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An Evaluation of Sustainability in Large British Companies  

T. Iqbal* and A. Keay** 

 

A. Introduction 

 

Large companies have always played a significant part in the world and had a great impact 

on global economic systems, something that has become even more pronounced as time 

has moved on. They employ large numbers of people, produce and sell many of the goods 

and services which we purchase on a regular basis and influence political institutions at the 

local, regional, national and international level. Yet notwithstanding the fact that 

sustainability has been a concern in the world for many years and to many people, until the 

past 25 years or so relatively little was said by many large companies about sustainability 

and their role in contributing to sustainability across society. Many companies conveniently 

ignored the issue either because they saw it as unimportant or something that could deflect 

them from their aim of increasing shareholder value.  But for some time, because of the 

greater concentration on sustainability in communities all around the world and the greater 

publicity given to it, many companies have incorporated, or begun to incorporate, 

sustainability considerations into their decision-making processes and in the way that their 

companies operate.1 CĞƌƚĂŝŶůǇ ƚŚĞ ĨŽƐƚĞƌŝŶŐ ŽĨ ƐƵƐƚĂŝŶĂďŝůŝƚǇ ŚĂƐ ͚ŵŽǀĞĚ ΀ŝƚ΁ ĨƌŽŵ ƚŚĞ 

margins to the mainstreams of corporate activity.͛2 An increasing number of companies, and 

particularly those which can be categorised as large multinational companies, are reporting 

on sustainability performance,3 alongside other concerns such as profit maximisation and 

cost reduction. Companies have adopted sustainability strategies and introduced voluntary 

codes of conduct into practice together with formulating environmental4 and wide-ranging 

                                                        
*  Lecturer in Law, Lincoln Law School, University of Lincoln 
**  Professor of Corporate and Commercial Law, Centre for Business Law and Practice, School of Law, 

University of Leeds. 
1  A. Wiese, J. Kellner, B. Lietke, W. Toporowski and S. Zielke  ͕͚“ƵƐƚĂŝŶĂďŝůŝƚǇ ŝŶ ƌĞƚĂŝůŝŶŐ ʹ a summative 

ĐŽŶƚĞŶƚ ĂŶĂůǇƐŝƐ͛ ;ϮϬϭϮͿ ϰϬ International Journal of Retail and Distribution Management 318, 318; T. Thomas, 

ĂŶĚ E͘ LĂŵŵ͕ ͚LĞŐŝƚŝŵĂĐǇ ĂŶĚ OƌŐĂŶŝǌĂƚŝŽŶĂů “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϭϮͿ ϭϭϬ Journal of Business Ethics 191, 192. 
2  A͘ KůĞƚƚŶĞƌ͕ T͘ CůĂƌŬĞ ĂŶĚ M͘ BŽĞƌƐŵĂ  ͕͚TŚĞ GŽǀĞƌŶĂŶĐĞ ŽĨ CŽƌƉŽƌĂƚĞ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϭϰͿ ϭϮϮ 
Journal of Business Ethics 145, 145. 
3  D. Kiron, G. Unruh, N. Kruschwitz, M. Reeves, H. Rubeland A. Meyer Zum Felde, Sustainability at a 

Crossroads, MIT Sloane Management Review Research Report, (MIT, 2017), 3. 
4  M. Anderson and T. Skjoett-Larsen, 'Corporate social responsibility in global supply chains' (2009) 14 

Supply Chain Management: An International Journal 75. 
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sustainability reports. The greater emphasis on sustainability in companies can be illustrated 

by the 2010 survey of chief executive officers that was conducted for the United Nations. It 

found that 93% of CEOs saw sustainability as important or very important to the future 

success of companies and 96% were of the opinion that sustainability issues should be fully 

integrated into the strategy and business operations of companies.5 Companies are now 

ranked annually according to how sustainable they are6 and a high ranking is seen as akin to 

a badge of honour.7 Finally, sustainability has now been recognised by many as an 

important aspect of corporate law.8 

 

Given the increasing widespread acceptance of the importance of sustainability this paper 

undertakes an assessment of the sustainability efforts of some of the largest companies that 

are listed on the FTSE 100, a share index composed of the 100 largest UK companies that 

are listed on the London Stock Exchange according to market capitalisation. By way of an 

extended content analysis of the corporate documents of these companies we aim to 

provide empirical insights into how they are addressing sustainability and then to assess 

how far they have gone in terms of incorporating sustainability factors into their corporate 

life. We ask: what is the attitude of the companies to sustainability and how are they 

contributing to a sustainable world? The paper endeavours to deliver a descriptive 

presentation of material reported by the companies and to provide an interpretive analysis 

of the data examined in order to gain greater understanding of what the companies are 

communicating and the attitude that they are taking in relation to sustainability concerns. 

The study seeks to determine whether companies are embedding sustainability in their 

strategy and operations or are they some way off doing so. This is important as the 

literature suggests that sustainability should be integrated in the company͛Ɛ ƐƚƌĂƚĞŐǇ ĂŶĚ 

business plan as well as connections made between sustainability and strategy9 and the 

                                                        
5  UNGC (United Nations Global CompaĐƚͿ͕ ͚A ŶĞǁ ĞƌĂ ŽĨ ƐƵƐƚĂŝŶĂďŝůŝƚǇ͗ UN GůŽďĂů CŽŵƉĂĐƚ ʹAccenture 

CEO “ƚƵĚǇ͕͛ ;UN͕ ϮϬϭϬͿ  ͕ϭϮ͘ 
6  FŽƌďĞƐ͕ ͚TŚĞ WŽƌůĚ͛Ɛ MŽƐƚ “ƵƐƚĂŝŶĂďůĞ CŽŵƉĂŶŝĞƐ ϮϬϭϴ͛ ;FŽƌďĞƐ͕ ϮϬϭϴͿ͗ 
<https://www.forbes.com/sites/karstenstrauss/2018/01/23/the-worlds-most-sustainable-companies-

2018/#f0a630e32b0f> accessed 14 September 2018. 
7  For instance, see the Neste website: <https://www.neste.com/neste-ranked-2nd-most-sustainable-

company-world> accessed 11 July 2018. 
8  For example, see B. Sjåfjell and B. Richardson (eds), Company Law and Sustainability: Legal Barriers 

and Opportunities, (CUP, 2015). 
9  Federation of European Accountants, Environmental Social and Governance indicators in annual 

reports : An introduction to the current frameworks, Brussels, Federation of European Accountants, 2011, 5 

https://www.forbes.com/sites/karstenstrauss/2018/01/23/the-worlds-most-sustainable-companies-2018/#f0a630e32b0f
https://www.forbes.com/sites/karstenstrauss/2018/01/23/the-worlds-most-sustainable-companies-2018/#f0a630e32b0f
https://www.neste.com/neste-ranked-2nd-most-sustainable-company-world
https://www.neste.com/neste-ranked-2nd-most-sustainable-company-world
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integration of sustainability into existing goals and targets.10 This work contributes to the 

field in that it uses modern categories in order to provide a study of large companies listed 

on a leading equity market and to determine where companies are actually situated in 

sustainability terms. It also adds to the corpus of relatively few empirical studies undertaken 

in relation to the sustainability practices of companies.  

The research undertaken both describes what companies disclose they are doing in terms of 

sustainability and analyses where companies stand as far as the sustainability agenda is 

concerned.  

 

The paper is structured as follows. First, there is a consideration of the sustainability 

literature with some discussion of the position in the UK in relation to sustainability. 

Secondly, the paper explains the nature of the study and what was done. Importantly, this 

section of the paper explains the research method employed, the data analysed and what 

categories were used in order to code the data. Thirdly, the paper explains the findings of 

the study and analyses the results. We evaluate, on the basis of our findings, the 

commitment to and practice of behaviours of the companies studied that are pertinent to 

sustainability. Fourthly, the paper discusses the limitations of the study. Finally, there are 

some concluding remarks.   

 

B. Sustainability 

 

Due to the constraints of space we will only briefly place this study in a theoretical context. 

Much has been said on the idea of, and rationale for, sustainability and we do not need to 

repeat it. The volume of literature is partly due to the ongoing debates as what 

sustainability actually means and encompasses, and partly because the concept is a complex 

                                                        
and 9 

<http://effas.net/pdf/cesg/ESG_indicators_in_annual_reports_An_introduction_to_current_frameworks_1105

_Colour2652011551650.pdf> accessed 6 November 2018. 
10  C͘ “ĞĂƌĐǇ͕ ͚CŽƌƉŽƌĂƚĞ ƐƵƐƚĂŝŶĂďŝůŝƚǇ PĞƌĨŽƌŵĂŶĐĞ MĞĂƐƵƌĞŵĞŶƚ “ǇƐƚĞŵƐ͗ A ‘ĞǀŝĞǁ ĂŶĚ ‘ĞƐĞĂƌĐŚ 
AŐĞŶĚĂ͛ ;ϮϬϭϮͿ ϭϬϳ Journal of Business Ethics 239, 240. 

http://effas.net/pdf/cesg/ESG_indicators_in_annual_reports_An_introduction_to_current_frameworks_1105_Colour2652011551650.pdf
http://effas.net/pdf/cesg/ESG_indicators_in_annual_reports_An_introduction_to_current_frameworks_1105_Colour2652011551650.pdf
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one.11 Some even argue that it cannot be defined.12 Certainly its meaning is contested.13 

Others have branded the concept vague, ambiguous, pluralistic, and based on various value 

systems.  A variety of definitions have been given in different fields of study, with a 

considerable amount of overlap.14 This means that there has been confusion, and 

sustainability has come to mean different things to different people,15 Definitions that have 

been provided range from the very broad to the very detailed and narrow.16 It has been said 

that sustainability involves a given activity being able to be continued indefinitely,17 while 

Dyllick and Hockerts have been more expansiǀĞ ĂŶĚ ƐĂŝĚ ƚŚĂƚ ŝƚ ŝŶǀŽůǀĞƐ ͚ŵĞĞƚŝŶŐ ƚŚĞ ŶĞĞĚƐ 

ŽĨ ƚŚĞ Ĩŝƌŵ͛Ɛ ĚŝƌĞĐƚ ĂŶĚ ŝŶĚŝƌĞĐƚ ƐƚĂŬĞŚŽůĚĞƌƐ͙ǁŝƚŚŽƵƚ ĐŽŵƉƌŽŵŝƐŝŶŐ ŝƚƐ ĂďŝůŝƚǇ ƚŽ ŵĞĞƚ 

ĨƵƚƵƌĞ ƐƚĂŬĞŚŽůĚĞƌ ŶĞĞĚƐ ĂƐ ǁĞůů͛͘18 In its simplest form it has been said to be nothing more 

than an extension and re-interpretation of Hicksian income and traditional notions of capital 

ŵĂŝŶƚĞŶĂŶĐĞ ǁŚŝĐŚ ƐĞĞƐ Ă ůĞǀĞů ƚŚĂƚ ĞŶƐƵƌĞƐ ŵĂŝŶƚĞŶĂŶĐĞ ŽĨ ƚŚĞ ƉůĂŶĞƚ͛Ɛ ĐĂƉŝƚĂů͘19 At its 

broadest the word has been seen to mean the effect that something in the present has on 

the options available in the future.20 

 

Commonly sustainability is said to have three elements to it ʹ the economic, the 

environmental and the social21 ʹ and this is often referred to as the triple bottom line. 

Sustainability is determined frequently to be synonymous with sustainable development22 

or at least inextricably linked to it.23  Constanza and Patten have asserted that most 

                                                        
11  Ibid, 239; I. Montiel and J. Delgado-CĞďĂůůŽƐ͕ ͚DĞĨŝŶŝŶŐ ĂŶĚ MĞĂƐƵƌŝŶŐ CŽƌƉŽƌĂƚĞ “ƵƐƚĂŝŶĂďŝůŝƚǇ͗ AƌĞ 
WĞ TŚĞƌĞ YĞƚ͍͛ ;ϮϬϭϰͿ Ϯϳ Organization and Environment 113, 123 
12  ‘͘ CŽƐƚĂŶǌĂ ĂŶĚ B͘ PĂƚƚĞŶ͕ ͚DĞĨŝŶŝŶŐ ĂŶĚ ƉƌĞĚŝĐƚŝŶŐ ƐƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϭϵϵϱͿ ϭϱ Ecological Economics 193, 

193. 
13  D͘ CůŝĨƚŽŶ ĂŶĚ A͘ AŵƌĂŶ͕ ͚TŚĞ “ƚĂŬĞŚŽůĚĞƌ AƉƉƌŽĂĐŚ͗ A “ƵƐƚĂŝŶĂďŝůŝƚǇ PĞƌƐƉĞĐƚŝǀĞ͛ ;ϮϬϭϭͿ ϵϴ Journal of 

Business Ethics 121, 122. 
14  G͘ AƌĂƐ ĂŶĚ D͘ CƌŽǁƚŚĞƌ͕ ͚GŽǀĞƌŶĂŶĐĞ ĂŶĚ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϬϴͿ ϰϲ Management Decision 433, 435; 

Wiese et al (n 1), 320 
15  P. Johnston, M. Everard, D. Santillo and K. Robèrt  ͕͚‘ĞĐůĂŝŵŝŶŐ ƚŚĞ DĞĨŝŶŝƚŝŽŶ ŽĨ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϬϳͿ 
14 Environmental Science and Pollution Research 60, 61. 
16  Wiese et al (n 1), 320. 
17  Johnston et al (n 15). 
18  ͚BĞǇŽŶĚ ƚŚĞ ďƵƐŝŶĞƐƐ ĐĂƐĞ ĨŽƌ ĐŽƌƉŽƌĂƚĞ ƐƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϬϮͿ ϭϭ Business Strategy and the 

