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さ“┘;ｪｪWヴざぎ ┌ヴH;ﾐ ┞ﾗ┌デｴ I┌ﾉデ┌ヴWが Iﾗﾐゲ┌ﾏヮデｷﾗﾐ ;ﾐS ゲﾗIｷ;ﾉ ヮﾗゲｷデｷﾗﾐｷﾐｪ 

Sociological studies of youth culture have often focused on processes of social identification. Though 

ゲﾗﾏW ﾗa デｴｷゲ ┘ﾗヴﾆ ｴ;ゲ W┝ヮﾉﾗヴWS デｴW ｷﾏヮﾗヴデ;ﾐIW ﾗa Iﾗﾐゲ┌ﾏヮデｷﾗﾐ ┘ｷデｴｷﾐ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉWげゲ ｷSWﾐデｷデ┞ 

practices, much has foregrounded the effects of economic marginality and neglected the importance 

ﾗa けヴ;IWげく Tｴｷゲ ;ヴデｷIﾉW W┝ヮﾉﾗヴWゲ デｴW ヴﾗﾉW ﾗa Iﾉﾗデｴｷﾐｪ ;ﾐS WﾏHﾗSｷWS Sｷゲヮﾗゲｷデｷﾗﾐゲが ヮﾗヮ┌ﾉ;ヴﾉ┞ ヴWaWヴヴWS デﾗ 

;ゲ さゲ┘;ｪｪWヴざが ┘ｷデｴｷﾐ デｴW ┘;┞ゲ デｴ;デ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉW ヮﾗゲｷデｷﾗﾐ デｴWﾏゲWﾉ┗Wゲ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ W;Iｴ ﾗデｴWヴく 

Drawing on field notes and focus group data with a predominantly Somali sample of teenage boys, in 

a Northern English city, this article elucidates the centrality of these seemingly mundane cultural 

ゲｷｪﾐｷaｷWヴゲ ┘ｷデｴｷﾐ W┗Wヴ┞S;┞ ヮヴﾗIWゲゲWゲ ﾗa けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS ヮﾗゲｷデｷﾗﾐｷﾐｪく Iﾐ Soing so, the article seeks 

to extend contemporary studies of youth culture, consumption and identification by evidencing how 

marginalised young people simultaneously challenge and reaffirm their positioning, through the 

performance of stylized masculinity and swagger.    
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Introduction 

Investments in style play an important role in the everyday lives of young people. Sociological 

studies have suggested that increasingly, it is assemblages of goods, clothing and bodily dispositions 

that constitute the medium through which young people accrue social value and perform their 

production of similarity and difference (Dolby, 2010; Featherstone, 2007; Hamilton, 2011; Harvey et 

al., 2013). In England, much recent sociological writing about young people and consumer culture 

has focused on the looting that took place during the 2011 summer riots (Bauman, 2011; Casey, 
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2013; Miles, 2014; Moxon, 2011; Treadwell et al., 2013; Winlow and Hall, 2012). Approximately 

2,500 shops were looted in England between the 6th and the 10th of August 2011, costing up to an 

estimated £300m in insurance claims (Lewis et al., 2011). London, Birmingham, Liverpool, 

Manchester and Nottingham were the areas most affected and looting behaviour was 

disproportionately focused on stores containing high value electrical goods and sports fashion 

retailers like Footlocker and JD Sports (Briggs, 2012). The targeted nature of this looting provoked a 

number of critical sociological reflections about the allures of consumerism for young people 

(Bauman, 2011; Miles, 2014; Treadwell et al., 2013). Indeed, the looting of sports fashion retailers 

during this period of unrest demonstrated, in a profound way, the importance of consumer items 

such as clothing and footwear for many. However, in their focus on riotous behaviours these 

sociological reflections have largely neglected the salience of consumption in the mundane and 

everyday practices of young people. In fact, with some notable exceptions (Archer et al., 2007; 

Bennett, 1999a; 1999b; Hamilton, 2011; Harvey et al., 2013; Hockey et al., 2015; Nayak and Kehily, 

2014) little empirical research has focused on the everyday identity practices of young people in 

relation to cultural signifiers such as clothing and embodied dispositions. Those that do have largely 

a;ｷﾉWS デﾗ W┝;ﾏｷﾐW デｴW ┘;┞ゲ デｴ;デ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉW ﾐWｪﾗデｷ;デW デｴWｷヴ ゲ;ヴデﾗヴｷ;ﾉ ｷSWﾐデｷデ┞ けin relation to one 

another [and] in terms of everyday ヮヴ;IデｷIWゲ ;ﾐS ヮヴﾗIWゲゲWゲげ ふ‘ﾗHｷﾐゲﾗﾐが ヲヰヱヴぎ ヱヵヲ emphasis added). 

This article explores the role of clothing and embodied dispositions, popularly referred to as 

さゲ┘;ｪｪWヴざ ┘ｷデｴｷﾐ デｴW ┘;┞ゲ デｴ;デ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉW ヮﾗゲｷデｷﾗﾐ デｴWﾏゲWﾉ┗Wゲ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ W;Iｴ ﾗデｴWヴく “┘;ｪｪWヴ 

is a popular term used within contemporary youth culture that refers to the performance of style, 

involving knowledge of what to wear and how to wear it (Harvey et al., 2013). Swagger is also closely 

associated with urban grime music and hip hop culture. Branded sportswear items such as hooded 

sweatshirts and trainers are staple features of this aesthetic. These garments are also often deemed 

デﾗ HW ゲｷｪﾐｷaｷWヴゲ ﾗa Iヴｷﾏｷﾐ;ﾉｷデ┞ ;ﾐS デｴヴW;デが デｴヴﾗ┌ｪｴ デｴWｷヴ ;ゲゲﾗIｷ;デｷﾗﾐゲ ┘ｷデｴ さ┌ﾐｪﾗ┗Wヴﾐ;HﾉWざ ┘ﾗヴﾆｷﾐｪ 
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class and minority ethnic male youth (Archer et al., 2007). Swagger, therefore, is a performance and 

an aesthetic that can be seen to signify classed, gendered and racialized positions. 

Though much sociological research has considered the symbolic value of clothing within young 

ヮWﾗヮﾉWげゲ ｷSWﾐデｷデ┞ ヮヴ;IデｷIWゲ ふArcher et al., 2007; Bennett, 1999a; 1999b; Hamilton, 2011; Harvey et al., 

2013; Hebdige, 1979;  Hockey et al., 2015; Nayak and Kehily, 2014; Robinson, 2014; Treadwell et al., 

ヲヰヱンぶが ﾉWゲゲ ｴ;ゲ SﾗﾐW ゲﾗ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ ゲﾗIｷ;ﾉ ヮﾗゲｷデｷﾗﾐｷﾐｪ ;ﾉﾗﾐｪ デｴW ﾉｷﾐWゲ ﾗa けヴ;IWげ ;ﾐS Ilass (Bhachu, 

2005; Miller, 2010; Nayak, 2005). Exceptions to this rule have tended to focus on the cultural 

significance of traditional racialized aesthetics such as the salwaar-kameez (Bhachu, 2005) or the sari 

(Miller, 2010) but these accounts do little to capture the role of contemporary aesthetics within the 

identity practices of minority ethnic and male youth. Using data from ethnographic research with a 

predominantly Somali sample of teenage boys, this article seeks to extend contemporary 

sociological writing on style, youth culture and identification (Archer, 2007; Bennett, 1999a; 1999b; 

Bhachu, 2005; Hamilton, 2011; Harvey et al., 2013; Miles, Cliff and Burr, 1998; Nayak, 2005) paying 

explicit attention to the ways that material and embodied signifiers factor in the construction of 

けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS SｷゲデｷﾐIデｷﾗﾐゲく Tｴｷゲ ;ヴデｷIﾉW ;ﾉゲﾗ ;SSゲ デﾗ ; ﾉｷﾏｷデWS HﾗS┞ ﾗa ゲﾗIｷﾗﾉﾗｪｷI;ﾉ ヴWゲW;ヴIｴ 

exploring the experiences of British Somali youth (Abdi, 2015; Phoenix, 2011; Valentine and Sporton; 

2009). Though, it should be noted that existing studies have reported on similar identity based 

consumption practices amongst adolescent males and females from other ethnic backgrounds 

(Hamilton, 2011; Harvey et al., 2013; Nayak and Kehily, 2014). 

Despite the established nature of the UK Somali population, Somalis remain a minority group about 

which little is known. Though it is difficult to accurately calculate the size of immigrant populations, 

it has been estimated that to date over 100,000 Somalis live in the UK (ONS, 2013). In fact, the 

numbers are likely to be much larger because this estimate does not include those who identify as 

Somali but were born inside the UK. Patterns of Somali migration into the UK have existed since the 
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late 19th century. However the UK Somali population increased substantially in the 1990s, following 

the outbreak of the Somali civil war (ONS, 2013).  

