feedbackBaym 2012;Abidin, 2015), as Bubz herself discusses. Thanks to this approach, we can see
how ‘intimacy is not just something fans project onto artists, it can be somethisiy experience
when they interact with their audientg2012, p.312). Therefore] locate viewes ‘somewhere

”

between uaqual fans’ and equaffriends™ (p. 289) since celebrity/fan forms of connection are not
only platformbased or community dependent, but often negotiated and experienced on an individual

basis.

In conclusion it is relevant taevisit Redmonts distinction between public, private (2014, p. 111)
and productive intinacy (2006, p. 35). In the case of Bubz and Viewers, threenain practicesire

at play. /s explainedabove a privateintimacy is represented @anindividual viewer's experience of
watching and evdnally feeling connected to the content creator. Furgablic intimacy is visible
through viewers’ engagement with the guBubz’s content fosters identification and promotes
viewer engagment in the form of viewing, liking, subscribing, sharing links of her videos anchtgavi
written comments on her channel. Lastlypeductive intimacy emerges from the feelings of
closeness and identification, fuelling sedflexivity and often even setfevelopmentBesides being
useful in pragmatic term@y, e.g., helping viewerachiewe a particular hairstyle Bubz’srelational
and motivational videos are helpful as tools for motivating personagjeband positive habits.

| argued that Bubz provides viewewsith informationfich tutorials personal, humorous and
entertaining vlogsand motivational sdthelp videos GarciaRapp 20161 that her audince enjoy,
discuss criticise, reflect onin relation to their own lives and emulate, modify dind inspration in
This is up to them. Moreovexjewers’ reception practices are not meaningful becausy are
‘active’ and'productive’ in this way, or becausihe videos arsupposed to be empoweririgather,
the practices armeaningful because they reflaghat viewers choose to do with their time at that
moment.Some vewersclaim thatBubz's content is helpful and useful imoth practical and deep,
personal waysBut | argue thatother viewers may (alsg ‘just consume’ the content as‘mere’
pastime to forget daily issues and overcome strsis should not necessarily be understood as
disempoweringnor should it reflecthe ofte cynical academic view of thbad’ side of fandom:the

fan as consumeras Hills aptly argues (2002, p. 30).
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