Environment 130, 131. 
19  ‘͘ GƌĂǇ͕ ͚AĐĐŽƵŶƚŝŶŐ ĂŶĚ EŶǀŝƌŽŶŵĞŶƚĂůŝƐŵ͗ AŶ EǆƉůŽƌĂƚŝŽŶ ŽĨ ƚŚĞ CŚĂůůĞŶŐĞ ŽĨ GĞŶƚůǇ AĐĐŽƵŶƚŝŶŐ ĨŽƌ 
AĐĐŽƵŶƚĂďŝůŝƚǇ͕ TƌĂŶƐƉĂƌĞŶĐǇ ĂŶĚ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϭϵϵϮͿ ϭϳ Accounting Organizations and Society 399, 417. 
20  Aras and Crowther (n 14), 433 
21  J. Elkington, Cannibals with Forks ʹ The Triple Bottom Line of 21st Century Business, (New Society, 

1997). 
22  Aras and Crowther (n 14), 435. 
23  A. Basiago͕ ͚MĞƚŚŽĚƐ ŽĨ DĞĨŝŶŝŶŐ ͚“ƵƐƚĂŝŶĂďŝůŝƚǇ͛͛ ϯ Sustainable Development 109, 111. 
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definitions include elements of sustainable scale, equitable distribution and efficient 

allocation of resources.24 The most widely employed definition of sustainable development 

ŝƐ ƉƌŽďĂďůǇ ƚŚĂƚ ŽĨ ƚŚĞ BƌƵŶĚƚůĂŶĚ ‘ĞƉŽƌƚ ͗ ͚“ƵƐƚĂŝŶĂďůĞ ĚĞǀĞůŽƉŵĞŶƚ ŝƐ ĚĞǀĞůŽƉŵĞŶƚ ƚŚĂƚ 

meets the needs of the present without compromising the ability of future generations to 

meet their own ŶĞĞĚƐ͛͘25 IŶ ůŝŬĞ ŵĂŶŶĞƌ ƚŚĞ UK͛Ɛ DĞƉĂƌƚŵĞŶƚ ĨŽƌ EŶǀŝƌŽŶŵĞŶƚ͕ FŽŽĚ ĂŶĚ 

‘ƵƌĂů AĨĨĂŝƌƐ ŚĂƐ ƐĞĞŶ ŝƚ ĂƐ ͚ĐŽŶƚŝŶƵŽƵƐ ĞĐŽŶŽŵŝĐ ĂŶĚ ƐŽĐŝĂů ƉƌŽŐƌĞƐƐ ƚŚĂƚ ƌĞƐƉĞĐƚƐ ƚŚĞ ůŝŵŝƚƐ 

ŽĨ ƚŚĞ EĂƌƚŚ͛Ɛ ĞĐŽƐǇƐƚĞŵ͕ ĂŶĚ ŵĞĞƚƐ ƚŚĞ ŶĞĞĚƐ ĂŶĚ ĂƐƉŝƌĂƚŝŽŶƐ ŽĨ ĞǀĞƌǇŽŶĞ ĨŽƌ Ă ďĞƚƚĞƌ 

quaůŝƚǇ ŽĨ ůŝĨĞ͕ ŶŽǁ ĂŶĚ ĨŽƌ ĨƵƚƵƌĞ ŐĞŶĞƌĂƚŝŽŶƐ ƚŽ ĐŽŵĞ͛͘26 

 

Sustainability then is clearly aimed at achieving human development but at the same time 

considering both present and future generations. While the emphasis has been on the three 

elements of the financial, the social and the environmental, it has clearly become broader 

than that over time and has encompassed a much wider range of issues27 and especially in 

relation to social concerns.28 The scope of sustainability is not now limited to the three 

elements just mentioned, but embraces matters such as justice29  and risk management.30 

There is a need for companies to balance their economic growth against wider matters 

which can broadly be subsumed under social and environmental concerns.31 

 

Sustainability was an issue thousands of years in the past.32 More recently it was seen the 

1880s with the response of people to the damage caused to the environment by the 

                                                        
24  Costanza and Patten, (n 12). 
25  WŽƌůĚ CŽŵŵŝƐƐŝŽŶ ŽŶ EŶǀŝƌŽŶŵĞŶƚ ĂŶĚ DĞǀĞůŽƉŵĞŶƚ͕ ͚FƌŽŵ OŶĞ EĂƌƚŚ ƚŽ OƵƌ WŽƌůĚ͗ AŶ OǀĞƌǀŝĞǁ͕ 
(OUP, 1987), para 27: <http://www.un-documents.net/ocf-ov.htm>  accessed 14 September 2018. 
26  DĞƉĂƌƚŵĞŶƚ ĨŽƌ EŶǀŝƌŽŶŵĞŶƚ͕ FŽŽĚ ĂŶĚ ‘ƵƌĂů AĨĨĂŝƌƐ͕ ͚CŚĂŶŐŝŶŐ PĂƚƚĞƌŶƐ͗ UK GŽǀĞƌŶŵĞŶƚ FƌĂŵĞǁŽƌŬ 
for Sustainable Consumption and ProĚƵĐƚŝŽŶ͛ ϮϬϬϯ͕ ϲ 
<http://webarchive.nationalarchives.gov.uk/20040105163332/http://www.defra.gov.uk/environment/busines

s/scp/changing-patterns.pdf> accessed 14 September 2018. 
27  GƌĂǇ ;Ŷ ϭϵͿ͕ ϰϭϲ͖ A͘ QƵĂƌƐŚŝĞ͕ A͘ “Ăůŵŝ ĂŶĚ ‘͘ LĞƵƐĐŚŶĞƌ͕ ͚“ƵƐƚĂŝŶĂďŝůŝƚǇ ĂŶĚ ĐŽƌƉŽƌĂƚĞ ƐŽĐŝĂů 
responsibility in supply chains: The state of research in supply chain management and business ĞƚŚŝĐƐ ũŽƵƌŶĂůƐ͛ 
(2016) 22 Journal of Purchasing and Supply Management 82, 83. 
28  Basiago (n 23), 111 
29  Clifton and Amran, (n 13). 
30  C͘ CĂƌƚĞƌ ĂŶĚ D͘ ‘ŽŐĞƌƐ͕ ͚A ĨƌĂŵĞǁŽƌŬ ŽĨ ƐƵƐƚĂŝŶĂďůĞ ƐƵƉƉůǇ ĐŚĂŝŶ ŵĂŶĂŐĞŵĞŶƚ͗ ŵŽǀŝŶŐ ƚŽǁĂƌĚƐ ŶĞǁ 
ƚŚĞŽƌǇ͛ ;ϮϬϬϴͿ ϯϴ International Journal of Physical Distribution and Logistics Management 360, 367. 
31  A͘ KůĞƚƚŶĞƌ͕ ͚TŚĞ GŽǀĞƌŶĂŶĐĞ ŽĨ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ UT“͕ ϮϬϭϭ͕ ϴ͗ 
<https://www.uts.edu.au/sites/default/files/Catalyst.pdf> accessed 14 September 2018. 
32  J. Hughes, An Environmental History of the World. (Routledge, 2001) and referred to in Clifton and 

Amran (n 13). 

http://www.un-documents.net/ocf-ov.htm
http://webarchive.nationalarchives.gov.uk/20040105163332/http:/www.defra.gov.uk/environment/business/scp/changing-patterns.pdf
http://webarchive.nationalarchives.gov.uk/20040105163332/http:/www.defra.gov.uk/environment/business/scp/changing-patterns.pdf
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industrial revolution.33 John Ehrenfeld has said that it is an idea that arose when people 

began to be aware that humans could no longer maintain the push to continue to have 

ĞĐŽŶŽŵŝĐ ŐƌŽǁƚŚ ǁŝƚŚŽƵƚ ĚĞƉůĞƚŝŶŐ ƚŽƚĂůůǇ ƚŚĞ ǁŽƌůĚ͛Ɛ ĨŝŶŝƚĞ ƌĞƐŽƵƌĐĞƐ͘34 It is a topic that 

appeared in the general management literature in 199535 and has since been referred to 

regularly in various disciplinary and inter-disciplinary literature. 

 

What is practised in terms of sustainability may have universal significance,36 but the 

majority of actions and policies undertaken by companies is on a voluntary basis more or 

less.37 Guidelines exist in various instruments that are furnished in order to provide 

direction for companies which wish to undertake a greater amount of sustainability, and 

examples are the United Nations GlŽďĂů CŽŵƉĂĐƚ͕ GůŽďĂů ‘ĞƉŽƌƚŝŶŐ IŶŝƚŝĂƚŝǀĞ͛Ɛ “ƵƐƚĂŝŶĂďŝůŝƚǇ 

Reporting Guidelines and the Dow Jones Sustainability Index. In early 2016 the United 

Nations Sustainable Development Goals (SDGs)38 which are a set of global initiatives that 

aim to end poverty, promote equality and well-being and preserve the environment, 

became operational. These documents only provide broad principles and reporting 

frameworks and allow the company to exercise discretion as far as its application of the 

principles.39 Also, there have been a myriad of initiatives springing up, accompanied by 

codes or collections of principles which provide guidance, which have varying structures and 

focus.40  

 

While sustainability is not usually mandated by government legislation, it can be said that at 

times in the past the UK has been one of the more active governments in the construction 

                                                        
33  Clifton and Amran, (n 13). 
34  ͚TŚĞ ‘ŽŽƚƐ ŽĨ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϬϯͿ ϰϲ MIT Sloan Management Review 23, 23. 
35  Montiel Delgado-Ceballos (n 11), 115. 
36  Klettner et al (n 2), 150. 
37  ‘͘ “ƚĞƵƌĞƌ͕ M͘ LĂŶŐĞƌ  ͕A͘ KŽŶƌĂĚ ĂŶĚ A͘ MĂƚŝŶƵǌǌŝ͘ ͚“ƚĂŬĞŚŽůĚĞƌƐ ĂŶĚ “ƵƐƚĂŝŶĂďůĞ DĞǀĞůŽƉŵĞŶƚ ;ϮϬϬϱͿ 
61 Journal of Business Ethics 263. 
38  A recent report showed that 88% of 158 large companies whose reporting was surveyed 

acknowlĞĚŐĞĚ “DGƐ ŝŶ ƐŽŵĞ ǁĂǇ ͗ WŽƌůĚ BƵƐŝŶĞƐƐ CŽƵŶĐŝů ĨŽƌ “ƵƐƚĂŝŶĂďůĞ DĞǀĞůŽƉŵĞŶƚ͕ ͚‘ĞƉŽƌƚŝŶŐ MĂƚƚĞƌƐ͛ 
2018, 7 : <https://www.wbcsd.org/Programs/Redefining-Value/External-Disclosure/Reporting-

matters/Resources/Reporting-matters-2018> accessed 7 November 2018 
39  Klettner et al (n 2). 
40  OECD, 2009. Annual Report on the OECD guidelines for multinational enterprises 2008, (Paris, OECD): 

<https://www.oecd-ilibrary.org/governance/annual-report-on-the-oecd-guidelines-for-multinational-

enterprises-2008_mne-2008-en> accessed 14 September 2018; Federation of European Accountants (n 9). 

https://www.wbcsd.org/Programs/Redefining-Value/External-Disclosure/Reporting-matters/Resources/Reporting-matters-2018
https://www.wbcsd.org/Programs/Redefining-Value/External-Disclosure/Reporting-matters/Resources/Reporting-matters-2018
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of a political sustainability framework.41 Although the UK has no specific corporate law 

provisions that require sustainability, s 172(1) of the Companies Act 2006 can be said to do 

so indirectly. The provision states that: 

 

͚A ĚŝƌĞĐƚŽƌ ŽĨ Ă ĐŽŵƉĂŶǇ ŵƵƐƚ ĂĐƚ ŝŶ Ă ǁĂǇ ƚŚĂƚ ŚĞ ĐŽŶƐŝĚĞƌƐ͕ ŝŶ ŐŽŽĚ ĨĂŝƚŚ͕ 
would be most likely to promote the success of the company for the benefit of 

its members as a whole, and in doing so have regard (amongst other matters) to 

ʹ 

(a)The likely consequences of any decision in the long term 

;ďͿƚŚĞ ŝŶƚĞƌĞƐƚƐ ŽĨ ƚŚĞ ĐŽŵƉĂŶǇ͛Ɛ ĞŵƉůŽǇĞĞƐ 

;ĐͿƚŚĞ ŶĞĞĚ ƚŽ ĨŽƐƚĞƌ ƚŚĞ ĐŽŵƉĂŶǇ͛Ɛ ďƵƐŝŶĞƐƐ ƌĞůĂƚŝŽŶƐŚŝƉƐ ǁŝƚŚ 
suppliers, customers and others 

(d)the impact of ƚŚĞ ĐŽŵƉĂŶǇ͛Ɛ ŽƉĞƌĂƚŝŽŶƐ ŽŶ ƚŚĞ ĐŽŵŵƵŶŝƚǇ ĂŶĚ 
the environment 

(e)the desirability of the company maintaining a reputation for high 

standards of business conduct, and 

;ĨͿƚŚĞ ŶĞĞĚ ƚŽ ĂĐƚ ĨĂŝƌůǇ ďĞƚǁĞĞŶ ƚŚĞ ŵĞŵďĞƌƐ ŽĨ ƚŚĞ ĐŽŵƉĂŶǇ͛͘ 
 

This provision together with the reporting requirement under the Strategic Report 

ŝŶƚƌŽĚƵĐĞĚ ǁŚĂƚ ŝƐ ŬŶŽǁŶ ĂƐ ĞŶůŝŐŚƚĞŶĞĚ ƐŚĂƌĞŚŽůĚĞƌ ǀĂůƵĞ ;͚E“V͛Ϳ.42 It does not take the UK 

away from a shareholder value approach because ultimately whatever directors do they are 

to act in a way that ultimately benefits the members,43 yet the sub-section makes it a 

requirement that directors take into account the factors listed in (a)-(f) in taking any actions.   

The introduction of the factors seems to point towards sustainability.  