The recent migration history of many UK Somalis has implications for their economic status. The 

New Policy Institute reported that, in 2011, 56% of Somali born men and over 75% of Somali born 

women living in London lacked paid work (Aldridge et al., 2013). These unusually high figures are 

indicative of the fact that the majority of Somalis in the UK will have arrived fleeing violence and 

persecution rather than through labour migration channels. Research in London and Manchester has 

also found that recently arrived Somalis tend to have fewer social connections than other ethnic 

groups alongside fearing racial and Islamophobic harassment, whereas younger Somalis, raised in 

the UK, are more likely than their parents to mix with people from different ethnic backgrounds 

(Hudson et al., 2007). These data suggests that though the experiences of first and second 

generation Somalis differ, Somalis largely inhabit a socially and economically marginalised position 

within UK society.  

This article begins with an outline of the conceptual framework, detailing some of the key 

sociological liteヴ;デ┌ヴW ﾗﾐ けヮﾗゲｷデｷﾗﾐｷﾐｪげ ふvan Langenhove and Harré, 1999; Phoenix, 2005) and 

けracializationげ ふAlexander and Knowles, 2005; Jenkins, 2008; Nayak, 2005). This is followed by an 

overview of relevant sociological writing on style, similarity and difference in contemporary youth 

culture. The article then details the study, illustrating the research sites and methods. The main part 

of the article reports on the empirical data, collected from focus groups and field notes. Finally, the 

article concludes with recommendations to extend sociological studies of youth culture in order to 

better understand the processes by which marginalised young people actively manage their social 

positioning, acknowledging the centrality of consumption within these practices. 
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Theorising positioning and racialization  

Positioning is an increasingly popular theoretical approach within sociological studies of 

identification (van Langenhove and Harré, 1999; Phoenix, 2005). It also departs from conventional 

ﾐﾗデｷﾗﾐゲ ﾗa けOデｴWヴｷﾐｪげ Wﾏヮﾉﾗ┞WS ┘ｷthin sociological studies of poverty to explain the positioning of 

けデｴW ヮﾗﾗヴげ H┞ デｴW けﾐﾗﾐ-ヮﾗﾗヴげ ;ゲ ヮ;ゲゲｷ┗W ;ﾐS stigmatised objects (Chase and Walker, 2012; Lister, 

2004). Rather, positioning is a way of understanding identification which focuses on the role of 

discursive practices in the production of similarity and difference, acknowledging the simultaneity of 

identification and categorisation within these processes (Jenkins, 2008). As Goffman (1969) has 

ヮﾗｷﾐデWS ﾗ┌デが ┘ｴWﾐ ｷﾐSｷ┗ｷS┌;ﾉゲ WﾐデWヴ W;Iｴ ﾗデｴWヴげゲ ヮヴWsence they commonly seek to acquire 

information about each other, or bring into play information already possessed. That is, they 

simultaneously position themselves in relation to one another by drawing on and interpreting 

information given and information given off (Goffman, 1969; van Langenhove and Harré, 1999). The 

Iﾉ┌Wゲ デｴ;デ ┘W ヴWﾉ┞ ﾗﾐ デﾗ Sﾗ デｴｷゲ ｷﾐIﾉ┌SW けWﾏHﾗSｷﾏWﾐデが Iﾉﾗデｴｷﾐｪが ﾉ;ﾐｪ┌;ｪWが ;ﾐゲ┘Wヴゲ デﾗ ケ┌Wゲデｷﾗﾐゲが 

ｷﾐIｷSWﾐデ;ﾉ ﾗヴ ;IIｷSWﾐデ;ﾉ SｷゲIﾉﾗゲ┌ヴWゲ ﾗa ｷﾐaﾗヴﾏ;デｷﾗﾐが ;ﾐS ｷﾐaﾗヴﾏ;デｷﾗﾐ aヴﾗﾏ デｴｷヴS ヮ;ヴデｷWゲげ ふJWﾐﾆｷﾐs, 2008: 

26).  

AIIﾗヴSｷﾐｪ デﾗ PｴﾗWﾐｷ┝ ふヲヰヰヵぎ ヱヰΑぶ けracialization and positioning are complimentary and mutually 

reinforcing theoretical concepts in that racialization I;ﾐ HW ゲWWﾐ ;ゲ ヮﾗゲｷデｷﾗﾐｷﾐｪ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ ヴ;IWげく 

Tｴｷゲ ;ヴデｷIﾉW ┌ﾐSWヴゲデ;ﾐSゲ けヴ;IWげ ;ゲ ; IﾗﾐデWゲデWS ;ﾐS ゲｴｷaデｷﾐｪ けsystem of social meanings and cultural 

Iﾉ;ゲゲｷaｷI;デｷﾗﾐゲげ ふAﾉW┝;ﾐSWヴ ;ﾐS Kﾐﾗ┘ﾉWゲが ヲヰヰヵぎ ヱヱぶく Tｴｷゲ ゲデ;ﾐIW Iｴ;ﾉﾉWﾐｪWゲ ﾗ┌デS;デWS ﾐﾗデｷﾗﾐゲ ﾗa けヴ;IWげ 

;ゲ ;ﾐ ﾗHﾃWIデｷ┗W IﾗﾐSｷデｷﾗﾐ H┞ aﾗI┌ゲｷﾐｪ ﾗﾐ デｴW けヮヴﾗIWゲゲ┌;ﾉ ;ﾐS ヴWﾉ;デｷﾗﾐ;ﾉ Iｴ;ヴ;IデWヴ ﾗa ヴ;Iｷ;ﾉ ｷSWﾐデｷデ┞げ 

(Winant, 2000: 185). Racializationが デｴWヴWaﾗヴWが ヴWﾉ;デWゲ デﾗ デｴW ┘;┞ゲ ｷﾐ ┘ｴｷIｴ ｷSW;ゲ ;Hﾗ┌デ けヴ;IWげ ;ヴW 

;デデヴｷH┌デWSが ヴWIﾗｪﾐｷゲｷﾐｪ デｴ;デ ┘ｴ;デ HWIﾗﾏWゲ ﾆﾐﾗ┘ﾐ ;ゲ けヴ;IWげ ｷゲ Iﾗﾐゲデヴ┌IデWS ﾗ┌デ ﾗa デｴW けヮ;ヴデｷI┌ﾉ;ヴ ┘;┞ゲ 

ｷﾐ ┘ｴｷIｴ ヮWﾗヮﾉW ;ヴW Iﾉ;ゲゲｷaｷWS ;ﾐS ゲWWﾐげ ふM┌ヴﾃｷ ;ﾐd Solomos, 2005: 8). Indeed, whilst there is no way 

デﾗ ﾗHﾃWIデｷ┗Wﾉ┞ Iﾉ;ゲゲｷa┞ ｪヴﾗ┌ヮゲ ;IIﾗヴSｷﾐｪ デﾗ けヴ;Iｷ;ﾉげ Iｴ;ヴ;IデWヴｷゲデｷIゲが デｴW ヮﾗゲｷデｷﾗﾐｷﾐｪ ﾐ;ヴヴ;デｷ┗Wゲ デｴ;デ デｴｷゲ 

;ヴデｷIﾉW ｪﾗWゲ ﾗﾐ デﾗ W┝ヮﾉﾗヴW ｴ;┗W IﾉW;ヴﾉ┞ けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS IﾗﾏヮﾗﾐWﾐデゲく け‘;IWげが ｴWヴWH┞が I;ﾐ HW 
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understood as socially constructed and reproduced through narrative and interpretive processes of 

ゲﾗIｷ;ﾉ ヮﾗゲｷデｷﾗﾐｷﾐｪが ﾗヴ けracializationげく 

Studies of racialization have usefully captured the processes by which cultural attributes, like music 

and clothing, caﾐ IﾗﾏW デﾗ ゲｷｪﾐｷa┞ けヴ;Iｷ;ﾉげ ｷSWﾐデｷデｷWゲく N;┞;ﾆげゲ ふヲヰヰヵぶ Wデｴﾐﾗｪヴ;ヮｴｷI ┘ﾗヴﾆ ┘ｷデｴ racialized 

ﾏ;ゲI┌ﾉｷﾐW ゲ┌HI┌ﾉデ┌ヴWゲ ｷﾐ┗ﾗﾉ┗WS ｷﾐデWヴ┗ｷW┘ｷﾐｪ ﾏｷ┝WS ｴWヴｷデ;ｪW ﾏWﾏHWヴゲ ﾗa ; ヴ;Iｷゲデ け“ﾆｷﾐｴW;Sげ ｪヴﾗ┌ヮ 

┘ｴﾗ ゲヮﾗﾆW ;デ ﾉWﾐｪデｴ ;Hﾗ┌デ ｴ;┗ｷﾐｪ デﾗ け┘ｴｷデWﾐげ デｴWｷヴ SヴWゲゲ ゲデ┞ﾉWが ﾉ;ﾐｪ┌;ｪW ;ﾐS HﾗSｷﾉ┞ IﾗﾏヮﾗヴデﾏWﾐデ ｷﾐ 

order to fit in with their white peers. As part of the same study Nayak also interviewed white 

ﾏWﾏHWヴゲ ﾗa ; けB-Bﾗ┞げ ヮWWヴ ｪヴﾗ┌ヮ ┘ｴﾗ ┘WヴW ｴW;┗ｷﾉ┞ ｷﾐaﾉ┌WﾐIWS H┞ H;ゲﾆWデH;ﾉﾉ ;ﾐS ｴｷヮ-hop culture. 

