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Shared between Arab Chinese Indian
Arab, Chinese &
Indian students
- Preference for - Pyramidal class construction | - Recentrapid change - Society has a hierarchical
collectivism (lack of political power and (vounger generationhas | structure.
towards family and | socio-economic structures). changed considerably - Pursuit for economic
nation. - Hospitality is an important from parents®). objectives is discouraged for
- Past-oriented and | value in the culture. - Continuous personal reasons, unless for
hold onto - Male-controlled relationships | interpersonal the benefit of the family.
traditional in the family. relationships. - Actions are inferior to
practices. - Majority hold the Islamic - Govemned by leaders knowledge.
belief (prohibiting alcohol/ rather than law. - Ascendency of group goals
pork) - Belief in harmony with | over individual goals.
- Strong emphasison certain | nature and others. - Encourage asceticand non-
values: honour, pride, - Respect for authority. martial behaviours.
generosity, courage, dignity - Bearing hardship. - Pasttime is connected to
and loyalty. - Tends to avoid karma.
- Continuous change. confrontation. - Belief that events in life are
- Naturalness and - Yuamn (Karma)is pre-determined and
expressiveness in social rooted in the heart of controlled by forces external
interactions. Chinese people. to the person (subjugation to

- Continuing dependency and
underdevelopment.
- Segregation of the sexes.

- Legitimate role of one’s
image in front of others
(modesty/self-
effacement)

- Pragmatic and
situation-oriented.

- Flexible in learmed

nature).

principles.
- Flexibility in
interpersonal relations
(doing favours).
- Tend to seek parental
approval.
. : J &l DDAI5S < '(((!5 < DD)5C &
% DD)I53 "H "$ "& +$ D D2I5- ‘(45 1 &- '()!
# 2&: ;1 ;
Factor Arab Chinese Indian Total of three
n=103 (32.5%) | n=101(31.9%) | n=113(35.6%) | groups
n=317 (100 %)
Gender
Male n=73(70.9 %) | n=150(49.5 %) | n=99 (87.6 %) | n= 222 (70%)
Female n=30(29.1%) | n=51(50.5%) | n=14(12.4 %) | n=95 (30.0 %)
Year(s) spent in the UK
Lessthan 1 year | n=15(14.6 %) | n =49 (48.5 %) | n=46 (40.7 %) | n= 110 (34.7 %)
1-3 years n=54(52.4%) | n=40(39.6%) | n=66 (58.4 %) | n= 160 (50.5 %)
Over 3 years n=34(33.0%) | n=12(11.9%) | n=1 (0.9%) | n=47 (14.8 %)

‘4
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Factor

Social Safety

Education Quality

Entry Obstacles

Environment
Recommendations

Knowledge of HC

Work &
Immigration

Meeting new cultures

Social Safety

INo racial discrimination in the area of my study

.760

[Low crime environment

752

IAn established overseas student community

582

Education Quality (H.E. provision)

The British quality of educationis very high

.835

The course in the UK is better than that offered back home

.736

The high recognition of the UK qualification

by |

Entry Obstacles

It was difficult to gain entry to University at my home country

754

The course was not available athome

A3

I was unable to gain entry to study in my first choice country

.688

Environment

It’s an exciting place to live

.746

The UK has a comfortable climate

.672

The area had quietliving environment

575

[The geographic closeness

489

Recommendations

[Recommendation by others

I have friends/ relatives studying in the UK

Knowledge of host country

I had alot of knowledge of the UK

.696

It was easy to obtain information on the UK

.668

Work and Immigration

The prospect job opportunities of working in the UK after
icompleting my degree

.863

I have friends/relatives working in the UK

S77

The intention to migrate to the UK

407

Meeting new cultures

To meet different cultures

754

[To gain better understanding on the UK/West

.740
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46 Work and immigration -0.062 0.144 -1.680 0.094
47 1.035 0.902

49 Meeting new cultures -0.035 0.083 -0.964 0.336
50 0.956 1.097

53 Y1 Z((4
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