 

ESV was proposed originally because many directors were managing their companies in 

order to achieve maximisation of shareholder wealth in a short-termist manner and it was 

to ensure that directors ŚĂĚ ͚regard to the need to build long-term and trusting 

relationships with employees, suppliers, customers and others in order to secure the 

ƐƵĐĐĞƐƐ ŽĨ ƚŚĞ ĞŶƚĞƌƉƌŝƐĞ ŽǀĞƌ ƚŝŵĞ͛͘44 However, various empirical studies have 

                                                        
41  L. Albareda, J. Lozano, A. Tencati, A. Middtun and F͘ PĞƌƌŝŶŝ͕ ͚TŚĞ ĐŚĂŶŐŝŶŐ ƌŽůĞ ŽĨ ŐŽǀĞƌŶŵĞŶƚƐ ŝŶ 
ĐŽƌƉŽƌĂƚĞ ƐŽĐŝĂů ƌĞƐƉŽŶƐŝďŝůŝƚǇ͗ DƌŝǀĞƌƐ ĂŶĚ ƌĞƐƉŽŶƐĞƐ͕͛ ;ϮϬϬϴͿ ϭϳ Business Ethics: A European Review 347. 
42  Section 414A of the Act provides for the preparation of a Strategic Report. The Report must explain 

how the directors have performed their duty under s 172. 
43  A. Keay, The Enlightened Shareholder Value Principle and Corporate Governance, (Routledge, 2013). 
44  Company Law Review, Modern Company Law for a Competitive Economy: Strategic Framework, (DTI, 

1999) para 5.1.22. 
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demonstrated over the years that the impact of the provision is very limited45 as have 

responses to a government Green Paper in 201646 in which the government was seeking 

evidence of how ESV had impacted on commercial life. This finding is in line with the views 

of some commentators.47  

 

Directors are entitled to engage in sustainability type activity as they can usually justify their 

actions as promoting the success of the company. However, there are two major problems 

that exist. First, where there is concern that directors have not had regard for the factors in 

(a)-(f) in making decisions it is likely to be difficult in many situations to establish that 

directors did in fact fail to consider the factors. Second, even if it might be established that 

directors did not in fact have regard for those factors set out in the provision and so they 

are technically in breach of their duty, little can be done in legal terms, for if the company 

does not take action against errant directors, the shareholders, who might be able to bring 

proceedings for breaches of duty, are unlikely to do so unless the actions of the directors 

have harmed them.  

 

C. The Elements of the Study 

1.   The Method 

To address the aim of the research we studied relevant documents produced by large UK  

companies. The study was based on a form of content analysis of the documents. Content 

analysis is a methodology48 which covers a number of different strategies.49 It is a tool that 

enables researchers objectively and systematically to identify the characteristics and 

constituents of textual information to enable them to be able to draw inferences.50   Hsieh 

                                                        
45  FŽƌ ĞǆĂŵƉůĞ͕ “͘ FĞƚƚŝƉůĂĐĞ ĂŶĚ ‘͘ AĚĚŝƐ͕ ͚EǀĂůƵĂƚŝŽŶ ŽĨ ƚŚĞ CŽŵƉĂŶŝĞƐ AĐƚ ϮϬϬϲ͕͛ ϮϬϭϬ͕ ϳϳ 
<http://webarchive.nationalarchives.gov.uk/20121205013304/http://www.bis.gov.uk/assets/BISCore/busines

s-law/docs/E/10-1360-evaluation-companies-act-2006-volume-1.pdf> accessed 11 September 2018. 
46  DĞƉĂƌƚŵĞŶƚ ŽĨ BƵƐŝŶĞƐƐ͕ EŶĞƌŐǇ ĂŶĚ IŶĚƵƐƚƌŝĂů “ƚƌĂƚĞŐǇ͕ ͚CŽƌƉŽƌĂƚĞ GŽǀĞƌŶĂŶĐĞ ‘ĞĨŽƌŵ͛͘ 
47  FŽƌ ĞǆĂŵƉůĞ͕ ƐĞĞ A͘ KĞĂǇ͕ ͚ TŚĞ DƵƚǇ ƚŽ PƌŽŵŽƚĞ ƚŚĞ “ƵĐĐĞƐƐ ŽĨ ƚŚĞ CŽŵƉĂŶǇ ͗ IƐ ŝƚ Fŝƚ ĨŽƌ PƵƌƉŽƐĞ͍͛ 
2010 :<https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1662411> accessed 7 November 2018; A. 

JŽŚŶƐƚŽŶ͕ ͚TŚĞ “ŚƌŝŶŬŝŶŐ “ĐŽƉĞ ŽĨ C“‘ ŝŶ UK CŽƌƉŽƌĂƚĞ LĂǁ͛ ;ϮϬϭϳͿ ϳϰ Washington and Lee Law Review 1001. 
48  M͘ WŚŝƚĞ ĂŶĚ E͘ MĂƌƐŚ͕ ͚CŽŶƚĞŶƚ AŶĂůǇƐŝƐ͗ A FůĞǆŝďůĞ MĞƚŚŽĚŽůŽŐǇ͛ ;ϮϬϬϲͿ ϱϱ Library Trends 22; S. Elo 

ĂŶĚ H͘ KǇŶŐĂƐ͕ ͚TŚĞ ƋƵĂůŝƚĂƚŝǀĞ ĐŽŶƚĞŶƚ ĂŶĂůǇƐŝƐ ƉƌŽĐĞƐƐ͛ ;ϮϬϬϳͿ ϲϮ Journal of Advanced Nursing 107. 
49  M͘ VĂŝƐŵŽƌĂĚŝ ĂŶĚ T͘ BŽŶĚĂƐ͕ ͚CŽŶƚĞŶƚ ĂŶĂůǇƐŝƐ ĂŶĚ ƚŚĞŵĂƚŝĐ ĂŶĂůǇƐŝƐ͗ ŝŵƉůŝĐĂƚŝŽŶƐ ĨŽƌ ĐŽŶĚƵĐƚŝŶŐ Ă 
ƋƵĂůŝƚĂƚŝǀĞ ĚĞƐĐƌŝƉƚŝǀĞ ƐƚƵĚǇ͛ ;ϮϬϭϯͿ ϭϱ Nursing and Health Sciences 399. 
50  C͘ BĞĐŬ͕ D͘ CĂŵƉďĞůů ĂŶĚ P͘ “ŚƌŝǀĞƐ͕ ͚CŽŶƚĞŶƚ ĂŶĂůǇƐŝƐ ŝŶ ĞŶǀŝƌŽŶŵĞŶƚ ƌĞƉŽƌƚŝŶŐ ƌĞƐĞĂƌĐŚ͛ ;ϮϬϭϬͿ ϰϮ 
British Accounting Review 207, 208. 

http://webarchive.nationalarchives.gov.uk/20121205013304/http:/www.bis.gov.uk/assets/BISCore/business-law/docs/E/10-1360-evaluation-companies-act-2006-volume-1.pdf
http://webarchive.nationalarchives.gov.uk/20121205013304/http:/www.bis.gov.uk/assets/BISCore/business-law/docs/E/10-1360-evaluation-companies-act-2006-volume-1.pdf
https://papers.ssrn.com/sol3/papers.cfm?abstract_id=1662411
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ĂŶĚ “ŚĂŶŶŽŶ ĚĞĨŝŶĞ ŝƚ ĂƐ ͚Ă ƌĞƐĞĂƌĐŚ ŵĞƚŚŽĚ ĨŽƌ ƚŚĞ ƐƵďũĞĐƚŝǀĞ ŝŶƚĞƌƉƌĞƚĂƚŝŽŶ ŽĨ ƚŚĞ ĐŽŶƚĞŶƚ 

of text data through the systematic classification process of coding and identifying themes 

Žƌ ƉĂƚƚĞƌŶƐ͛͘ 51 

 

Content analysis has been used by scholars in various disciplines within the social sciences 

and humanities to analyse communications of different kinds. Specifically, it has been the 

research method most frequently employed to assess the social and environmental 

disclosures of organisations52 and used several times to study corporate reports.53 We 

elected to undertake a qualitative kind of content analysis that employed a form of 

deductive content analysis. This constituted the a priori identification of categories and sub-

categories as codes against which the companies͛ ĚŽĐƵŵĞŶƚƐ ;ƚŚĞ ƵŶŝƚ ŽĨ ĂŶĂůǇƐŝƐͿ ǁĞƌĞ 

reviewed.54 This strategy was adopted as it was determined that it would enable results to 

be more reliable.  

 

The categories (and sub-categories) were derived from a study of the relevant sustainability 

and corporate social responsibility literature as well as the leading issues relating to 

sustainability and that have been dealt with by major organisations, such as in government 

and quasi-government reports.55 The sub-categories were formulated so as to explain the 

broad categories identified and to assist in the coding of the unit of analysis. 

 

The categories that we identified were the most relevant and valid. We analysed the data 

that is described in the next section of the paper and placed it in the various pre-determined 

categories and sub-categories, an approach employed in many other studies.56 This process 

relied partly on subjective judgment, and in order to limit the subjectivity and to ensure 

reliability, transparency and internal validity we conducted a pilot study before undertaking 

                                                        
51  H͘ HƐŝĞŚ ĂŶĚ “͘ “ŚĂŶŶŽŶ  ͕͚TŚƌĞĞ AƉƉƌŽĂĐŚĞƐ ƚŽ QƵĂůŝƚĂƚŝǀĞ CŽŶƚĞǆƚ AŶĂůǇƐŝƐ͛ ;ϮϬϬϱͿ ϭϱ Qualitative 

Health Research 1277, 1282. 
52  M͘ MŝůŶĞ ĂŶĚ ‘͘ AĚůĞƌ͕ ͚EǆƉůŽƌŝng the reliability of social and environmental disclosures content 

ĂŶĂůǇƐŝƐ͛ ;ϭϵϵϵͿ ϭϮ Accounting, Auditing and Accountability 237. 
53  F͘ Lŝ͕ ͚TĞǆƚƵĂů AŶĂůǇƐŝƐ ŽĨ CŽƌƉŽƌĂƚĞ DŝƐĐůŽƐƵƌĞƐ͗ A “ƵƌǀĞǇ ŽĨ ƚŚĞ LŝƚĞƌĂƚƵƌĞ͛ ;ϮϬϭϬͿ Ϯϵ Journal of 

Accounting Literature 143, 145. 
54  H͘ KǇŶŐĂƐ ĂŶĚ L͘ VĂŶŚĂŶĞŶ͕ ͚CŽŶƚĞŶƚ ĂŶĂůǇƐŝƐ ĂƐ Ă ƌĞƐĞĂƌĐŚ ŵĞƚŚŽĚ͛ ;ϭϵϵϵͿ ϭϭ Hoitoteide 3 and 

referred to in Hsieh and Shannon (n 51), 1286. 
55  For example, see White and Marsh, (n 48), 39. 
56  See, R. Gray, R. Kouhy͕ ĂŶĚ “͘ LĂǀĞƌƐ͕ ͚CŽŶƐƚƌƵĐƚŝŶŐ Ă ƌĞƐĞĂƌĐŚ ĚĂƚĂďĂƐĞ ŽĨ ƐŽĐŝĂů ĂŶĚ ĞŶǀŝƌŽŶŵĞŶƚĂů 
ƌĞƉŽƌƚŝŶŐ ďǇ UK ĐŽŵƉĂŶŝĞƐ͛ ;ϭϵϵϱͿ ϴ Accounting Auditing and Accountability 78. 
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the study discussed here.  The pilot study was also designed to test aspects of the research 

design and to allow necessary adjustment before final commitment to the design for this 

much larger and broader project. The pilot study involved an examination of the three 

largest retail companies listed on the FTSE 100. The retail sector was chosen for several 

reasons, including the fact that retailing is a large, diverse and dynamic sector of the 

ĞĐŽŶŽŵǇ͕ ĂŶĚ ŝƚ ŝƐ ƚŚĞ UK͛Ɛ ůĂƌŐĞƐƚ ƉƌŝǀĂƚĞ ƐĞĐƚŽƌ ĞŵƉůŽǇĞƌ ǁŝƚŚ Ϯ͘ϵ ŵŝůůŝŽŶ ƉĞŽƉůĞ 

employed, and in 2016 it generated £321 billion.57  

With the pilot study both researchers analysed independently the documents of the 

companies, and subsequently compared their findings and discussed any classifications that 

were ambiguous or questionable. The study confirmed the appropriateness of the 

categories and sub-categories and provided the necessary guidance for undertaking the 

larger study. 

 

2.  The Sample 

In order to address the aim of the study, it was decided to investigate the two largest 

companies by market capitalisation listed on the FTSE 100 in each of eight different sectors 

of industry, thus giving us 16 companies as our sample. Sectors are determined by the 

London Stock Exchange. The ones chosen were media, mining, food and drug retailers, 

household goods and home construction, life insurance, support services, pharmaceuticals 

and biotechnology, and travel and leisure. This provided the study with a good range of 

different types of companies, which, we reasoned, should enable us to draw reasonably 

broad conclusions. The companies considered are set out below in Table 1. 