These respondents dressed in loose fitting streetwear in order to position themselves alongside their 

black sporting heroes. Ethnographic work has also demonstrated the contested nature of racialized 

identity performance. In a study of white hip hop enthusiasts Bennett (1999b: 12) observed how his 

ヴWゲヮﾗﾐSWﾐデゲが ┘ｴﾗ けSヴWゲゲWS ｷﾐ デ┞ヮｷI;ﾉ AaヴｷI;ﾐ-AﾏWヴｷI;ﾐ ｴｷヮ ｴﾗヮ ゲデ┞ﾉWげが ┘WヴW ゲ┌HﾃWIデ to various taunts 

ﾉｷﾆW け┘ｷｪｪWヴげ ;ゲ デｴW┞ ﾏ;SW デｴWｷヴ ┘;┞ デｴヴﾗ┌ｪｴ IWﾐデヴ;ﾉ NW┘I;ゲデﾉWく Iﾐ Hﾗデｴ ゲデ┌SｷWゲが デｴW ゲ┌HﾃWIデゲ ┌ゲWS 

clothing and embodied practices to present themselves according to racialized narratives about the 

;ヮヮW;ヴ;ﾐIW ;ﾐS HWｴ;┗ｷﾗ┌ヴゲ ﾗa けヴ;Iｷ;ﾉげ ｪヴoups. Drawing on the work of relevant identity theorists 

(Goffman; 1969; Jenkins, 2008; Nayak, 2005; Phoenix, 2005) this article adopts a conceptual 

framework that incorporates the language of positioning in order to explain the centrality of clothing 

and WﾏHﾗSｷWS Sｷゲヮﾗゲｷデｷﾗﾐゲ ┘ｷデｴｷﾐ デｴW Iﾗﾐゲデヴ┌Iデｷﾗﾐ ;ﾐS ｷﾐデWヴヮヴWデ;デｷﾗﾐ ﾗa けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS 

identities.  

Style, similarity and difference 

“ﾗIｷﾗﾉﾗｪｷI;ﾉ ゲデ┌SｷWゲ ｴ;┗W SWデ;ｷﾉWS デｴW ｷﾐデWヴゲWIデｷﾗﾐ ﾗa けヴ;IWげが Iﾉ;ゲゲ ;ﾐS ｪWﾐSWヴ ｷﾐ デｴW aﾗヴﾏ;デｷﾗﾐ ;ﾐS 

performance of youth identities (Bennett, 1999; 2005; Hollingworth, 2015). However, attempts to 

デｴWﾗヴｷゲW デｴW ﾗヮWヴ;デｷﾗﾐ ﾗa ゲデ┞ﾉW ┘ｷデｴｷﾐ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉWげゲ W┗Wヴ┞S;┞ ﾉｷ┗Wゲ ｴ;┗W ﾉ;ヴｪWﾉ┞ aﾗヴWｪヴﾗ┌ﾐSWS デｴW 

WaaWIデゲ ﾗa WIﾗﾐﾗﾏｷI ﾏ;ヴｪｷﾐ;ﾉｷデ┞く AヴIｴWヴ Wデ ;ﾉげゲ ふヲヰヰΑぎ ヲヲンぶ ヴWゲW;ヴIｴ W┝ヮﾉﾗヴWゲ ｴﾗ┘ working class 



7 

 

┞ﾗ┌デｴ ;Iデｷ┗Wﾉ┞ Iﾗﾐゲデヴ┌Iデ けIﾗﾉﾉWIデｷ┗W ふIﾉ;ゲゲWSぶ ｷSWﾐデｷデｷWゲ ふIヴW;デｷﾐｪ SｷゲデｷﾐIデｷﾗﾐゲ HWデ┘WWﾐ け┌ゲげ ;ﾐS けデｴWﾏげぶ 

デｴヴﾗ┌ｪｴ デｴWｷヴ Iﾗﾐゲ┌ﾏヮデｷﾗﾐ ﾗa ヮ;ヴデｷI┌ﾉ;ヴ ふゲヮﾗヴデゲ┘W;ヴぶ Hヴ;ﾐSゲげ ﾉｷﾆW NｷﾆWく H;ﾏｷﾉデﾗﾐげゲ ふヲヰヱヱぶ ヴWゲW;ヴIｴ 

with low-income families has since demonstrated the paradoxical effects of working-class 

consumption. In this research young people emphasised the importance of designer sports clothing 

aﾗヴ けaｷデデｷﾐｪ ｷﾐげ ;デ ゲIｴﾗﾗﾉ SWゲヮｷデW デｴW a;Iデ デｴ;デ ┘W;ヴｷﾐｪ デｴｷゲ Iﾉﾗデｴｷﾐｪ ヴWヮヴﾗS┌IWS Iﾉ;ゲゲWS けIｴ;┗げ 

stereotypes. Reporting on the role of consumption in the lives of British teenagers Isaksen and Roper 

(2012) found that young people from low income households were particularly effected by the 

stigmatising IﾗﾐゲWケ┌WﾐIWゲ ﾗa a;ｷﾉｷﾐｪ デﾗ けﾆWWヮ ┌ヮげ ┘ｷデｴ Iﾗﾐゲ┌ﾏヮデｷﾗﾐ デヴWﾐds. More recently, in their 

research with young men and teenage mothers from lower working-class backgrounds Nayak and 

Kehily (2014) explored the management of social class stigma, elucidating the ways that markers of 

class disparagement, like clothing, can be re-evaluated and coded as positive within local youth 

circuits. Though these studies offer useful contributions to the sociology of youth culture, gender 

and class, they are conspicuous in their failure to engage with other salient markers of similarity and 

SｷaaWヴWﾐIWが ﾉｷﾆW けヴ;IWげく    

Hollingworth (2015) ｴ;ゲ W┝ヮﾉﾗヴWS デｴW ｷﾐデWヴゲWIデｷﾗﾐ ﾗa ゲﾗIｷ;ﾉ Iﾉ;ゲゲが ｪWﾐSWヴ ;ﾐS けヴ;IWげ ┘ｷデｴｷﾐ 

contemporary youth formations. Analysing her study of youth friendships in London schools 

Hﾗﾉﾉｷﾐｪ┘ﾗヴデｴ ふヲヰヱヵぎ ヱヲンΑぶ ;ヴｪ┌WS デｴ;デ けnot only do structures of class, race and gender still constrain 

┞ﾗ┌ﾐｪ ヮWﾗヮﾉWげゲ ;aaｷﾉｷ;デｷﾗﾐゲ ;ﾐS ｷSWﾐデｷaｷI;デｷﾗﾐゲが H┌デ ゲ┌HI┌ﾉデ┌ヴWゲ ヮﾉ;┞ ; ヴﾗﾉW ｷﾐ ヴW-enforcing these very 

ゲデヴ┌Iデ┌ヴWゲげが デｴヴﾗ┌ｪｴ デｴW ヮWヴaﾗヴﾏ;ﾐIW ;ﾐS ヴW;Sｷﾐｪ ﾗa ┗;ヴｷﾗ┌ゲ I;ヮｷデ;ﾉゲく IﾐSWWSが Dolby (2010) has 

suggested that for young people tastes are frequently part of a larger pattern of often racialized 

youth culture. In fact, the performance of racialized masculinity has longstanding associations with 

signifiers of taste, like clothing. This is illuゲデヴ;デWS H┞ AﾉW┝;ﾐSWヴげゲ ふヱΓΓヶぎ ヵヶぶ W┝;ﾏｷﾐ;デｷﾗﾐ ﾗa けHﾉ;Iﾆ 

ﾏ;ゲI┌ﾉｷﾐｷデ┞げ ┘ｴｷIｴ SWﾏﾗﾐゲデヴ;デWゲ デｴW ヮヴﾗIWゲゲWゲ H┞ ┘ｴｷIｴ racialized ｷSWﾐデｷデｷWゲ ;ヴW けHﾗデｴ ﾏ;ｷﾐデ;ｷﾐWS 

;ﾐS ﾏ;SW ﾏﾗヴW aﾉW┝ｷHﾉW デｴヴﾗ┌ｪｴ デｴW ┌ゲW ﾗa ゲ┞ﾏHﾗﾉｷI Hﾗ┌ﾐS;ヴ┞ ﾏ;ヴﾆWヴゲが ゲ┌Iｴ ;ゲ SヴWゲゲげ ふsee also 

Lamont and Molinár, 2001). 
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This article seeks to extend this existing work, by empirically demonstrating the ways in which a 

ｪヴﾗ┌ヮ ﾗa ﾏﾗゲデﾉ┞ “ﾗﾏ;ﾉｷ デWWﾐゲ ヮﾗゲｷデｷﾗﾐWS デｴWﾏゲWﾉ┗Wゲ ｷﾐ ヴWﾉ;デｷﾗﾐ デﾗ けOデｴWヴゲげが ;ﾉﾗﾐｪ デｴW ﾉｷﾐWゲ ﾗa けヴ;IWげ 

and class. Acknowledging the centrality of consumption within these practices the article also seeks 

to show how, from an otherwise marginalised position, these respondents actively generated as 

much value as possible through the construction and performance racialized masculinity, or swagger. 