 

The data analysed was text data gathered from public corporate documents that were 

generated by the companies to communicate their approach and strategy in relation to 

pertinent issues. The documents examined were Annual Reports and CSR/Sustainability 

Reports for the year 2017.  Usually public companies produce annual reports due to 

mandatory requirements that exist in a majority of Western economies. The annual report is 

an integral method for financial communication among shareholders, management and 

                                                        
57  Retail Appointment, 2017: <https://www.retailappointment.co.uk/career-advice/talking-shop/uk-

retail-facts-and-figures> accessed 6 November 2018. 

https://www.retailappointment.co.uk/career-advice/talking-shop/uk-retail-facts-and-figures
https://www.retailappointment.co.uk/career-advice/talking-shop/uk-retail-facts-and-figures
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others58 and it is a way of communicating a company͛Ɛ ŝĚĞŶƚŝƚǇ; it operates as a link between 

Ă ĐŽŵƉĂŶǇ͛Ɛ identity and image.59 Some have asserted that it is the most important 

mechanism used for corporate communication,60 and an avenue permitting persons outside 

of the company to gain insights concerning the company͛Ɛ ǀĂůƵĞƐ ĂŶĚ ŵĞƚŚŽĚƐ͘61 It is 

considered to have credibility as a communication tool because it includes legally required 

and audited financial statements.62 Also, of importance, is the fact that the company knows 

that it and other publicly available documents will be scrutinised.63 The CSR/Sustainability 

reports were analysed because these reports are usually focused on issues relevant to 

sustainability.64 The inclusion of CSR type disclosures in the annual report or a separate 

CSR/Sustainability report is designed to establish the company͛Ɛ ůĞŐŝƚŝŵĂĐǇ͕65 and to inform 

shareholders and other stakeholders.66 Also, the documents are important as they are the 

medium by which companies communicate with the public.67 Companies providing disclosure 

in reports is one critical way they can influence and, perhaps, change external perceptions of 

them as companies and the way that they conduct their businesses.68  The reports of 

corporate activity were taken from the website and this provides a more complete picture 

than viewing statutory reports as everything in the statutory reporting is included together 

with more detail.69  

      

   

                                                        
58  “͘ BĂƌƚůĞƚƚ ĂŶĚ ‘͘ CŚĂŶĚůĞƌ͕ ͚TŚĞ CŽƌƉŽƌĂƚĞ ‘ĞƉŽƌƚ ĂŶĚ ƚŚĞ PƌŝǀĂƚĞ “ŚĂƌĞŚŽůĚĞƌ͗ LĞĞ Θ TǁĞĞĚŝĞ 
TwĞŶƚǇ YĞĂƌƐ OŶ  ͛;ϭϵϵϳͿ Ϯϵ British Accounting Review 245. 
59  B. Parguel, F. Benoit-MŽƌĞĂƵ ĂŶĚ F͘ LĂƌĐĞŶĞƵǆ͕ ͚HŽǁ “ƵƐƚĂŝŶĂďŝůŝƚǇ ‘ĂƚŝŶŐƐ MŝŐŚƚ DĞƚĞƌ 
͚GƌĞĞŶǁĂƐŚŝŶŐ͛͛ ;ϮϬϭϭͿ ϭϬϮ Journal of Business Ethics 15, 16. 
60  C͘ AĚĂŵƐ͕ A͘ CŽƵƚƚƐ ĂŶĚ G͘ HĂƌƚĞ͕ ͚CŽƌƉŽƌĂƚĞ Equal Opportunities (Non-Ϳ DŝƐĐůŽƐƵƌĞ͛ ;ϭϵϵϱͿ Ϯϴ British 

Accounting Review 87, 92. 
61  J͘ BĞďďŝŶŐƚŽŶ ĂŶĚ ‘͘ GƌĂǇ͕ ͚AĐĐŽƵŶƚƐ ŽĨ “ƵƐƚĂŝŶĂďůĞ DĞǀĞůŽƉŵĞŶƚ ͗ TŚĞ CŽŶƐƚƌƵĐƚŝŽŶ ŽĨ MĞĂŶŝŶŐ 
WŝƚŚŝŶ EŶǀŝƌŽŶŵĞŶƚĂů ‘ĞƉŽƌƚŝŶŐ͛ ϮϬϬϬ͕ ϭϱ фhttps://papers.ssrn.com/sol3/papers.cfm?abstract_id=257438> 

accessed 6 November 2018. 
62  ‘͘ HŝŶĞƐ͕ ͚TŚĞ UƐĞĨƵůŶĞƐƐ ŽĨ AŶŶƵĂů ‘ĞƉŽƌƚƐ͗ ƚŚĞ AŶŽŵĂůǇ ďĞƚǁĞĞŶ ƚŚĞ EĨĨŝĐŝĞŶƚ MĂƌŬĞƚƐ HǇƉŽƚŚĞƐŝƐ 
ĂŶĚ “ŚĂƌĞŚŽůĚĞƌ “ƵƌǀĞǇƐ͛ ;ϭϵ82) 12 Accounting and Business Research 296. 
63  Bebbington and Gray (n 61), 6 
64  The requirements for the preparation, distribution and filing of accounts and reports are set out in 

Part 15, ss 380-474, of the Companies Act 2006 
65  C͘ DĞĞŐĂŶ͕ ͚TŚĞ ůĞŐŝƚŝŵŝƐŝŶŐ ĞĨĨĞĐƚ ŽĨ ƐŽĐŝĂů ĂŶĚ ĞŶǀŝƌŽŶŵĞŶƚĂů ĚŝƐĐůŽƐƵƌĞƐ - Ă ƚŚĞŽƌĞƚŝĐĂů ĨŽƵŶĚĂƚŝŽŶ͛ 
(2002) 14 Accounting, Auditing and Accountability Journal 282, 283. 
66  “͘ AƵƌĞůŝ͕ ͚A ĐŽŵƉĂƌŝƐŽŶ ŽĨ ĐŽŶƚĞŶƚ ĂŶĂůǇƐŝƐ ƵƐĂŐĞ ĂŶĚ ƚĞǆƚ ŵŝŶŝŶŐ ŝŶ C“‘ ĐŽƌƉŽƌĂƚĞ ĚŝƐĐůŽƐƵƌĞ͛ ;ϮϬϭϳͿ 
17 International Journal of Digital Accounting Research 1, 1. 
67  Klettner et al (n 2), 153 
68  Deegan (n 65), 292 
69  Aras and Crowther (n 14), 442 

https://papers.ssrn.com/sol3/papers.cfm?abstract_id=257438


   

 

12 

 

Table 1 Sample Companies  

1. Tesco plc (Food & Drug Retailers) 

Ϯ͘ “ĂŝŶƐďƵƌǇ͛Ɛ ƉůĐ ;FŽŽĚ Θ DƌƵŐ ‘ĞƚĂŝůĞƌƐͿ 

3. GlaxoSmithKline plc (Pharmaceuticals and Biotechnology) 

4. AstraZeneca plc (Pharmaceuticals and Biotechnology) 

5. Reckitt Benckiser Group plc (Household Goods and Home Construction) 

6. Barratt Developments plc (Household Goods and Home Construction) 

7. Prudential plc (Life Insurance) 

8. Aviva plc (Life Insurance) 

9. WPP plc (Media) 

10. Sky plc (Media) 

11. Glencore plc (Mining) 

12. Rio Tinto plc (Mining) 

13. Ferguson plc (Support Services) 

14. DCC plc (Support Services) 

15. Compass Group plc (Travel and Leisure) 

16. Whitbread plc (Travel and Leisure) 

 

3.  The Categories 

The second stage involved the development of categories, which can be perceived as 

compartments into which the unit of analysis is coded;70 the categories are in fact the means 

of describing the contents of the unit of analysis.71 They provide a focus for the studying of 

the documents that form the sample and it enables a story to be told about what they say.72 

We identified four broad categories that we used as our code for the analysis of the data. 

From the literature we then identified appropriate sub-categories. These were designed to 

expand the categories already identified so that the coding can be more specific. We discuss 

                                                        
70  D͘ PƌĂƐĂĚ͕ ͚CŽŶƚĞŶƚ AŶĂůǇƐŝƐ ͗ A ŵĞƚŚŽĚ ŝŶ “ŽĐŝĂů “ĐŝĞŶĐĞ ‘ĞƐĞĂƌĐŚ͕͛ ϮϬϬϴ 
<http://www.css.ac.in/download/Content%20Analysis.%20A%20method%20of%20Social%20Science%20Rese

arch.pdf> accessed 15 September 2018. 
71  Elo and Kyngas, (n 48), 109. 
72  Bebbington and Gray, (n 61). 

http://www.css.ac.in/download/Content%20Analysis.%20A%20method%20of%20Social%20Science%20Research.pdf
http://www.css.ac.in/download/Content%20Analysis.%20A%20method%20of%20Social%20Science%20Research.pdf
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the sub-categories below under the category to which they relate and the following draws on 

our pilot study.73 

 

(a) Disclosure  

This category involves consideration of the disclosures that are made and that relate to 

sustainability. Companies disclose information about their sustainability activities both to 

manifest a commitment to sustainability and to account to stakeholders.74 In relation to this 

category, we identified the following sub-categories. 

(i) Demonstration 

We considered how the company referred to sustainability and in what context. The data 

included in this sub-category constituted general comments that were made by companies 

about sustainability and not more specific matters, the latter being included in other sub-

categories. 

(ii) Accountability Systems 

Having accountability systems is regarded as an element of CSR and also it has been 

considered frequently in the context of sustainability.75 If companies are more accountable 

then this provides an incentive for them to engage in more sustainable activity and to follow 

through with their goals and plans.76 The study sought to identify accountability systems 

which might help sustainability develop and flourish. This sub-category also covered 

transparency, something that is generally related to accountability, especially in corporate 

governance.77  

(iii) Code of conduct/ key performance indicators /policies/ principles/guidelines  

We sought to ascertain what, if any, code of conduct, key performance indicators, policies, 

principles or guidelines were set out in relation to fostering sustainability, and against which 

the company is to report. 

                                                        
73  This is published as A. Keay and T. Iqbal, ͞“ƵƐƚĂŝŶĂďŝůŝƚǇ in large UK listed retail companies: a sectoral 

analysis͟ ;ϮϬϭϴͿ Ϯϯ Deakin Law Review 209. 
74  P. Perego and A. Kolk͕ ͚MƵůƚŝŶĂƚŝŽŶĂůƐ͛ AĐĐŽƵŶƚĂďŝůŝƚǇ ŽŶ “ƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϮϬϭϮͿ ϭϭϬ Journal of Business 

Ethics 173, 174. 
75  C͘ VŝůůŝĞƌƐ͕ ͚DŝƌĞĐƚŽƌƐ͛ ĚƵƚŝĞƐ ĂŶĚ ƚŚĞ ĐŽŵƉĂŶǇ͛Ɛ ŝŶƚĞƌŶĂů ƐƚƌƵĐƚƵƌĞƐ ƵŶĚĞƌ ƚŚĞ UK CŽŵƉĂŶŝĞƐ AĐƚ ϮϬϬϲ͗ 
ŽďƐƚĂĐůĞƐ ĨŽƌ ƐƵƐƚĂŝŶĂďůĞ ĚĞǀĞůŽƉŵĞŶƚ͛ ;ϮϬϭϭͿ ϴ International and Comparative Corporate Law Journal 47. 
76  A͘ IůĞƐ͕ ͚“ĞĞŝŶŐ “ƵƐƚĂŝŶĂďŝůŝƚǇ ŝŶ BƵƐŝŶĞƐƐ OƉĞƌĂƚŝŽŶƐ͗ U“ ĂŶĚ BƌŝƚŝƐŚ FŽŽĚ ‘ĞƚĂŝůĞƌ EǆƉĞƌŝŵĞŶƚƐ ǁŝƚŚ 
AĐĐŽƵŶƚĂďŝůŝƚǇ͛ ;ϮϬϬϳͿ ϭϲ Business Strategy and the Environment 290, 290. 
77  A͘ KĞĂǇ͕ ͚EǆƉůŽƌŝŶŐ ƚŚĞ ‘ĂƚŝŽŶĂůĞ ĨŽƌ BŽĂƌĚ AĐĐŽƵŶƚĂďŝůŝƚǇ ŝŶ CŽƌƉŽƌĂƚĞ GŽǀĞƌŶĂŶĐĞ͛ ;ϮϬϭϰͿ Ϯϵ 
Australian Journal of Corporate Law 115, 116 and 117. 
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(iv) Values base  

The study examined whether the unit of analysis disclosed any value base or philosophical 

approach/policy as a foundation for the company͛Ɛ ƐƵƐƚĂŝŶĂďŝůŝƚy efforts. 

(v) Enlightened shareholder value  

The study explored the unit of analysis to locate any consideration by the company of the 

ŶŽƚŝŽŶ ŽĨ E“V ĂŶĚ ǁŚĂƚ ŝƚ ƐĂŝĚ ĂďŽƵƚ ĚŝƌĞĐƚŽƌƐ͛ ĚƵƚŝĞƐ as it appeared to be linked to 

sustainability concerns, as mentioned earlier.  

 

(b)  Engagement 

Engagement in the field of sustainability means having meaningful contact with the issues 

that pertain to sustainability and being involved in the process of developing sustainability.78  

(i) Stakeholders 

In the sustainability literature there are many references to the need to address stakeholder 

requirements.79 Stakeholders can be a very wide classification. The primary stakeholders are 

usually seen as: shareholders, employees, creditors, customers, the local, national and even 

the international community, and the environment. The study endeavoured to determine if 

there were references to and discussion of stakeholders in the unit of analysis as well as any 

mention of interaction with, and openness to, stakeholders and their needs and interests. 

We considered how each of the primary stakeholders were referred to in the unit of analysis 

and this is reported in the findings. 

(ii) Supply chains  

Supply chains are very important to many, if not all, industries in some form or other. How 

retailers deal with those people and organisations in the chain is critical for all concerned. 

The study sought to ascertain if there were references to, and discussion of, supply chains 

and issues pertaining to them. 

(iii) Monitoring and Compliance  

Monitoring and compliance are related factors that contribute to the issue of engagement. 

Companies need to undertake monitoring of what is being done and reported80 to ensure 

                                                        
78  “ĞĞ͕ P͘ “ůŽĂŶ͕ ͚‘ĞĚĞĨŝŶŝŶŐ “ƚĂŬĞŚŽůĚĞƌ EŶŐĂŐĞŵĞŶƚ ͗ FƌŽŵ CŽŶƚƌŽů ƚŽ CŽůůĂďŽƌĂƚŝŽŶ  ͛;ϮϬϬϵͿ ϯϲ Journal 

of Corporate Citizenship 25, 26. 
79  Searcy, (n 10), 239. 
80  IŶƚĞƌŶĂƚŝŽŶĂů FŝŶĂŶĐĞ CŽŵƉĂŶǇ͕ ͚CG UƉĚĂƚĞƐ͛ IFC CŽƌƉŽƌĂƚĞ GŽǀĞƌŶĂŶĐĞ GƌŽƵƉ͕ IFC͕ JƵŶĞ- September 

2017, 14. 
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that there is compliance with corporate principles and international guidelines on the basis 

that it is a critical element of the discharge of any policy. Monitoring involves ascertaining 

what is being done and compliance goes further to determine if what has been observed in 

fact complies with identified principles and/or policy that the company has formulated. 

Evidence suggest that external organisations are increasingly being employed in the process 

of monitoring for compliance.81 The emergence of international standards, such as the 

GůŽďĂů ‘ĞƉŽƌƚŝŶŐ IŶŝƚŝĂƚŝǀĞ ;͚G‘I͛Ϳ ĂŶĚ ƚŚĞ AĐĐŽƵŶƚAďŝůŝƚǇ AAϭ000 Assurance Standard, which 

endeavour to promote greater sustainability practice and accountability, enables the 

development of benchmarking for compliance.  

(iv) Verification/Assurance  

It is necessary, in relation to sustainability undertakings that are made by companies that 

impact on others and are being relied on by third parties, that they are verified. Has the 

company in fact complied with applicable guidelines/policies? To be credible the verification 

should be undertaken by an independent and external body or person. It has been recorded 

that the vast majority of statements of compliance with sustainability principles and policy is 

ǀĞƌŝĨŝĞĚ ďǇ ĂĐĐŽƵŶƚŝŶŐ ĨŝƌŵƐ ;ĞƐƉĞĐŝĂůůǇ ƚŚĞ ͚BŝŐ FŽƵƌ͛Ϳ͕ ǁŚŝůĞ ŽƚŚĞƌ ǀĞƌŝĨŝĐĂƚŝŽŶƐ ĂƌĞ ĂƚƚĞŶĚĞĚ 

to by certification bodies, NGOs and consultants.82  The Sustainability Reporting Standards 

(GRI Standards), contain recommendations in relation to the external assurance of 

corporate reports. 

 

The purpose of external and independent verification is to enhance the credibility of a 

company͛Ɛ ƌĞƉŽƌƚƐ ŝŶ ƚŚĞ ĞǇĞƐ ŽĨ ƐƚĂŬĞŚŽůĚĞƌƐ ŝŶ ƉĂƌƚŝĐƵůĂƌ ĂŶĚ ƚŽ ĂǀŽŝĚ ƉĞƌĐĞƉƚŝŽŶƐ ŽĨ 

companies engaging in greenwashing.83 

 

(c) Integration and Planning 

The literature suggests that for companies to be regarded as sustainable, companies need 

to interweave and integrate their sustainability initiatives in their strategy and business plan 

                                                        
81  “͘ BĞŶŶ ĂŶĚ D͘ DƵŶƉŚǇ͕ ͚HƵŵĂŶ ĂŶĚ EĐŽůŽŐŝĐĂů FĂĐƚŽƌƐ ͗ A “ǇƐƚĞŵŝĐ AƉƉƌŽĂĐŚ ƚŽ CŽƌƉŽƌĂƚĞ 
“ƵƐƚĂŝŶĂďŝůŝƚǇ͕͛ ƵŶĚated, 102 

<http://citeseerx.ist.psu.edu/viewdoc/download;jsessionid=957C9D8BE2BE34821C1CAC10FBA5525F?doi=10.1

.1.491.9262&rep=rep1&type=pdf> accessed 14 September 2018. 
82  A͘ KŽůŬ͕ ͚“ƵƐƚĂŝŶĂďŝůŝƚǇ͕ AĐĐŽƵŶƚĂďŝůŝƚǇ ĂŶĚ CŽƌƉŽƌĂƚĞ GŽǀĞƌŶĂŶĐĞ͗ EǆƉůŽƌŝŶŐ MƵůƚŝŶĂƚŝŽŶĂůƐ͛ ‘ĞƉŽƌƚŝŶŐ 
PƌĂĐƚŝĐĞƐ͛ ;ϮϬϬϴͿ ϭϴ Business Strategy and the Environment 1, 10. 
83  Parguel et al (n 59). 

http://citeseerx.ist.psu.edu/viewdoc/download;jsessionid=957C9D8BE2BE34821C1CAC10FBA5525F?doi=10.1.1.491.9262&rep=rep1&type=pdf
http://citeseerx.ist.psu.edu/viewdoc/download;jsessionid=957C9D8BE2BE34821C1CAC10FBA5525F?doi=10.1.1.491.9262&rep=rep1&type=pdf
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rather than having programmes administered separately.84 Connections should be made 

between sustainability and strategy85 and these ought to be built into existing goals and 

targets.86 

 

Sustainability has a major forward-looking element to it, with activities focusing on the 

medium to long term87 ĂŶĚ ĨƵƚƵƌŝƚǇ ďĞŝŶŐ ƐĞĞŶ ĂƐ ͚ƚŚĞ ŚĂŶĚŵĂŝĚĞŶ͛ ŽĨ ƐƵƐƚĂŝŶĂďŝůŝƚǇ͕88 so 

some focus on planning is important.  

(i) Support and advice  

Given the significant effect that the operations of large companies, in particular, can have 

on society and individual sectors of it, it might be deemed appropriate and necessary in 

many cases for companies to seek support and advice from external bodies.  

(ii) Training 

The study examined whether and to what extent any training in sustainability and related 

issues for staff and others was provided. This is, arguably, a method of integrating 

sustainability. 

(iii)  Embedding 

The sustainability literature indicates that it is critical that companies embed sustainability 

provision in their life and management, and thus we searched for any evidence of this. 

(iv) Research 

In line with managing for the long term we examined what provision was made for research 

that takes into account sustainability. Again, this is forward-looking. 

 

(d) Responsibility  

This addresses the general notion of who has the responsibility for the creation and 

implementation of sustainable measures.89 The extent to which the management of a 

company welcomes or rejects the trend of companies to integrate sustainability in their 

strategies and operations can determine whether a company is successful in becoming more 

                                                        
84  P͘ “ŚƌŝǀĂƐƚĂǀĂ͕ ͚TŚĞ ƌŽůĞ ŽĨ ĐŽƌƉŽƌĂƚŝŽŶƐ ŝŶ ĂĐŚŝĞǀŝŶŐ ĞĐŽůŽŐŝĐĂů ƐƵƐƚĂŝŶĂďŝůŝƚǇ͛ ;ϭϵϵϱͿ ϮϬ Academy of 

Management Review 936. 
85  Federation of European Accountants (n 9). 
86  Searcy (n 10). 
87  Klettner (n 31). 
88  Basiago, (n 23), 110; Aras and Crowther (n 14), 437 
89  This may overlap with training 
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sustainable.90 It can be argued that it is necessary to have the formulation of a committee 

that concentrates on sustainability and builds a framework for the integration of 

sustainability into the strategic planning that occurs at board level.91 An important element 

of this concern is that leadership at every level of the company is essential.92 

(i) Framework  

Our study considered whether there was an explanation of any framework of responsibility 

that was established with sustainability in mind. This encompassed provisions for structure 

to enhance sustainability, such as the formulation of boards or committees and the roles 

that they play within the life of the company. 

(ii) Leadership 

Consideration was given to who was involved in taking charge of complying with and 

developing the inclusion of sustainability principles applicable to the company within the life 

of the company, and whether there was commitment to sustainability from those in 

leadership positions. 

 

D. Evaluation  

Assessing where companies are in their sustainability journey is not easy. To help enable us 

to do this we embraced the sustainability phase model formulated by Benn, Dunphy and 

Griffiths.93 On obtaining and coding the data from our content analysis we wanted to assess 

the commitment to and practice of behaviours of the companies that are pertinent to 

sustainability, and we did this by using the aforementioned model. This model sets out the 

steps that a company may take in progressing to becoming a truly sustainable company. The 

model envisages companies progressing from being engaged in active antagonism to 

sustainability, through a time of indifference, to the point where there is a significant 

commitment to being involved in the active furthering of sustainability values, and not 

simply within the company itself but within industry and society as a whole. The six phases 

identified are: Rejection, Non-responsiveness, Compliance, Efficiency, Strategic proactivity 

                                                        
90  Thomas and Lamm (n 1). 
91  Klettner et al (n 2). 
92  G͘ MŽƌŐĂŶ͕ K͘ ‘ǇƵ ĂŶĚ P͘ MŝƌǀŝƐ͕ ͛LĞĂĚŝŶŐ ĐŽƌƉŽƌĂƚĞ ĐŝƚŝǌĞŶƐŚŝƉ͗  GŽǀĞƌŶĂŶĐĞ͕ ƐƚƌƵĐƚƵƌĞ͕ ƐǇƐƚĞŵƐ͛ 
(2009) 9 Corporate Governance 39. 
93  S. Benn, D. Dunphy, D. and A. Griffiths, Organizational Change for Corporate Sustainability. (3rd ed, 

Routledge, 2014).  
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and the sustaining company. The model does not presuppose that a company will 

necessarily progress stage by stage to the final stage of being a sustaining company. A 

company͛Ɛ ƉƌŽŐƌĞƐƐ ŵŝŐŚƚ ďĞ ƐƵĐŚ ƚŚĂƚ ŝƚ ũƵŵƉƐ ƐƚĂŐĞƐ ĂŶĚ Ă company might even regress 

at some point. Our study only seeks to capture the position that a company occupied 

according to what it reported in the 2017 year. Our study simply provides a snapshot of the 

company͛Ɛ ƉŽƐŝƚŝŽŶ ŝŶ ϮϬϭϳ ŝŶ ƐƵƐƚĂŝŶĂďŝůŝƚǇ ƚĞƌŵƐ͘  DƵĞ ƚŽ ƐƉĂĐĞ ĐŽŶƐƚƌĂŝŶƚƐ͕ ǁĞ ĐĂŶŶŽƚ 

discuss the stages or the model in any depth but given our findings we probably do not need 

to do so. This is because we found all companies falling within either the fifth or sixth 

phases. The fifth phase is strategic proactivity. It is the stage that sees the company making 

sustainability an important part of the company͛Ɛ ďƵƐŝŶĞƐƐ ƐƚƌĂƚĞŐǇ͘ TŚĞ company perceives 

sustainability as a way of providing a potential competitive advantage. Thus, the company 

endeavours to become a leader in sustainable business practices by instituting corporate 

citizenship measures that precipitate support from stakeholders. Sustainability becomes 

embedded in order to maximise longer-term corporate profitability. The sixth and final 

phase is the sustaining company. Senior executives and managers have substantially 

internalised the ideology of seeking to have a sustainable world. While still seeking to bring 

home profits for investors, it goes beyond this by voluntarily fostering sustainability values 

and practices. The company͛Ɛ ĞƐƐĞŶƚŝĂů ĐŽŵŵŝƚŵĞŶƚ ŝƐ ƚŽ ĨĂĐŝůŝƚĂƚĞ ƚŚĞ ĞŵĞƌŐĞŶĐĞ ŽĨ Ă 

society that supports sustainability in various forms. To accomplish this the company works 

with governments and communities to change things so that there is a move to create a 

more sustainable world. There is strong stakeholder involvement in the company and it is 

on a continuous basis and is an accepted part of the company͛Ɛ ĐƵůƚƵƌĞ͘ 

 

E. Findings and Analysis  

1. Disclosure  

(a) Demonstration 

Even though there were differences in how the various companies dealt with issues relating 

to sustainability, all the companies made substantial attempts to communicate their 

commitment to promoting sustainability as all the companies integrated discussion of 

sustainability in their annual reports. Ten out of the 16 companies also published separate 
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sustainability reports, supplements or summaries94 but the length and degree of detail 

provided in the reports varied.  

 

Our findings demonstrated a clear trend among all the companies to highlighting the 

importance of running their businesses in a sustainable manner. For example, Tesco 

mentioned that it is crucial that as the business delivers growth, it does so in a manner that 

is sustainable.95 GůĂǆŽ“ŵŝƚŚKůŝŶĞ ƐƚĂƚĞĚ ƚŚĂƚ ͚ďǇ ďĞŝŶŐ ĐŽŵŵĞƌĐŝĂůůǇ ƐƵĐĐĞƐƐĨƵů ĂŶĚ 

ŽƉĞƌĂƚŝŶŐ ƌĞƐƉŽŶƐŝďůǇ͕ ǁĞ ǁŝůů ŝŵƉƌŽǀĞ ƉĞŽƉůĞ͛Ɛ ŚĞĂůƚŚ ĂŶĚ ĐƌĞĂƚĞ ǀĂůue for both 

shareholders and society.͛96 While claiming sustainability is key to how it acts as a 

responsible business, Barratts Developments stated that as it designs and builds its 

developments it is creating sustainable places to live that should leave a lasting positive 

legacy.97 All these examples are from companies operating in different industries. However, 

the claim that sustainability is integral to business strategy was a common element and the 

sustainability claims merely varied according to the companies͛ ŵĂũŽƌ ƐƚĂŬĞŚŽůĚĞƌ ŐƌŽƵƉƐ͘ 

This shows that companies are taking steps to communicate the importance of sustainability 

in how the business is run and its efforts towards improved sustainability. 

(b) Accountability Systems 

All the companies in the sample attempted to show accountability in some way. The 

majority of the companies did this by reporting their performance or progress on certain 

criteria that were considered important in maintaining sustainability standards. This was 

effected in various ways such as reporting on performance against key business 

commitments, targets or values, providing detailed performance summaries and 

demonstrating contribution to the relevant United Nations Sustainable Development Goals 

(discussed later). For example, in its Responsible Business Supplement, GlaxoSmithKline 

reported its progress against a set of 23 commitments across four focus areas that it 

established five years ago. It identified the commitments it completed, the ones that were 

                                                        
94  This is in reference to the reports published in 2017 
95  Annual Report and Financial Statements 2018: 

<https://www.tescoplc.com/media/474793/tesco_ar_2018.pdf> accessed 30 October 2018. 
96  Responsible Business Supplement 2017, 1: <https://www.gsk.com/media/4756/responsible-business-

supplement-2017.pdf> accessed 30 October 2018. 
97  Sustainability Report 2017: <http://www.barrattdevelopments.co.uk/~/media/Files/B/Barratt-

Developments/documents/sustainability-report-2017.pdf> accessed 30 October 2018. 
 

https://www.tescoplc.com/media/474793/tesco_ar_2018.pdf
https://www.gsk.com/media/4756/responsible-business-supplement-2017.pdf
https://www.gsk.com/media/4756/responsible-business-supplement-2017.pdf
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progressing well and one where more work needed to be done. Some of the companies also 

acknowledged their shortcomings and highlighted areas of improvement. For example, both 

of the mining companies highlighted major failings due to employee fatalities and explaining 

what was being done to prevent such incidents in the future.  