The next section outlines the research setting and the methods used to generate the data used in 

the analysis.      

The study 

The data presented in this article are taken from a broader ethnographic study that sought to 

investigate the everyday experiences of marginalised young people from minority ethnic 

backgrounds. Fieldwork took place between 2010 and 2013 and was located in and around two 

youth clubs and a homework club in Maple and Meadow, two areas of Forgefield, a post-industrial 

northern cityi. Maple and Meadow are ranked amongst the 20% most deprived neighbourhoods in 

Eﾐｪﾉ;ﾐS ふON“が ヲヰヱヱぶく Bﾗデｴ ┘WヴW ヮWヴIWｷ┗WS ﾉﾗI;ﾉﾉ┞ ;ゲ けヴｷゲﾆ┞げ ヮﾉ;IWゲ デﾗ ┘;ﾉﾆ デｴヴﾗ┌ｪｴ ;デ ﾐｷｪｴデ ;ﾐS 

M;ヮﾉWが ｷﾐ ヮ;ヴデｷI┌ﾉ;ヴが ┘;ゲ ﾆﾐﾗ┘ﾐ aﾗヴ ｷデゲ “ﾗﾏ;ﾉｷ Iﾗﾏﾏ┌ﾐｷデ┞ ;ﾐS デｴW ヮヴWゲWﾐIW ﾗa け“ﾗﾏ;ﾉｷ ｪ;ﾐｪゲげii. At the 

time of the research Maple was subject to Home Office visits that aimed to develop discourses 

between youth workers, local residents and policymakers, with aim of tackling this perceived 

problem. 

 

The youth clubs and the homework club took place in community centres situated centrally in both 

Maple and Meadow. The homework club ran twice weekly, on Monday and Thursday nights, offering 

free homework support with IT facilities. The Maple and Meadow youth clubs held weekly sessions 

(on Friday and Wednesday nights, respectively) delivering a basic youth offer with table tennis, pool, 

table football and IT facilities. Despite being open-access, these youth services were principally 

attended by Somali teenagers (aged 13 に 19) from the adjacent housing blocks.  
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Fieldwork amounted to a minimum of four evenings of voluntary youth work per week, until 2012, 

when funding cuts forced the Meadow youth club to close and the Maple Homework club to cancel 

its Monday night sessions. This reduced the fieldwork to two evenings per week. Data were 

collected overtly using a range of methods including informal group discussions (about topics such as 

clothing, music, sport, education and friendships), participant observation and focus groups, with 

aｷWﾉSﾐﾗデWゲ IﾗﾏヮWデWS S;ｷﾉ┞ ;ゲ け; ヴ┌ﾐﾐｷﾐｪ ﾉﾗｪげ ふJ;Iﾆゲﾗﾐが ヱΓΓヰぎ ヶぶく P;ヴデｷIｷヮ;デｷﾐｪ ;ゲ ; ┞ﾗ┌デｴ ┘ﾗヴﾆWヴ 

throughout this fieldwork enabled both the development of rapport and the arrival at a detailed 

understanding of the everyday concerns and practices of the subjects (Alder and Alder, 1987). 

However, this is not to deny the presence of methodological drawbacks and complexities. For 

example, there were topics, such as drug dealing, that some respondents avoided discussing with 

┞ﾗ┌デｴ ┘ﾗヴﾆWヴゲ S┌W デﾗ デｴW ┘ﾗヴﾆWヴゲげ ;ゲゲﾗIｷ;デｷﾗﾐ ┘ｷデｴ ﾏWﾏHWヴゲ ﾗa デｴW ﾉﾗI;ﾉ community, like parentsiii.     

 

Following six months of participant observation a convenience sample of young people from the 

youth clubs (Maple [n=6] and Meadow [n=4]) were approached by the researcher and invited to 

participate in focus groups (see table 1). Focus groups took place during youth club sessions, in quiet 

ヴﾗﾗﾏゲが ;ﾐS ;ｷﾏWS デﾗ I;ヮデ┌ヴW ヴWゲヮﾗﾐSWﾐデゲげ W┝ヮWヴｷWﾐIWゲ ﾗa ｪヴﾗ┘ｷﾐｪ ┌ヮ ｷﾐ M;ヮﾉW ;ﾐS MW;Sﾗ┘く 

Cﾗﾐ┗Wヴゲ;デｷﾗﾐゲ ┘WヴW ﾉﾗﾗゲWﾉ┞ ゲデヴ┌Iデ┌ヴWS ;ﾐS ﾗヮWﾐWS ┘ｷデｴ デｴW ケ┌Wゲデｷﾗﾐ さデWﾉﾉ ﾏW ;Hﾗ┌デ ┞ﾗ┌ヴ ;ヴW;ざく 

Follow up questions were then derived from responses and respondents were encouraged by the 

ヴWゲW;ヴIｴWヴ デﾗ IﾗﾏﾏWﾐデ ﾗﾐ W;Iｴ ﾗデｴWヴげゲ ﾗヮｷﾐｷﾗﾐゲ ;ﾐS ｷSW;ゲく ‘WIﾗｪﾐｷゲｷﾐｪ デｴ;デ デｴｷゲ SWゲｷｪﾐ ヴ;ｷゲWゲ 

questions in terms of transparency and precision for focus group research (Cry, 2015) it is also 

important to state that the approach served several purposes, not least in terms of prioritising the 

ヴWゲヮﾗﾐSWﾐデゲげ けｴｷWヴ;ヴIｴ┞ ﾗa ｷﾏヮﾗヴデ;ﾐIWげが ┌ゲｷﾐｪ their language, concepts and frameworks for 

understanding the world (Kitzinger, 1994). Both groups reflected with consistency on their 

frustrations about the reputations associated with the areas they lived, before going on to discuss 

the ways in which being from Maple or Meadow influenced their identity practices, including a sense 
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of feeling cヴｷﾏｷﾐ;ﾉｷゲWS H┞ けOデｴWヴゲげ ;ﾉﾗﾐｪゲｷSW デｴWｷヴ W┝ヮヴWゲゲｷﾗﾐ ﾗa ; ヮ;ヴデｷI┌ﾉ;ヴ ヮWヴaﾗヴﾏ;ﾐIW ﾗa ゲWﾉaが 

achieved through dress, bodily comportment and swagger. These data were later augmented by a 

follow up focus group, convened with the same Maple respondents. This time the discussion was 

ﾗヮWﾐWS ┘ｷデｴ デｴW ケ┌Wゲデｷﾗﾐ さデ;ﾉﾆ ﾏW デｴヴﾗ┌ｪｴ ┘ｴ;デ ┞ﾗ┌ ;ヴW ┘W;ヴｷﾐｪざく A parallel follow up could not 

take place in Meadow due to the closure of the youth club.    

 

 

Insert table 1 

 

Conversations were recorded and transcribed by the researcher. Those transcripts were reviewed 

line for line and coded using an open coding technique. Coded data were then organised 

デｴWﾏ;デｷI;ﾉﾉ┞が ;ﾉﾗﾐｪゲｷSW aｷWﾉSﾐﾗデWゲ ;ﾐS ヴWﾉW┗;ﾐデ aｷWﾉS┘ﾗヴﾆ けWヮｷゲﾗSWゲげ ふEﾏWヴゲﾗﾐ Wデ ;ﾉくが ヲヰヱヱぶく Tｴｷゲ 

generated three areas of analytical interest: designer brands and boundary making; swagger and 

authenticity; and, popularity. I now discuss these findings in turn. 