 

(c) Code of conduct/ key performance indicators /policies/ principles/guidelines  

The vast majority of companies had established their own Code of Conduct that they 

complied, or attempted to comply, with at all times. There were a number of variations in 

what these codes were called, such as Code of Conduct, Code of Ethics, Group Code of 

Business Conduct and Business Ethics Code. Several companies highlighted the importance 

of the code in guiding their business operations. AstraZeneca mentioned that its code is at 

the centre of its compliance programme and has been translated into around 40 languages. 

It assists in providing clear direction as to how its commitment to integrity and honesty 

should be maintained. The code is based on corporate values, expected behaviours and key 

policy principles. The ethical commitments were set out in the code in simple terms and it 

also explained why these commitments matter. This guides the employees to make 

decisions in the best interests of the company along with the people it serves in both the 

short and long term. Its new Code features sustainability as a high-level global policy.98 

Ferguson stated in its code commitment to assisting all of its associates to live company 

values every day in all their work interactions and decisions.99 These examples demonstrate 

the importance of the codes of conduct in underpinning the values of the companies and 

guiding the behaviour of the employees along with the decisions they make. These codes 

also play a key role in endorsing sustainability.  

 

In addition to some form of Code of Conduct, some companies also mentioned a number of 

other areas on which they have policies, such as anti-bribery and corruption, climate 

change, the environment, ethics, health and safety, sustainable procurement, sustainability, 

                                                        
98  Sustainability Report 2017: 

<https://www.astrazeneca.com/content/dam/az/Sustainability/2018/Sustainability_report_2017.pdf> 

accessed 30 October 2018. 
99  Annual Report and Accounts 2017: 

<http://www.fergusonplc.com/content/dam/ferguson/corporate/investors_and_media/anual-

report/FERG_AR17_Web_FINAL.pdf.downloadasset.pdf> accessed 30 October 2018. 
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and responsible sourcing. These additional policies usually complemented the code of 

conduct. Policies relating to anti-bribery and corruption, supply chains and responsible 

sourcing were more common than others.  

 

In terms of international guidelines, a number of companies mentioned that their approach 

ƚŽ ŚƵŵĂŶ ƌŝŐŚƚƐ ŝƐ ŐƵŝĚĞĚ ďǇ ƚŚĞ UN͛Ɛ GƵŝĚŝŶŐ PƌŝŶĐŝƉůĞƐ ŽŶ BƵƐŝŶĞƐƐ ĂŶĚ HƵŵĂŶ ‘ŝŐŚƚƐ ĂŶĚ 

other internationally recognised human rights frameworks and some also mentioned being 

ƐŝŐŶĂƚŽƌŝĞƐ ƚŽ ƚŚĞ ƉƌŝŶĐŝƉůĞƐ ŽĨ ƚŚĞ UN͛Ɛ GůŽďĂů CŽŵƉĂĐƚ͘ 

 

(d) Values base  

Our results showed that the majority of the companies had core values that they stated 

were integral to their operations. Twelve companies disclosed clear values. Some of these 

values seemed to be the foundation of the companies͛ ƐƵƐƚĂŝŶĂďŝůŝƚǇ initiatives and were 

usually focused on their key stakeholder group(s) and the industry in which they operated. A 

noteworthy example is Reckitt Benckiser Group which introduced a new core value, 

responsibility. It stated that responsibility meant doing the right thing, even when it is hard. 

It even highlighted the importance of its values by claiming that these values set out the 

ways in which it should act, binds it together regardless of where it is operating in the world 

and assists in shaping its corporate culture.100 The addition of responsibility as a core value 

is a positive change in the sense that companies that previously had values focused on 

business were now making attempts at adding values such as being responsible and 

operating in an ethical manner to help shape corporate culture. 

 

Two of the remaining four companies seemed to have clear values but chose not to label 

them as such. For example, Barratt Developments stated that its key principles were 

keeping people safe, being a trusted partner, building strong community relationships, 

safeguarding the environment, and ensuring the financial health of its business.101 Again, 

                                                        
100  Sustainability Report 2017: 

<http://sustainabilityreport2017.rb.com/assets/documents/RB_SustainabilityReport2017.pdf> accessed 30 

October 2018. 
101  Annual Report and Accounts 2017: 

<http://www.barrattdevelopments.co.uk/~/media/Files/B/Barratt-Developments/reports-

presentation/2017/barratt-ar17.pdf> accessed 30 October 2018. 
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the importance of sustainability seemed to be integrated into the company͛Ɛ ǀĂůƵĞƐ͘ TŚĞƌĞ 

were only two companies that did not have or did not disclose any core values, principles or 

purpose.  

 

(e) Enlightened shareholder value  

All of the companies failed to make any reference to the concept of ESV or s 172 of the 

Companies Act 2006. There was no consideration of the notion of ESV or the legislation in 

relation to how the directors fulfilled their duties. The omission is noteworthy because how 

companies approach sustainability seems to resonate with the ideas that ESV endorses, 

which is promoting the long-term success of the company while taking stakeholder interests 

into account.  It seems somewhat strange that given the fact that the companies in the 

sample seemed to be engaging in incorporating sustainability in their businesses that they 

did not refer to ESV. However, on reflection this is not surprising as various respondents to a 

Department of Business Energy and Industrial Innovation Green Paper in November 2016 

stated that the reporting by UK companies as to how they were addressing what directors 

were doing to implement ESV was generally wanting. 

 

2.  Engagement 

  (a) Stakeholders 

Our findings suggest that stakeholder engagement is important to all the companies 

reviewed in the study. All addressed key stakeholder groups and mentioned some form of 

stakeholder engagement. However, there were considerable variations in the reporting. 

Some of the companies provided extensive details about what methods were used to 

engage with particular stakeholder groups. Examples of the methods used to listen to and 

engage with various stakeholders were conferences, conference calls, surveys, 

communication through live broadcasts and Q&A sessions. AstraZeneca is an example of a 

company that provided detailed information on engagement with stakeholders. It stated: 

 

͚TŚƌŽƵŐŚ ĚŝĂůŽŐƵĞ͕ ǁĞ ƐƚƌĞŶŐƚŚĞŶ ŽƵƌ ĐŽŶŶĞĐƚŝŽŶƐ with stakeholders, 

understand their perspectives and combine forces to achieve common goals. We 

use the feedback to inform our sustainability approach, strategy development 

and risk management. We use a wide range of channels for stakeholder 
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engagement, including digital and face-to-face dialogue. Through a multi-

stakeholder engagement approach, we identify systematic activities to create 

opportunities for interaction with groups of our stakeholders. All our 

relationships and engagements, including with patient groups and other 

healthcare organisations, are based on transparent and shared objectives to 

ŝŵƉƌŽǀĞ ƚŚĞ ůŝǀĞƐ ŽĨ ƉĂƚŝĞŶƚƐ ĂŶĚ ĐŽŵƉůǇ ǁŝƚŚ ůŽĐĂů ƌĞŐƵůĂƚŝŽŶƐ͛͘102 

 

The company went to considerable lengths to demonstrate the purpose of engaging with 

stakeholders and highlighted the importance of doing so. Companies like AstraZeneca could 

be said to be at the top of the spectrum in this category. On the other hand, some of the 

companies mentioned they had communication with a variety of stakeholders, but they did 

not provide much detail. The difference in reporting demonstrates the need for greater 

detail and consistency in reporting on stakeholder engagement to make it easier for 

interested parties to assess what companies are doing. 

 

The key stakeholders identified and addressed by the companies usually were shareholders, 

employees, customers or clients, the environment, community and suppliers. It is no 

surprise that all the companies highlighted the importance of engaging with its 

shareholders. The reporting on the employees were usually focused on areas such as 

attracting talented individuals and providing for: equal opportunities, career development, 

retention, rewards, training, diversity and inclusion. In fact, all the companies in the sample 

highlighted the importance of diversity and inclusion. So all the companies in the sample 

had met a key criterion in phase 5 of the sustainability phase model formulated by Benn et 

al,103 which is workforce skills mix and diversity are considered to be fundamental aspects of 

corporate and business strategies. 

All companies expressed a commitment to running their businesses in an environmentally 

responsible manner and provided details on environmental impact. Some of the common 

issues addressed included: climate change, reductions in carbon emissions, waste reduction 

and energy use. All companies demonstrated awareness of the impact of their operations 

on the communities in which they operated, and they gave specific examples of social 

                                                        
102  Astrazeneca Sustainability Report (n 98) 11. 
103 Benn et al (n 92) 
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investment. For example, Glencore stated that funds were set aside for initiatives taken for 

both the betterment of communities and local sustainable development. It supported 

various programmes for community development, health, education and enterprise, and job 

creation.104 As expected, customers or clients are a very important group for all companies 

and there were numerous examples that showed the significance of maintaining good 

relationships with this key stakeholder group.  

 

(b) Supply chains  

Responsible sourcing is a crucial element of being a sustainable company as there are 

always concerns about human rights violations or abuse in supply chains. Hence, when it 

comes to integrating sustainability, interactions with suppliers is very important. All 

companies in the study addressed responsible sourcing in one way or another. There were 

numerous examples of initiatives taken to identify risks, implementation of whistleblowing 

services through which suppliers could report breaches, training provided to employees and 

suppliers on various issues relating to ethical sourcing, adoption of specific codes of conduct 

or policies for suppliers as well as auditing the suppliers.  

 

It was also encouraging to see that all the companies in the sample addressed modern 

slavery and published the modern slavery statement required undeƌ Ɛ ϱϰ ŽĨ ƚŚĞ UK͛Ɛ 

Modern Slavery Act 2015. Under this section, businesses that have a certain annual turnover 

are required to publish a statement confirming the steps that have been taken to ensure 

that slavery and human trafficking are not taking place in their business and supply chain or 

it can choose to state that no such steps have been taken. Besides providing the statement 

about modern slavery, some of the companies furnished further details of the initiatives 

being taken to combat the risk of forceĚ ůĂďŽƵƌ͘ FŽƌ ĞǆĂŵƉůĞ͕ “ĂŝŶƐďƵƌǇ͛Ɛ ŵĞŶƚŝŽŶĞĚ ƚŚĂƚ ŝƚ 

had identified slavery and human trafficking as a major human rights issue for its supply 

chains and business. It had developed a new Modern Slavery Risk Assessment Tool to 

                                                        
104  Annual Report 2017: <http://www.glencore.com/dam/jcr:62bed41c-1627-4bf5-bc43-

cf5518ba1193/glen-2017-annual-report.pdf> accessed 30 October 2018. 
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identify risks in its supply chains and claims that with the support of its other stakeholders, 

and to assist in setting a strategy with tailored prevention and remediation activities.105 

 

(c) Monitoring and Compliance  

All companies provided accounts of monitoring and compliance with internal and certain 

external standards. As far as internal standards are concerned, a number of the companies 

monitored performance based on their own set of metrics, targets, ambitions, 

commitments, etc.  In terms of external standards, companies mentioned complying with 

identified external standards and adhering to various guidelines. Seven of the companies 

ŵĂĚĞ ƌĞĨĞƌĞŶĐĞƐ ƚŽ ƚŚĞ G‘I͛Ɛ “ƚĂŶĚĂƌĚƐ͘ TŚĞƐĞ ĂƌĞ ĐŽŶƐŝĚĞƌĞĚ ƚŽ ďĞ ƚŚĞ ŵŽƐƚ ǁŝĚĞůǇ 

adopted global standards for sustainability reporting. They have been developed with true 

multi-stakeholder contributions and are rooted in the public interest.106 Out of those seven 

companies, four provided a GRI content index or indicated where its GRI content index 

could be found. Since the majority of the companies failed to make references to the GRI 

Standards, it can be argued that this is an area where there is a need for improvement.  

 

The findings were more promising in relation to the SDGs as 13 of the companies made 

references to them. These provide a framework for government agencies, civil society and 

the private sector to work together to end all forms of poverty, fight inequalities and tackle 

climate change, all by 2030. The 17 SDGs of the 2030 Agenda for Sustainable Development, 

which were adopted by world leaders in September 2015, were published in January 

2016.107 The vast majority of the companies acknowledged the importance of SDGs and 

ƐƵƉƉŽƌƚĞĚ ƚŚĞŵ͘ FŽƌ ĞǆĂŵƉůĞ͕ AǀŝǀĂ ƐƚĂƚĞĚ͗ ͚ǁĞ ďĞůŝĞǀĞ Ăůů companies have a responsibility 

to help achieve the aims of the United Nations Sustainable Development Goals..͛108 Some 

                                                        
105  Annual Report and Financial Statements 2018: 

<https://www.about.sainsburys.co.uk/~/media/Files/S/Sainsburys/documents/reports-and-

presentations/annual-reports/sainsburys-ar-2018-full-report-v2.pdf> accessed 30 October 2018. 
106 GRI, ABOUT GRI: <https://www.globalreporting.org/information/about-gri/Pages/default.aspx>  

accessed 6 August 2018. 
107  United Nations Sustainable Development, 17 Goals To Transform Our World. United Nations 

Sustainable Development Agenda, undated: <https://www.un.org/sustainabledevelopment/development-

agenda/> accessed 6 August 2018. 
108  Corporate Responsibility Summary 2017, 6 <https://www.aviva.com/investors/reports/> accessed 30 

October 2018. 

https://www.globalreporting.org/information/about-gri/Pages/default.aspx
https://www.un.org/sustainabledevelopment/development-agenda/
https://www.un.org/sustainabledevelopment/development-agenda/
https://www.aviva.com/investors/reports/
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companies, such as AstraZeneca, went even further and mapped their sustainability 

activities against the SDGs.  

 

(d) Verification/Assurance  

There were three main ways through which the companies showed verification or 

assurance. All companies provided evidence of some form of verification or assurance 

regarding some of the statements made in relation to sustainability issues but there were 

major differences in the amount of information provided. Some companies disclosed that 

certain selected data in the reports were independently assured by an external body such as 

PwC, Deloitte, DNV GL. For example, GlaxoSmithKline mentioned that DNV GL provided 

limited assurance on selected data and this assurance was provided in accordance with the 

assurance standard ISAE 3000 (revised). It then mentioned the full statement provided by 

DNV GL which included a summary of the work done and its assurance could  be found on 

its website.109 Companies like GlaxoSmithKline that engaged an external body to provide 

independent limited assurance and then provided some form of an assurance statement in 

the report or indicated where it could be found, gave insight into the work performed by the 

external body and its conclusions. Some of these companies also mentioned the assurance 

standard that was used by the independent assurance provider and they seemed to be the 

most effective and detailed in communicating their actions in relation to verification and 

assurance.  