 

Designer brands and boundary making 

The symbolic value of designer brands for adolescent group affiliation and the achievement of social 

ゲデ;デ┌ゲ ｷゲ ┘Wﾉﾉ SﾗI┌ﾏWﾐデWS ふH;ヴ┗W┞ Wデ ;ﾉくが ヲヰヱンき H;ﾏｷﾉデﾗﾐが ヲヰヱヱき Iゲ;ﾆゲWﾐ わ ‘ﾗヮWヴが ヲヰヱヲぶく AﾐSWヴゲﾗﾐげゲ 

(2000: 73) ethnographic work with Philadelphia youth has ゲ┌ｪｪWゲデWS デｴ;デ aﾗヴ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉWが けデﾗ HW 

ヴWゲヮWIデWSが ｷデ ｷゲ ┗ｷデ;ﾉ デﾗ ｴ;┗W デｴW ヴｷｪｴデ ﾉﾗﾗﾆげく H;ﾏｷﾉデﾗﾐげゲ ふヲヰヱヱぶ ┘ﾗヴﾆ ┘ｷデｴ ﾉﾗ┘-income families in 

NﾗヴデｴWヴﾐ IヴWﾉ;ﾐS ｴ;ゲ ;ﾉゲﾗ ゲｴﾗ┘ﾐ デｴ;デ ;IIWゲゲ デﾗ デｴW けヴｷｪｴデ Hヴ;ﾐSゲげ I;ﾐ a┌ﾐIデｷﾗﾐ ;ゲ ; Iﾗヮｷﾐｪ 

mechanism for otherwise socially excluded young people. Nike, Adidas, Ralph Lauren Polo, Stone 

Island, Luke, Armani, Gucci and Giuseppe were all popular brands, worn by many of the teenage 

Hﾗ┞ゲ ┘ｴﾗ aヴWケ┌WﾐデWS デｴW ┞ﾗ┌デｴ Iﾉ┌Hゲく Fﾗヴ デｴW ┞ﾗ┌ﾐｪ ヮWﾗヮﾉW ｷﾐ デｴｷゲ ゲデ┌S┞ ｴ;┗ｷﾐｪ けデｴW ヴｷｪｴデ ﾉﾗﾗﾆげ ┘;ゲ 

a matter of importance upon which great resource and effort was placed. Designer goods were 

acquired by a variety of means including hand downs from older siblings or peers and gifts from 
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family members at religious celebrations, like Eid. Respondents also raised money to purchase 

Iﾉﾗデｴｷﾐｪ ｷﾐSWヮWﾐSWﾐデﾉ┞が WｷデｴWヴ H┞ さｴ┌ゲデﾉｷﾐｪざ ふH┌ﾉﾆ H┌┞ｷﾐｪ ;ﾐS デｴWﾐ ゲWﾉﾉｷﾐｪぶ IｴﾗIﾗﾉ;デW ;ﾐS ゲ┘WWデゲ ;デ 

ゲIｴﾗﾗﾉが ┘ﾗヴﾆｷﾐｪ ヮ;ヴデ デｷﾏW ﾃﾗHゲが ﾗヴ さ┘ﾗヴﾆｷﾐｪ ﾗﾐ デｴW ヴﾗ;Sゲざ ふSWﾉｷ┗Wヴｷﾐｪ ﾗヴ ゲWﾉﾉｷﾐｪ Sヴ┌ｪゲ ﾉｷﾆW I;ﾐﾐ;Hｷゲが 

crack cocaine and heroin). Tｴﾗ┌ｪｴ さ┘ﾗヴﾆｷﾐｪ ﾗﾐ デｴW ヴﾗ;Sゲざ was by far the most financially lucrative 

occupation available to these young people, most were still able to acquire some designer goods by 

the lawful means described.   

Indeed, throughout fieldwork the importance of pヴWゲWﾐデｷﾐｪ デｴW けヴｷｪｴデ ﾉﾗﾗﾆげ ┘;ゲ W┗ｷSWﾐIWSが ;デ ﾉW;ゲデ ｷﾐ 

part, by the consequences of failing to do so. This is illustrated by the story of Laiq, depicted in the 

following fieldnote: 

Laiq arrived at the Maple youth club around 19.00. He was wearing his work experience 

uniform; black shoes, smart trousers and a black polo shirt, with a green company logo. 

Amused, Ceclo and Killa were quick to joke that Laiq had only attended the session in uniform 

because he could not afford any more fashionable clothing. Ceclo (becoming animated at this 

point) went on to tease Laiq, loudly recounting a story about a t-shirt he had worn 

throughout the previous summer. When the days grew warmer and the group took to 

wearing vests and sleeveless basketball jerseys, Laiq (without the resources to buy a vest) 

had cut the sleeves off his t-shirt and attempted to pass it off as a new vest. The alteration 

aﾗﾗﾉWS ﾐﾗHﾗS┞ ;ﾐS aﾗヴﾏWS デｴW H;ゲｷゲ aﾗヴ ; ゲデﾗヴ┞ デｴ;デ ┘;ゲ ﾗaデWﾐ ヴWデﾗﾉS ;デ L;ｷケげゲ W┝ヮWﾐゲWく 

Across the data respondents took pride in the fact that young people from Maple and Meadow were 

recognised by their peers for being distinctly stylish and streetwise. During the focus groups Zannoti 

ヮﾗｷﾐデWS ﾗ┌デ デｴ;デ ヮWﾗヮﾉW aヴﾗﾏ MW;Sﾗ┘ ┘ﾗヴW さW┝ヮWﾐゲｷ┗W デヴ;Iﾆゲ┌ｷデゲざ ;ﾐS H;ﾉｷﾏﾗ ;Iﾆﾐﾗ┘ﾉWSｪWS デｴ;デ 

people frﾗﾏ M;ヮﾉW さ┘W;ヴ NｷﾆW ゲｴﾗWゲざく Respondents also commented on the utility of designer 

brands for achieving popularity in school and distinguishing between groups. This is articulated in 

the following exchange: 
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Killa: I think you get popular by the way that you dress. So say in school yeah, whoever 

comes with the freshest crepsiv yeah, obviously everyone would chill with him. 

“;WWSぎ YW;ｴ ┞ﾗ┌ I;ﾐ ﾏ;ﾆW aヴｷWﾐSゲ aヴﾗﾏ デｴW ┘;┞ デｴ;デ ┞ﾗ┌ SヴWゲゲく BWI;┌ゲW デｴWヴWげゲ ゲﾗﾏW ｪ┌┞ゲ 

;ヴﾗ┌ﾐS ﾏ┞ ゲIｴﾗﾗﾉ デｴ;デ IげS ﾐﾗデ ゲWWﾐ HWaﾗヴWが ;ﾐS デｴW┞ were wearing nice trainers and I was 

ﾉｷﾆW さYﾗ ┞ﾗ ┞ﾗ┌げ┗W ｪﾗデ ゲﾗﾏW ﾐｷIW SヴWゲゲ ゲWﾐゲWが ┘ｴWヴW SｷS ┞ﾗ┌ ｪWデ デｴｷゲ ;ﾐS デｴ;デ aヴﾗﾏいざ  

Kｷﾉﾉ;ぎ Tｴｷゲ IﾗﾏWゲ H;Iﾆ デﾗ Hヴ;ﾐSゲ ;ゲ ┘Wﾉﾉく PWﾗヮﾉWが ﾗH┗ｷﾗ┌ゲﾉ┞ ゲﾗﾏW ﾐﾗヴﾏ;ﾉ ヮWﾗヮﾉW Sﾗﾐげデ ﾆﾐﾗ┘ 

about the designer brands, like the big ones like Fendi and that. But a person who does 

ﾆﾐﾗ┘ ;Hﾗ┌デ ｷデが ;ﾐS ; ヮWヴゲﾗﾐ ┘ｴﾗげゲ ┘W;ヴｷﾐｪ ｷデが デｴW┞ ﾗH┗ｷﾗ┌ゲﾉ┞ ヴWIﾗｪﾐｷゲW W;Iｴ ﾗデｴWヴく ‘W;ﾉ 

recognise real. 

Aﾐ ｷﾐデWヴWゲデｷﾐｪ aW;デ┌ヴW ﾗa “;WWS ;ﾐS Kｷﾉﾉ;げゲ SｷゲI┌ゲゲｷﾗﾐ ｷゲ デｴW Wﾏヮｴ;ゲｷゲ ヮﾉ;IWS ﾗﾐ デｴWｷヴ ﾆﾐﾗ┘ﾉWSｪW ﾗa 

high-end designer brands, like Fendi. This consumer knowledge was mobilised as a means of 

ヮﾗゲｷデｷﾗﾐｷﾐｪ デｴW ｪヴﾗ┌ヮゲ デｴW┞ SWaｷﾐWS ;ゲ けﾐﾗヴﾏ;ﾉげ ﾗヴ けヴW;ﾉげく BWIﾆWヴげゲ ふヱΓヶンぶ ;ﾐ;ﾉ┞ゲｷゲ ﾗa SW┗ｷ;ﾐデ ｪヴﾗ┌ヮ 

culture illustrated the processes by which Jazz musicians positioned themselves against outsiders or 

けゲケ┌;ヴWゲげく HWヴWが W┗Wヴ┞ けｷデWﾏ ﾗa SヴWゲゲが ゲヮWWIｴ ;ﾐS HWｴ;┗ｷﾗ┌ヴげ ┘ｴｷIｴ SｷaaWヴWS aヴﾗﾏ デｴ;デ ﾗa デｴW ﾏ┌ゲｷIｷ;ﾐ 

┘;ゲ デ;ﾆWﾐ ;ゲ W┗ｷSWﾐIW ﾗa デｴW けゲケ┌;ヴWゲげ ｷｪﾐﾗヴ;ﾐIW ﾗa デｴW I┌ﾉデ┌ヴW ﾗa デｴW SW┗ｷ;ﾐデ ｪヴﾗ┌ヮ ふBWIﾆWヴが ヱΓヶンぎ 

90). In the extract abovWが “;WWS ;ﾐS Kｷﾉﾉ; ;ヴデｷI┌ﾉ;デW ; ゲｷﾏｷﾉ;ヴ ヮヴﾗIWゲゲが ┘ｴWヴW けﾐﾗヴﾏ;ﾉげ ヮWﾗヮﾉWが ┘ｴﾗ 

┘WヴW ;ﾉゲﾗ ｷﾏ;ｪｷﾐWS ;ゲ け┘ｴｷデWげが ;ヴW ヮﾗゲｷデｷﾗﾐWS ;ゲ ┌ﾐ;HﾉW デﾗ ｷﾐデWヴヮヴWデ デｴW ゲ┞ﾏHﾗﾉｷI ┗;ﾉ┌W ﾗa ｴｷｪｴ WﾐS 

SWゲｷｪﾐWヴ Hヴ;ﾐSゲく B┞ ヴWaWヴヴｷﾐｪ デﾗ デｴWﾏゲWﾉ┗Wゲ ;ゲ けヴW;ﾉげ “;WWS ;ﾐS Kｷﾉﾉ; ;ﾉゲﾗ ヮﾗゲｷデion themselves as 

authentic ambassadors of their peer group, identifiable through their consumption of expensive 

goods and their presentation of stylized black masculinity (Alexander, 1996). Indeed, the implicit 

ﾗヮWヴ;デｷﾗﾐ ﾗa けヴ;IWげ ┘ｷデｴｷﾐ デｴWゲW ヮﾗゲｷデｷﾗﾐｷﾐｪ ﾐ;ヴヴ;デｷ┗Wゲ ┘;ゲ SWﾏﾗﾐゲデヴ;デWS a┌ヴデｴWヴ H┞ デｴW ｪヴﾗ┌ヮゲげ 

comments on branding, class and place: 

IﾐデWヴ┗ｷW┘Wヴぎ Yﾗ┌ Sﾗﾐげデ ゲWW G┌IIｷ ;ﾐS FWﾐSｷ ｷﾐ ﾉｷﾆWが O;ﾆヴｷSｪW ふ;ﾐ ;aaﾉ┌Wﾐデ ;ﾐS ヮヴWSﾗﾏｷﾐ;ﾐデﾉ┞ 

け┘ｴｷデWげ ;ヴW;ぶく 



13 

 

H;ﾉｷﾏﾗぎ YW;ｴ H┌デ G┌IIｷ ;ﾐS FWﾐSｷが ┘Wげ┗W デﾗﾗﾆ ｷデ ﾗaa デｴW ヴｷIｴ ヮWﾗヮﾉWく WWげ┗W デﾗﾗﾆ ｷデ ﾗaa デｴW 

rich people. 

CWIﾉﾗぎ B┌デ デｴW ヴｷIｴ ヮWﾗヮﾉW Sﾗﾐげデ W┗Wﾐ ┘W;ヴ G┌IIｷ ﾏ;ﾐく 

H;ﾉｷﾏﾗぎ YW;ｴ デｴW┞ Sﾗﾐげデ ┘W;ヴ ｷデ HWI;┌ゲW デｴW┞ デｴｷﾐﾆ ｷデげゲ IｴW;ヮく TｴWﾏ ｪ┌┞ゲが ┘ｴ;デW┗Wヴ デｴW┞ 

┘W;ヴが ┘Wげﾉﾉ ┘W;ヴ ｷデく LｷﾆW ﾐﾗ┘ W┗Wヴ┞ﾗﾐWげゲ ゲデ;ヴデｷﾐｪ デﾗ ┘W;ヴ デｴ;デが FWヴヴagamo. 

ぐ 

Saeed: Do you remember Burberry? Burberry used to be big. Rich people used to wear it at 

first, until everyone started wearing it. Then rich people scammedv it because it started 

HWIﾗﾏｷﾐｪ けIｴ;┗┞げく 

In this exchange the perceived avoidance of designer brands, like Gucci and Fendi amongst the 

ヴWゲｷSWﾐデゲ ﾗa O;ﾆヴｷSｪW ふ;ﾐ ;aaﾉ┌Wﾐデ ;ﾐS ヮヴWSﾗﾏｷﾐ;ﾐデﾉ┞ け┘ｴｷデWげ ;ヴW;ぶ ｷゲ ｷﾐデWヴヮヴWデWS ;ゲ ; ヮヴﾗS┌Iデ ﾗa デｴW 

ヴWゲヮﾗﾐSWﾐデゲげ Hヴ;ﾐS ;ヮヮヴﾗヮヴｷ;デｷﾗﾐく Fﾗヴ H;ﾉｷﾏﾗが ヮヴWゲWﾐデｷﾐｪ ｷﾐ G┌IIｷ ;ﾐS FWﾐSｷ ヴWヮヴWゲWﾐデWS ; 

conscious applicatioﾐ ﾗa ;ｪWﾐI┞が デ;ﾆｷﾐｪ Hヴ;ﾐSゲ さﾗaa デｴW ヴｷIｴ ヮWﾗヮﾉWざ H┞ ｷﾏH┌ｷﾐｪ デｴWﾏ ┘ｷデｴ ﾉWゲゲ 

SWゲｷヴ;HﾉW けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS ;ゲゲﾗIｷ;デｷﾗﾐゲく TｴWゲW S;デ; ｴ;┗W ; HW;ヴｷﾐｪ ﾗﾐ W┝ｷゲデｷﾐｪ ゲデ┌SｷWゲ ﾗa Hヴ;ﾐS 

appropriation, particularly in terms of the recoding of aspirational brands, like Tommy Hilfiger and 

Ralph Lauren Polo, observed amongst African-American youth in the first wave of hip-hop influence 

(Lewis and Gray, 2015).     

Sociological studies of childhood poverty (Ridge, 2002) and low income families (Hamilton, 2011) 

have largely theorised the consumption of designer goods by economically marginalised groups as a 

ﾏW;ﾐゲ ﾗa けaｷデデｷﾐｪ ｷﾐげ デﾗ ;┗ﾗｷS デｴW けゲｴ;ﾏWげ ;ﾐS ゲデｷｪﾏ; ﾗa ヮﾗ┗Wヴデ┞ ふLｷゲデWヴが ヲヰヰヴぶく Cﾗﾐ┗WヴゲWﾉ┞が ｷﾐゲデW;S ﾗa 

trying to conform to the tastes set by those with the power to do so (Bourdieu, 1984) what Saeed, 

H;ﾉｷﾏﾗ ;ﾐS CWIﾉﾗ ;ヴデｷI┌ﾉ;デW ｷゲ ; IﾗﾐゲIｷﾗ┌ゲ ヮﾉ;┞ ﾗﾐ Iﾉ;ゲゲWS ;ﾐS けヴ;Iｷ;ﾉげ Hﾗ┌ﾐS;ヴｷWゲが デｴヴﾗ┌ｪｴ デｴWｷヴ 

appropriation of the signs that signify white middle/upper class privilege (Archer et al., 2007). 
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Indeed it was the perceived cheapening of these brands, through their appropriation, that allowed 

ヴWゲヮﾗﾐSWﾐデゲ デﾗ aWWﾉ ﾉｷﾆW デｴW┞ ｴ;S けデ;ﾆWﾐ デｴWﾏ ﾗaaげ デｴW けヴｷIｴ ヮWﾗヮﾉWげが ヮﾗゲｷデｷﾗﾐｷﾐｪ デｴWﾏゲWﾉ┗Wゲ ;ゲ 

SｷゲデｷﾐIデ ﾗヴ W┗Wﾐ HWデデWヴ デｴ;ﾐ デｴWｷヴ け┘ｴｷデWげ ヮWWヴゲく Aゲ )ｷﾏHﾗ ヮ┌デ ｷデが ゲ┘;ｪｪWヴ ｷゲ ﾐﾗデ ;Hﾗ┌デ けaｷデデｷﾐｪ ｷﾐげが 

さゲ┘;ｪ ｷゲ ; ┘;┞ デﾗ IﾗﾏヮWデW ┘ｷデｴ ヮWﾗヮﾉW aヴﾗﾏ ｴｷｪｴWヴ Iﾉ;ゲゲWゲざく ‘;デｴWヴ デｴ;ﾐ aﾗI┌ゲｷﾐｪ ﾗﾐ ┘ﾗヴﾆｷﾐｪ Iﾉ;ゲゲ 

consumption as a means of conformism these data suggest that more fruitful attention might be 

ヮ;ｷS デﾗ デｴW IﾗﾐゲIｷﾗ┌ゲ ヮヴﾗIWゲゲWゲ ﾗa けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲed positioning, constructed through young 

ヮWﾗヮﾉWげゲ W┝ヮヴWゲゲｷﾗﾐ ﾗa ゲ;ヴデﾗヴｷ;ﾉ racialized masculinity and swagger. 