 

On the other hand, some of the companies merely mentioned that certain data related to 

sustainability issues, such as selected environmental metrics, had been assured or verified 

by a recognized external body. This is an area where there is scope for improvement so as to 

provide greater disclosure.  

 

Another form of verification or assurance was through receiving awards from external 

organizations. The majority of the companies highlighted the awards won for sustainability 

in a wide range of areas such as environmental leadership, climate change, graduate 

employment. For example, Compass Group stated that it received the 2016 Workforce 

                                                        
109  Responsible Business Supplement 2017: <https://www.gsk.com/media/4756/responsible-business-

supplement-2017.pdf> accessed 30 October 2018. 

https://www.gsk.com/media/4756/responsible-business-supplement-2017.pdf
https://www.gsk.com/media/4756/responsible-business-supplement-2017.pdf
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IŶŶŽǀĂƚŝŽŶ AǁĂƌĚ ĨƌŽŵ ƚŚĞ AƵƐƚƌĂůŝĂŶ MŝŶĞƐ ĂŶĚ MĞƚĂůƐ AƐƐŽĐŝĂƚŝŽŶ ;AMMAͿ ĨŽƌ ͛ĐƌĞĂƚŝǀĞ 

and strategic efforts to overcome workforce challenges and deliver quality outcomes for 

ĐŽŵŵƵŶŝƚŝĞƐ ĂŶĚ ŝŶĚŝǀŝĚƵĂůƐ ŝŶ ƚŚĞ ƌĞƐŽƵƌĐĞ ŝŶĚƵƐƚƌǇ͛͘110 

 

Some companies showed assurance by mentioning good performance on certain 

benchmarks and inclusion in indexes on issues related to sustainability. Rio Tinto mentioned 

that it ranked in the top three of 98 companies in the 2017 Corporate Human Rights 

Benchmark for its human rights policies and performance.111  

 

3. Integration and Planning 

(a) Support and advice  

The vast majority of the companies, namely 13, provided detailed evidence of consulting or 

collaborating with external bodies to receive, or provide, support and advice in relation to 

sustainability matters. Again, the types of collaborations were quite diverse. For example, 

Reckitt Benckiser Group mentioned that collaboration with industry, governments and other 

societal actors was essential to deal with human rights challenges effectively. It mentioned 

its leadership position in AIM-Progress which is a forum of leading fast-moving consumer 

goods manufacturers and common suppliers that facilitate and endorse sustainable supply 

chains and responsible sourcing practices.112 “ĂŝŶƐďƵƌǇ͛Ɛ ŵĞŶƚŝŽŶĞĚ ƚŚĂƚ ŝƚ ĐŽŶƚŝŶƵĞƐ ƚŽ 

actively engage with governments, regulatory bodies and administrations. It claimed that it 

communicates its views, along with those of its customers and colleagues, about 

geopolitical issues to inform the debate and make sure that its opinions are represented in 

the policy and decision-making processes.113 

 

                                                        
110  Corporate Responsibility Report 2017, 7 <https://www.compass-group.com/content/dam/compass-

group/corporate/Acting-responsibly/Compass%20Group%202017%20CR%20Report.pdf> accessed 30 October 

2018. 
111  2017 Sustainable Development Report: <http://www.riotinto.com/documents/RT_SD2017.pdf> 

accessed 30 October 2018. 
112  Reckitt Benckiser Group Sustainability Report (n 102) : 

<http://sustainabilityreport2017.rb.com/assets/documents/RB_SustainabilityReport2017.pdf> accessed 30 

October 2018. 
113  Annual Report and Financial Statements 2018: 

<https://www.about.sainsburys.co.uk/~/media/Files/S/Sainsburys/documents/reports-and-

presentations/annual-reports/sainsburys-ar-2018-full-report-v2.pdf> accessed 30 October 2018. 
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This category is an important element of phase 6, the sustaining company phase, of the 

Benn et al sustainability phase model. Using the company͛Ɛ ŝŶĨůƵĞŶĐĞ ŽŶ ƚŚĞ ŐŽǀĞƌŶŵĞŶƚ ƚŽ 

promote positive sustainability policies and influencing key participants in the industry and 

community to promote human welfare is key to reaching this point.114 Hence, collaboration 

with the government and various organisations is vital to becoming a sustaining company.  

 

(b) Training 

The majority of the companies provided examples of training their employees on issues 

related to sustainability, even though it was not always identified as sustainability training. 

AstraZeneca, which actually mentioned specific sustainability training, stated that all its 

newly hired employees were required to take an induction course which included 

ƐƵƐƚĂŝŶĂďŝůŝƚǇ ƚƌĂŝŶŝŶŐ͘ Iƚ ĂůƐŽ ƐƚĂƚĞĚ ƚŚĂƚ ŝƚ ŚĂƐ ƉŝůŽƚĞĚ ͚LĞĂĚŝŶŐ PĞŽƉůĞ͛ ƚƌĂŝŶŝŶŐ ǁŚŝĐŚ ĂůƐŽ 

integrated sustainability education.115  

 

There were some common practices among the companies.  First, a number of the 

companies mentioned that employees received training on the particular Codes of Conduct 

which included their approach to, and policies on, a number of sustainability issues. DCC 

mentions that it had detailed policies for employees on health and safety, anti-bribery and 

corruption, supply chain integrity, competition law, information security, diversity and equal 

opportunities all of which complemented the general requirements set out in its Code of 

Conduct. DCC employees received more detailed training on the particular policies 

depending on what was relevant to their roles.116  

 

Another common practice was providing training on issues relating to supply chains such as 

ethical sourcing, modern slavery, human rights, and bribery and corruption. Prudential 

stated that the provision of training is a crucial part of how it managed its supply chain risk. 

In 2017 it ensured that its procurement and supply management personnel completed 

                                                        
114  Benn et al (n 92) 
115  Sustainability Report 2017: 

<https://www.astrazeneca.com/content/dam/az/Sustainability/2018/Sustainability_report_2017.pdf> 

accessed 30 October 2018. 
116  Annual Report and Accounts 2018: <https://www.dcc.ie/~/media/Files/D/DCC-v2/documents/agm-

pdfs/pdfs/2018/dcc-plc-annual-report-2018.pdf> accessed 30 October 2018. 
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ethics training to make them aware of relevant labour risks. It provided briefings to the 

directors of those companies in its corporate group in relation to human rights risks. Also, a 

number of its employees who had regular contact with suppliers completed the Chartered 

IŶƐƚŝƚƵƚĞ ŽĨ PƌŽĐƵƌĞŵĞŶƚ ĂŶĚ “ƵƉƉůǇ͛Ɛ Ethics in Procurement and Supply course, which 

covered issues such as human rights abuse, forced labour in supply chains, bribery, 

corruption and fraud.117 Lastly, some of the companies mentioned providing training on the 

impact on the environment.   

 

(c) Embedding 

All the companies provided numerous examples of what is being done to embed 

sustainability in their businesses. However, there were significant differences in the actions  

taken. For example, Tesco stated that its board supported the development of its corporate 

ƌĞƐƉŽŶƐŝďŝůŝƚǇ ƐƚƌĂƚĞŐǇ ĂŶĚ ƚŚĂƚ ƌĞƐƵůƚĞĚ ŝŶ ƚŚĞ ůĂƵŶĐŚ ŽĨ ŝƚƐ ͚LŝƚƚůĞ HĞůƉƐ PůĂŶ.͛ TŚŝƐ ƉůĂŶ 

outlined how the company will make a positive contribution to its customers, workers and 

communities as a sustainable business that also takes a lead role on matters that are 

important to society, such as tackling food waste and better health.118 Companies, such as 

Tesco, that were at the top of the range in this category had a clearly defined sustainability 

plan or programme through which its sustainability strategy was implemented.  

 

Companies in the middle of the range in this category showed sustainability was being 

embedded in the business through clearly identifying their sustainability strategy even 

though it was not implemented through, or labelled specifically as, a sustainability plan or 

programme. Glencore is an example of a company that stated it was integrating 

sustainability throughout its business and had well-defined objectives, imperatives, priority 

areas and targets. It had a sustainability strategy which focused on four areas: health, 

safety, environment, community and human rights.119  

 

                                                        
117  Environmental, Social and Governance Report 2017: 

<https://www.prudential.co.uk/~/media/Files/P/Prudential-V2/reports/2017/esg-report-2017.pdf> accessed 

30 October 2018. 
118  Annual Report and Financial Statements 2018: 

<https://www.tescoplc.com/media/474793/tesco_ar_2018.pdf> accessed 30 October 2018. 
119  Sustainability Report 2017: <http://www.glencore.com/dam:jcr/f3e8dd81-97b4-4b96-925c-

ab3b6ea13c4a/Glencore+Sustainability+Report+FINAL+2.pdf> accessed 30 October 2018. 

https://www.tescoplc.com/media/474793/tesco_ar_2018.pdf
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Others companies simply mentioned things like sustainability was being embedded through 

its core values or policies and continued to give examples of the initiatives to embed 

sustainability but failed to indicate in great detail how embedding occurred. Consequently, 

there are significant variations in how different companies are attempting to embed 

sustainability in operations.  

 

(d) Research 

In comparison to the other categories, the findings in this category were less promising as 

only half of the companies in the sample provided detailed evidence of carrying out 

research to enable them to improve sustainability measures or in relation to sustainability 

issues in general. Among the companies that provided evidence of carrying out research, 

some, such as Glencore, provided information on materiality assessment carried out in 

order to identify important topics. Similarly, Whitbread carried out an in-depth materiality 

assessment to assist in understanding the views of its senior business leaders, external 

partners, NGOs and customers. The assessment focused on 32 sustainability categories 

which were aligned with the SDGs. It also assessed wider external trends that may have an 

impact on the business and its sustainability ambitions.120 As can be seen, these types of 

assessment also tie in with engagement with stakeholders as they are consulted on material 

issues.  

 

4. Responsibility  

(a) Framework  

There were major variations in the type of information provided by the companies on the 

governance structures in place to oversee sustainability issues. Only seven companies had a 

formally dedicated committee responsible for issues relating to sustainability. The 

companies labelled these committees differently and the various labels included: corporate 

responsibility committee, sustainability committee, bigger picture committee and corporate 

responsibility, sustainability, ethics compliance committee. Also, the degree of detail 

provided by the companies on aspects such as their role and responsibilities, how often they 

                                                        
120  Sustainability Report 2016/2017: 

<https://www.whitbread.co.uk/~/media/Files/W/Whitbread/documents/downloads/sustainability-report-

2017.pdf> accessed 30 October 2018. 
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met, and their main focus areas varied greatly. Six companies mentioned other structures 

like sustainability teams and steering groups or they had other committees such as a safety, 

health and environment committee or a board governance committee that oversaw 

sustainability issues. However, it might be said that these committees could not be classified 

as dedicated sustainability committees as they had too many functions. We were unable to 

identify any specific sustainability governance structure for two companies.  

 

(b) Leadership  

Following on from the previous category, the findings suggest that most of the companies 

have put leadership structures in place to make sure that members of the board and senior 

management are involved in the process of developing and implementing sustainability 

strategies. Eleven companies had clearly identified the key personnel responsible for 

overseeing their sustainability efforts. In most companies, especially the ones with 

established sustainability committees, the leader was usually a non-executive director. 

Leaders of sustainability in other companies included the Chairman, Chief Counsel, 

Executive Vice President and Chief Compliance Officer. Finally, it should be noted that two 

companies failed to identify any individual as the leader responsible for overseeing its 

sustainability issues. This is worrying in that it might mean that there is little direction being 

given from the top of the company concerning sustainability. 

 

F. Limitations of the Study 

 

What our study cannot tell us is how stakeholders perceive the information that is provided 

in the material studied. Also the information might be under-selling the amount of 

sustainability that is being initiated for two reasons. First, executives are concerned that 

there might be a stakeholder backlash if they see what the company is saying is self-

serving.121 Secondly, executives might be concerned that the shareholders will take the view 

that the company is engaging in too much sustainability and that it is leading to fewer 

profits.  

 

                                                        
121  J͘ PĞůŽǌĂ͕ M͘ LŽŽĐŬ͕ J͘ CĞƌƌƵƚ ĂŶĚ M͘ MƵǇŽƚ͕ ͚“ƵƐƚĂŝŶĂďŝůŝƚǇ͗ HŽǁ “ƚĂŬĞŚŽůĚĞƌ PĞƌĐĞƉƚŝŽŶƐ DŝĨĨĞƌ FƌŽŵ 
CŽƌƉŽƌĂƚĞ ‘ĞĂůŝƚǇ͛ ;ϮϬϭϮͿ ϱϱ California Management Review 74. 
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It is not possible to determine the sincerity or veracity of companies͛ ŝŶǀŽůǀĞŵĞŶƚ ŝŶ 

devising sustainability strategies; some might argue that companies are engaged in some 

sustainability in order to pander to the requirements of stakeholders or government bodies, 

and others might say that it is merely rhetoric. Good corporate reputations are extremely 

important due to their potential for value creation and their intangible character, which also 

makes it a source for competitive advantage.122 TŚĞ ĂĐƚŝŽŶƐ ĂŶĚ ďĞŚĂǀŝŽƵƌ ŽĨ Ă ĐŽŵƉĂŶǇ͛Ɛ 

ŵĂŶĂŐĞŵĞŶƚ ĨŽƌŵ Ă ĐŽŵƉĂŶǇ͛Ɛ ƌĞƉƵƚĂƚŝŽŶ͕ ĂŶĚ ĞŶŐĂŐŝŶŐ ŝŶ ĂĐƚŝǀŝƚŝĞƐ ƚŚĂƚ ƉƌŽŵŽƚĞ 

sustainability or corporate social responsibility can be a very effective action to attain 

competitive advantage.123 Hence, companies that seem sustainable will certainly have a 

clear advantage. The companies might not in fact be acting in accordance with what they 

have said that they have done, although the verification that has been conducted seems to 

be solid and it would be hoped that that the verification process would have found any 

incorrect statements. What a company states about its operations might simply be a 

reflection of to what it aspires or what it believes the markets expect rather than how it 

really operates. This is a limitation recognised in other studies when using this kind of 

data,124 although it has not been suggested that its use is without merit. Also, this concern 

has been countered somewhat by the fact that all of the companies do give specific details 

which could be challenged by interested stakeholders. Companies which include data that is 

not correct do risk being exposed and that would prejudice their reputations. 