けDﾗﾐげデ HWｪ ｷデげぎ ゲ┘;ｪｪWヴ ;ﾐS ;┌デｴWﾐデｷIｷデ┞ 

Swagger is a term that arose consistently throughout the field work. For the most part, its use was 

complimentary; suggesting that somebody had swagger functioned as a means of validating the way 

that they presented themselves. Yet, despite the regularity of its use, swagger was difficult for 

respondents to define. In their attempts respondents offered energetic and nuanced depictions of 

style and gait, detailing the significance of fashion knowledge and embodied markers of race and 

class:  

Saeed: It depends what type of swagger. You know? Top swag is the ones that are up there 

and not anyone can have it. Andが ┞ﾗ┌ Iﾗ┌ﾉS HW ┘W;ヴｷﾐｪ ﾐｷIW ┘ｷIﾆWS IﾉﾗデｴWゲ ┞W;ｴが H┌デ ｷデげゲ ;ﾉゲﾗ 

the way you present yourself. You need to be looking, head up, shoulders up, you need to be 

┘;ﾉﾆｷﾐｪ ﾉｷﾆW ┞ﾗ┌げヴW ﾗﾐ デﾗヮ ﾗa デｴW ┘ﾗヴﾉS ｷﾐﾐｷデく 

Killa: Posture 100 

“;WWSぎ B┌デ デｴWﾐ ｷa Iげﾏ ┘W;ヴｷﾐｪ デｴWゲW IﾉﾗデｴWゲ ;ﾐS Iげﾏ ;ﾉﾉ ﾉﾗﾗﾆｷﾐｪ Sﾗ┘ﾐ デｴWﾐ Iげﾏ ﾐﾗデ ｪﾗﾐﾐ; HW 

┌ヮ デｴWヴWく Yﾗ┌げヴW ｪﾗﾐﾐ; HW ﾉｷﾆWぎ さ;ﾉﾉ ヴｷｪｴデ ﾐｷIW IﾉﾗデｴWゲ H┌デ ┞ﾗ┌ ｴ;┗Wﾐげデ ｪﾗデ デｴW a┌ﾉﾉ ゲ┘;ｪざく 

“┘;ｪげゲ デｴW a┌ﾉﾉ ヮ;Iﾆ;ｪWく TｴW ┘;┞ ┞ﾗ┌ ┘;ﾉﾆが デｴW ┘;┞ ┞ﾗ┌ デ;ﾉﾆが デｴW ┘;┞ ┞ﾗ┌ ゲデ;ﾐS ぷぐへ Iデげゲ 

about more than jusデ Iﾉﾗデｴｷﾐｪく Iデげゲ ;Hﾗ┌デ デｴW ┘;┞ ┞ﾗ┌ ヮヴWゲWﾐデ ┞ﾗ┌ヴゲWﾉaく 
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“;WWS ;ﾐS Kｷﾉﾉ;げゲ ;デデWﾐデｷﾗﾐ デﾗ how clothing is worn, rather than simply what clothing is worn 

ゲ┌ｪｪWゲデゲ デｴ;デ デｴWヴW ｷゲ ;ﾐ ;ヴデ デﾗ ;IｴｷW┗ｷﾐｪ けデﾗヮ ゲ┘;ｪげく Fﾗヴ “;WWS ;ﾐS Kｷﾉﾉ; けデﾗヮ ゲ┘;ｪげ ヴWケ┌ｷヴWS Hﾗデｴ ; 

particular kind of fashion knowledge and bodily discipline. If performed successfully, with the 

appropriate level of nonchalance (Harvey et al., 2013), this facilitated a look that was rich in 

W┝Iｴ;ﾐｪW ┗;ﾉ┌W aﾗヴ デｴﾗゲW けﾉｷデWヴ;デW ｷﾐ ヴW;Sｷﾐｪ デｴW ゲ┌HI┌ﾉデ┌ヴ;ﾉ IﾗSWゲげ ふHarrison, 2009:106).  

A┌デｴWﾐデｷIｷデ┞ ┘;ゲ ;ﾉゲﾗ IWﾐデヴ;ﾉ デﾗ デｴW ヴWゲヮﾗﾐSWﾐデゲげ SWaｷﾐｷデｷﾗﾐ ﾗa ゲ┘;ｪｪWヴ ふH;ヴ┗W┞ Wデ ;ﾉくが ヲヰヱンぶ ;ﾐS 

ｷﾐSｷI;デｷﾗﾐゲ ﾗa けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS H;Iﾆｪヴﾗ┌ﾐSゲ ┘WヴW ｷSWﾐデｷaｷWS ;ゲ IWﾐデヴ;ﾉ ﾏ;ヴﾆWヴゲ ﾗa ;┌デｴWﾐデｷIｷデ┞く 

This was policed by respondents thro┌ｪｴﾗ┌デ デｴW aｷWﾉS ┘ﾗヴﾆ H┞ デｴWｷヴ ┌ゲW ﾗa デｴW ヮｴヴ;ゲW さSﾗﾐげデ HWｪ ｷデざが 

デｴW HWゲデ デヴ;ﾐゲﾉ;デｷﾗﾐ ﾗa ┘ｴｷIｴ I ヴWIWｷ┗WS ┘;ゲ さSﾗﾐげデ ;Iデ ﾉｷﾆW ゲﾗﾏWデｴｷﾐｪ ┞ﾗ┌げヴW ﾐﾗデざく TｴﾗゲW ｷSWﾐデｷaｷWS 

;ゲ けHWｪｪｷﾐげ ｷデげ ﾉﾗゲデ a;IW ;ﾏﾗﾐｪゲデ デｴWｷヴ ヮWWヴゲ aﾗヴ SWﾉｷ┗Wヴｷﾐｪ ;ﾐ ｷﾐ;┌デｴWﾐデｷI ヮヴWゲWﾐデ;デｷﾗﾐ ﾗf self. As 

Ahmed illustrates:      

AｴﾏWSぎ “ﾗ ゲ;┞ ｷa Iげﾏ aヴﾗﾏ ; ヮﾗゲｴ ゲｷSW ﾉｷﾆW MｷﾉﾉゲｷSW ふ;ﾐ ;aaﾉ┌Wﾐデ ;ﾐS ヮヴWSﾗﾏｷﾐ;ﾐデﾉ┞ け┘ｴｷデWげ 

;ヴW;ぶ ﾗヴ ゲﾗﾏW┘ｴWヴWが ;ﾐS ┞ﾗ┌ ゲWW ﾏW ┘W;ヴｷﾐｪ ; デヴ;Iﾆ ゲ┌ｷデ ┘ｷデｴ ﾏ┞ ヮﾗゲｴ ;IIWﾐデが Iげﾏ ｪﾗﾐﾐ; 

ﾉﾗﾗﾆ ﾉｷﾆW ; SｷIﾆ ｴW;Sく Iげﾉﾉ ﾉﾗﾗﾆ ﾉｷﾆW Iげﾏ HWｪｪｷﾐげ ｷデく Iげﾏ デヴ┞ｷﾐｪ デﾗﾗ ｴ;ヴS デﾗ HW ゲﾗﾏWデｴｷﾐｪ Iげﾏ ﾐﾗデく 

“ﾆWｪｪゲげ ふヲヰヰヴぶ theorisation  ﾗa デｴW けﾏｷSSﾉW Iﾉ;ゲゲ ゲWﾉaげ ｴ;ゲ SWデ;ｷﾉWS デｴW ヮヴﾗIWゲゲWゲ H┞ ┘ｴｷIｴ デｴﾗゲW ┘ｷデｴ 

the power and resources to do so sample and appropriate elements of working class culture into 

thWｷヴ ﾗ┘ﾐ け;II┌ﾏ┌ﾉ;デｷ┗W ゲWﾉaげく Tｴｷゲ ｷゲ ; ヮヴ;IデｷIW “ﾆWｪｪゲ ふヲヰヰヴぶ I;ﾉﾉゲ けﾏｷSSﾉW-Iﾉ;ゲゲ ﾗﾏﾐｷ┗ﾗヴﾗ┌ゲﾐWゲゲげが 

which denotes the re-fashioning of the self through the appropriation of cultural resources (from 

high to low). Indeed, the increasing commodification of urban fashion and music genres, like grime, 

demonstrates both the economic and symbolic value of the racialized urban styling associated with 

┘ﾗヴﾆｷﾐｪ Iﾉ;ゲゲ ┞ﾗ┌デｴ I┌ﾉデ┌ヴW ふDﾗﾉH┞が ヲヰヱヰき Fヴﾗゲｴ Wデ ;ﾉくが ヲヰヰヲぶく ‘WゲヮﾗﾐSWﾐデゲげ ┌ゲW ﾗa デｴW ヮｴヴ;ゲW けSﾗﾐげデ 

HWｪ ｷデげ ;ﾉﾉﾗ┘WS デｴWﾏ デﾗ ヴWゲｷゲデ ｷﾐ;┌デｴWﾐデｷI ;ヮヮヴﾗヮヴｷ;デｷﾗﾐゲ ﾗa ゲ┘;ｪｪWヴ H┞ けデｴヴW;デWﾐｷﾐｪ デﾗ W┝ヮﾗゲW ;ﾐS 

ridicule the pretensions and inaccuracy of new middle-Iﾉ;ゲゲ aﾗヴﾏ;デｷﾗﾐゲげ ふ“ﾆWｪｪゲが ヲヰヰヴぎ ヱヵヴぶく Fﾗヴ 