 

Finally, the assessment of where the companies are in sustainability terms is subjective, 

even though efforts were made to ensure reliability in coding and the assessment was 

undertaken by examining the data in the context of rigorously ascertained and defined  

categories. 

 

G. Commentary 

                                                        
122  P. W. ‘ŽďĞƌƚƐ ĂŶĚ G͘ ‘͘ DŽǁůŝŶŐ͕ ͚CŽƌƉŽƌĂƚĞ ‘ĞƉƵƚĂƚŝŽŶ ĂŶĚ “ƵƐƚĂŝŶĞĚ “ƵƉĞƌŝŽƌ FŝŶĂŶĐŝĂů 
PĞƌĨŽƌŵĂŶĐĞ͛ ;ϮϬϬϮͿ Ϯϯ Strategic Management Journal ϭϬϳϳ͕ ϭϬϳϳ͖ W͘ HƵƌ͕ H͘ Kŝŵ ĂŶĚ J͘ WŽŽ͕ ͚HŽǁ C“‘ 
Leads to Corporate Brand Equity: Mediating Mechanisms of Corporate Brand CƌĞĚŝďŝůŝƚǇ ĂŶĚ ‘ĞƉƵƚĂƚŝŽŶ͛ 
(2014) 125 Journal of Business Ethics 75, 77. 
123  T. Melo and A. Garrido-MŽƌŐĂĚŽ͕ ͚CŽƌƉŽƌĂƚĞ ƌĞƉƵƚĂƚŝŽŶ͗ A ĐŽŵďŝŶĂƚŝŽŶ ŽĨ ƐŽĐŝĂů ƌĞƐƉŽŶƐŝďŝůŝƚǇ ĂŶĚ 
ŝŶĚƵƐƚƌǇ͛ ;ϮϬϭϮͿ ϭϵ Corporate Social Responsibility and Environmental Management 11, 15. 
124  For example, see Klettner et al (n 2), 2014. 



   

 

33 

 

In some ways the findings were surprising. The responses to the UK Government͛Ɛ 

Corporate Governance Green Paper125 seemed to suggest that reporting was poor on 

matters identified in s 172(1) of the Act. While the companies examined did fail to 

specifically set out what the directors had done in relation to their s 172(1) duty, our study 

found that the companies appeared to provide substantial reporting on those factors set 

out in s 172(1) without actually mentioning ESV.  It might be argued that the companies 

have done more than what s 172(1) might well require. The companies had gone past 

merely having regard for stakeholders but engaging with them. Also there was clear 

evidence of companies placing reasonable focus on sustainability concerns and formulating 

aims that would enhance their contribution to greater sustainability. Part of the Financial 

Reporting Council͛Ɛ ͚Guidance on the Strategic Report͛ suggests that the requirement in s 

172(1) to have regard to the factors in s 172(1) involves engaging with stakeholders,126 

something that tŚĞ GCϭϬϬ͛Ɛ ϮϬϭϴ GƵŝĚĂŶĐĞ for directors also suggests.127 While there is no 

common agreement on what engagement with stakeholders means,128 and it ͚can mean 

many things to many people,͛129 arguably it means interacting with stakeholders, and 

listening to what they say, rather than merely considering their interests.  It is submitted 

that this involves more than just having regard to the factors in s 172(1). ͚Engagement 

implies a long-term relationship with active involvement.͛130 Pamela Sloan opines that 

engagement is the process of involving people and groups that affect or are affected by the 

                                                        
125  Department for Business, Energy and Industrial Strategy, ͚CŽƌƉŽƌĂƚĞ GŽǀĞƌŶĂŶĐĞ ‘ĞĨŽƌŵ  ͛NŽǀĞŵďĞƌ 
2016: 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/640631/

corporate-governance-reform-government-response.pdf accessed, 19 February 2019. 
126  FRC, ͚Guidance on the Strategic Report͛ July 2018, para 8.11(b) : 

www.frc.org.uk/getattachment/fb05dd7b-c76c-424e-9daf-4293c9fa2d6a/Guidance-on-the-Strategic-Report-

31-7-18.pdf accessed 17 February 2019. 
127  GC100, ͚GƵŝĚĂŶĐĞ ŽŶ DŝƌĞĐƚŽƌƐ͛ DƵƚŝĞƐ͗ “ĞĐƚŝŽŶ ϭϳϮ ĂŶĚ “ƚĂŬĞŚŽůĚĞƌ CŽŶƐŝĚĞƌĂƚŝŽŶƐ͕͛ 23 October 

2018, 6 : 

uk.practicallaw.thomsonreuters.com/Link/Document/Blob/I59d0a3ddd47f11e8a5b3e3d9e23d7429.pdf?target

Type=PLC-multimedia&originationContext=document&transitionType=DocumentImage&uniqueId=ca2b6551-

a04f-44f3-aa3a-

45d185fae44e&contextData=(sc.Default)&navId=75AD3CB81E3EF45EDA7034FC2D7EFF49&comp=pluk&firstPa

ge=true&bhcp=1 accessed 17 February 2019. 
128  P. Sloan, ͚Redefining Stakeholder Engagement : From Control to Collaboration͛ (2009) 36 Journal of 

Corporate Citizenship 25, 26. 
129  M. Greenwood, ͚Stakeholder Engagement : Beyond the Myth of Corporate Responsibility͛ (2009) 74 

Journal of Business Ethics 315, 315. 
130  G. Shiplee, ͚Stakeholder engagement ʹ What does it mean and are we getting it right?͛ Corporate 

Citizenship, 21 September 2016: corporate-citizenship.com/2016/09/12/stakeholder-engagement-mean-

getting-right/ accessed 17 February 20119. 

https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/640631/corporate-governance-reform-government-response.pdf
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/640631/corporate-governance-reform-government-response.pdf
http://www.frc.org.uk/getattachment/fb05dd7b-c76c-424e-9daf-4293c9fa2d6a/Guidance-on-the-Strategic-Report-31-7-18.pdf
http://www.frc.org.uk/getattachment/fb05dd7b-c76c-424e-9daf-4293c9fa2d6a/Guidance-on-the-Strategic-Report-31-7-18.pdf
https://uk.practicallaw.thomsonreuters.com/Link/Document/Blob/I59d0a3ddd47f11e8a5b3e3d9e23d7429.pdf?targetType=PLC-multimedia&originationContext=document&transitionType=DocumentImage&uniqueId=ca2b6551-a04f-44f3-aa3a-45d185fae44e&contextData=(sc.Default)&navId=75AD3CB81E3EF45EDA7034FC2D7EFF49&comp=pluk&firstPage=true&bhcp=1
https://uk.practicallaw.thomsonreuters.com/Link/Document/Blob/I59d0a3ddd47f11e8a5b3e3d9e23d7429.pdf?targetType=PLC-multimedia&originationContext=document&transitionType=DocumentImage&uniqueId=ca2b6551-a04f-44f3-aa3a-45d185fae44e&contextData=(sc.Default)&navId=75AD3CB81E3EF45EDA7034FC2D7EFF49&comp=pluk&firstPage=true&bhcp=1
https://uk.practicallaw.thomsonreuters.com/Link/Document/Blob/I59d0a3ddd47f11e8a5b3e3d9e23d7429.pdf?targetType=PLC-multimedia&originationContext=document&transitionType=DocumentImage&uniqueId=ca2b6551-a04f-44f3-aa3a-45d185fae44e&contextData=(sc.Default)&navId=75AD3CB81E3EF45EDA7034FC2D7EFF49&comp=pluk&firstPage=true&bhcp=1
https://uk.practicallaw.thomsonreuters.com/Link/Document/Blob/I59d0a3ddd47f11e8a5b3e3d9e23d7429.pdf?targetType=PLC-multimedia&originationContext=document&transitionType=DocumentImage&uniqueId=ca2b6551-a04f-44f3-aa3a-45d185fae44e&contextData=(sc.Default)&navId=75AD3CB81E3EF45EDA7034FC2D7EFF49&comp=pluk&firstPage=true&bhcp=1
https://uk.practicallaw.thomsonreuters.com/Link/Document/Blob/I59d0a3ddd47f11e8a5b3e3d9e23d7429.pdf?targetType=PLC-multimedia&originationContext=document&transitionType=DocumentImage&uniqueId=ca2b6551-a04f-44f3-aa3a-45d185fae44e&contextData=(sc.Default)&navId=75AD3CB81E3EF45EDA7034FC2D7EFF49&comp=pluk&firstPage=true&bhcp=1
https://corporate-citizenship.com/2016/09/12/stakeholder-engagement-mean-getting-right/
https://corporate-citizenship.com/2016/09/12/stakeholder-engagement-mean-getting-right/
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activities of a company.131 Engagement is very much encouraged by the sustainability 

literature, but it is doubtful that this was envisaged either by the CLRSG when positing the 

notion of ESV or by Parliament when s 172 was enacted. Engagement is going further than 

what is required by s 172 which demands directors to have regard to the factors. There is a 

different mind-set that is required for directors seeking to engage with stakeholders 

compared with having regard to them, as required by s 172.  The former entails a much 

richer and deeper exercise. While engagement with stakeholders might be regarded as 

laudable and beneficial for the company, s 172 does not require it. As mentioned, our study 

found attempts and in many cases successful or partially successful attempts to engage with 

stakeholders and to address sustainability issues. 

 

Our study suggests, perhaps, that it is not ESV that is going to drive companies to 

considering the interests of stakeholders, it is a concern that is deep in the company to 

engage with stakeholders and to want to enhance sustainability. Our findings might suggest 

that rather than pressing companies to report through requiring the directors to fulfil ESV, 

the better course of action is to study what has been the impetusfor the actions and 

reporting undertaken by some of the companies in our study.  

 

 

H. Conclusion 

 

This paper has presented a snapshot of how large companies in the UK are addressing 

sustainability. The research aimed to provide greater insights into emerging trends in how 

large UK companies address sustainability and it is submitted the findings can be used to 

understand the current state of sustainability in large companies along with identifying the 

areas where there is scope for improvement. Companies from eight different industrial 

sectors were examined which enabled us to obtain a broader understanding.  

 

Based on our analysis some of the companies examined in this study were in phase 5 of the 

Benn et al sustainability phase model,134 referred to as strategic proactivity, and some had 

                                                        
131  Sloan (n 127), 26. 
134 Benn et al (n 92) 
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entered into the last phase, the sustaining company. There were a few occasions where the 

companies did not address the categories and sub-categories that we had formulated based 

on sustainability theory, but it should be noted that our assessment was based on an 

examination of each of the companies as a whole and an overall review of their efforts. As 

one would expect, there was room for improvement in each of the companies and we could 

have been critical of certain elements in all companies, but we sought to assess the 

company͛Ɛ activities in general. The key difference between the companies in phases 5 and 

6 were that the companies in phase 6 had more of an ideological commitment to 

sustainability, that is they had gone beyond promoting sustainability for the competitive 

benefits it might produce and were now dedicated to creating a more sustainable world by 

collaborating with key participants in the industry, communities and governments. So, the 

companies in phase 6 had progressed from considering sustainability as a business strategy 

and seemed committed to playing their part in building a society that supports 

sustainability. Even though this is very promising, it is important to remember that the 

analysis was based on voluntary reporting from the companies and relates to one year only.  

 

Overall, our study demonstrates that large UK companies are attempting to integrate 

sustainability in business strategies and there are indications that the majority of the 

companies in our study have done so successfully and are even seeking to set goals that will 

enable them to go further. This was consistent with the results of our pilot study of retail 

companies. The companies in the pilot study and the broader study addressed the majority 

of the categories and sub-categories in different ways and to different depths. The findings 

have contributed to addressing the aim of the study by showing that companies are 

embedding sustainability in their strategy and operations even though there are variations 

in their efforts. There is evidence of willingness to engage with relevant stakeholders in 

order to assess which sustainability issues are of importance to the particular companies 

and then to communicate to the stakeholders the steps that have been taken to embed 

sustainability in operations. Notwithstanding that the UK is said to favour shareholder value, 

there is sufficient evidence in the material we studied to suggest that many companies are 

embracing an approach that involves greater concern for stakeholders, and provision is 

being made for in companies that enable directors to adhere to their obligation to practise 

ESV͘ WŚŝůĞ ƚŚĞ ŐŽǀĞƌŶŵĞŶƚ͛Ɛ ŝŶƚƌŽĚƵĐƚŝŽŶ ŽĨ E“V ŵĂǇ ŶŽƚ itself have had any major effect 
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on companies working towards sustainability, the progress of companies in sustainability 

terms might foster greater adherence to ESV by directors around the country. 

 

Despite the apparent positive actions taken in sustainability terms, there is a need as far as 

some companies are concerned to embed sustainability more in their operations and for 

others to better communicate their efforts and results. We also identified some areas where 

there is scope for improvement. These include complying with international standards for 

sustainability reporting, initiating research that takes sustainability into account and 

establishing better frameworks to enhance sustainability.  

 

Notwithstanding the shortcomings just identified, there is every indication that we should 

be encouraged that large UK companies are in general getting to grips with sustainability 

issues and are making progress. What this study cannot tell us is whether companies will 

retreat from their sustainability commitments if and when the state of the economy or the 

state of their own industry hits a major downturn. It is hoped that it would not have any 

negative effect because companies recognise the overall benefits, and not merely financial 

benefits, of staying committed, and increasing their commitment, to sustainability.                                               