W┝;ﾏヮﾉWが AｴﾏWS ヴWIﾗｪﾐｷゲWS デｴ;デ デｴW WﾏHﾗSｷﾏWﾐデ ﾗa ｷﾐSｷ┗ｷS┌;ﾉゲげ ゲﾗIｷ;ﾉ IﾗﾐSｷデｷons (being from 
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Millside) is expressed through their gestures and actions (having a posh accent). This is a condition 

Bﾗ┌ヴSｷW┌ ふヱΓΑΑぶ IﾗｷﾐWS けHﾗSｷﾉ┞ ｴW┝ｷゲげが ; デWヴﾏ ┌ゲWS デﾗ ゲｷｪﾐｷa┞ けデｴW ﾏ;ﾐﾐWヴ ;ﾐS ゲデ┞ﾉW ｷﾐ ┘ｴｷIｴ ;Iデﾗヴゲ 

けI;ヴヴ┞ デｴWﾏゲWﾉ┗Wゲげぎ ゲデ;ﾐIWが ｪ;ｷデが ｪWゲデ┌ヴW WデIくげ ふJWﾐﾆｷﾐゲが ヱΓΓヲぎ Αヵぶく AIヴﾗゲゲ デｴｷゲ S;デ;が ヴWゲヮﾗﾐSWﾐデゲ 

IﾗﾐゲｷゲデWﾐデﾉ┞ ｷﾐデWヴヮヴWデWS デｴW ｷﾐaﾗヴﾏ;デｷﾗﾐ ｷﾐSｷ┗ｷS┌;ﾉゲ けｪ;┗W ﾗaaげ ふGﾗaaﾏ;ﾐが ヱΓヶΓぶが デｴヴﾗ┌ｪｴ デｴWｷヴ けHﾗSｷﾉ┞ 

ｴW┝ｷゲげ ふBﾗ┌ヴSｷW┌が ヱΓΑΑぶ ;ゲ ﾏ;ヴﾆWヴゲ ﾗa ;┌デｴWﾐデｷIｷデ┞ ｷﾐ デｴW ヮWヴaﾗヴﾏ;ﾐIW ﾗa ゲ┘;ｪｪWヴく Iﾐ デｴｷゲ ヴWspect 

ゲ┘;ｪｪWヴ ;ﾐS デｴW Hﾗ┌ﾐS;ヴ┞ ┘ﾗヴﾆ ゲ┌ヴヴﾗ┌ﾐSｷﾐｪ ｷデ ゲｷｪﾐｷaｷWS ヴWゲヮﾗﾐSWﾐデゲげ ;デデWﾏヮデゲ デﾗ ﾏ;ﾆW W┝Iﾉ┌ゲｷ┗W 

the value associated with the racialized working class youth culture they identified with. Indeed, on 

one occasion, during the field work, this boundary work was demonstrated at my expense. The 

following field note illustrates how: 

Iげﾏ ┘ﾗヴﾆｷﾐｪ ┘ｷデｴ F;Sｷﾉ; ;ﾐS M;ヴ┞;ﾏ Sﾗ┘ﾐゲデ;ｷヴゲ ﾗﾐ デｴW ふHﾗﾏW┘ﾗヴﾆ Cﾉ┌Hぶ ﾉ;ヮデﾗヮゲく TｴW┞げヴW 

HWｷﾐｪ Iｴ;デデ┞が ;ゲ ┌ゲ┌;ﾉく AaデWヴ ; ┘ｴｷﾉW F;Sｷﾉ; ;ﾐS M;ヴ┞;ﾏげゲ Iｴ;デデｷﾐｪ ヴW;IｴWゲ ; ﾉW┗Wﾉ デｴ;デ ゲWWﾏゲ 

disruptive for the students around them. I attempt to split them up and Fadila tries to 

convince me that she and Maryam are working on their homework together. This is clearly 

ﾐﾗデ デｴW I;ゲWく BWI;┌ゲW F;Sｷﾉ; ｷゲ ﾉ┞ｷﾐｪ デﾗ ﾏWが I デWﾉﾉ ｴWヴ ﾐﾗデ デﾗ けHWｪ ｷデげく Uゲｷﾐｪ デｴｷゲ デWヴﾏ ゲWWﾏゲ デﾗ 

amuse Maryam and the surrounding students. Fadila quickly Iﾗ┌ﾐデWヴゲが ;ヴｪ┌ｷﾐｪ デｴ;デ Iげﾏ 

HWｪｪｷﾐげ ｷデ H┞ ゲ;┞ｷﾐｪ けSﾗﾐげデ HWｪ ｷデげく  

F;Sｷﾉ;げゲ ケ┌ｷIﾆ ヴWゲヮﾗﾐゲW SWﾏﾗﾐゲデヴ;デWゲ デｴW W┝ヮﾗゲｷデｷ┗W a┌ﾐIデｷﾗﾐ ﾗa デｴW ヮｴヴ;ゲW けSﾗﾐげデ HWｪ ｷデげく Iﾐ デｴｷゲ I;ゲW 

revealing my inauthenticity enabled Fadila to challenge my disciplinary rites within the space of her 

local Homework Club. In doing so Fadila distinguished the boundary between herself, a local Somali 

girl and me, a white, middle class volunteer and researcher. This purpose was later confirmed by 

Ceclo in his interpretation of the event: 

IntWヴ┗ｷW┘Wヴぎ OﾐW デｷﾏWが ﾗﾐW ﾗa デｴW ｪｷヴﾉゲ ｷﾐ デｴW HﾗﾏW┘ﾗヴﾆ Cﾉ┌H ゲ;ｷS デｴ;デ I ┘;ゲ HWｪｪｷﾐげ ｷデ H┞ 

ゲ;┞ｷﾐｪ けSﾗﾐげデ HWｪ ｷデげく 
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CWIﾉﾗぎ ふL;┌ｪｴゲぶ Iデげゲ HWI;┌ゲW ┞ﾗ┌げヴW ┘ｴｷデWが デｴ;デげゲ ┘ｴ┞ デｴW┞げヴW ｪﾗﾐﾐ; ゲ;┞ デｴ;デが ｷデげゲ HWI;┌ゲW 

┞ﾗ┌げヴW ┘ｴｷデWく 

These data suggest that the performance and regulation of swagger represent an attempt to control 

access to the symbolic value of racialized working class youth culture (Skeggs, 2004). Indeed within 

the everyday settings that these young people spent much of their time, like school, the youth club 

or the local neighbourhood, it was their position as authentic ambassadors of these cultural 

attributes that enabled them to generate the most social value from their otherwise constrained 

racialized and classed positioning. This observation was demonstrated further within the 

ヴWゲヮﾗﾐSWﾐデゲげ SｷゲI┌ゲゲｷﾗﾐ ﾗa ｪWデデｷﾐｪ ;ﾐS HWｷﾐｪ ﾆﾐﾗ┘ﾐく   

On getting and being known 

TｴW ┞ﾗ┌ﾐｪ ヮWﾗヮﾉW ｷﾐ┗ﾗﾉ┗WS ｷﾐ デｴｷゲ ヴWゲW;ヴIｴ ﾗaデWﾐ デ;ﾉﾆWS ;Hﾗ┌デ けｪWデデｷﾐｪ ﾆﾐﾗ┘ﾐげく IﾐSWWSが ﾉﾗI;ﾉ 

notoriety and popularity were both clear priorities. During focus groups respondents reflected on 

デｴWｷヴ Waaﾗヴデゲ デﾗ ゲデ;ﾐS ﾗ┌デ ;ﾐS ;IｴｷW┗W ヮﾗヮ┌ﾉ;ヴｷデ┞ H┞ けｪWデデｷﾐｪ ﾆﾐﾗ┘ﾐげ ｷﾐ ゲIｴﾗﾗﾉく  

Ceclo: I used to try so hard in school. All these lot. All these white people yeah (pause) they 

had money. They had a lot of money. LiﾆWが ﾏ;ﾐ ｪﾗデ ﾉｷﾆW ｴWﾉｷIﾗヮデWヴ ;ﾐS ゲデ┌aaく Iげﾏ ﾃﾗﾆｷﾐげが H┌デ 

they got a lot of money. But they wear like the same jacket and stuff for four days に ;ﾐS Iげﾉﾉ 

┘W;ヴ ; ﾐW┘ ﾃ;IﾆWデ W┗Wヴ┞ S;┞ ;ﾐS デｴW┞げヴW ﾉｷﾆWぎ さOｴ ;ヴW ┞ﾗ┌ ヴｷIｴが ;ヴW ┞ﾗ┌ デｴｷゲが ;ヴW ┞ﾗ┌ デｴ;デいざ  

Maqil: Check デｴｷゲが ﾉｷﾆW “;WWS ゲ;ｷSが ｷa ┘WげヴW ﾐﾗデ ﾆﾐﾗ┘ﾐが ﾗヴ ヴｷIｴが ﾐﾗ┘が ;ﾐS ┘W ゲWW H;ヴW ふﾉﾗデゲ ﾗaぶ 

ヮWﾗヮﾉW ┘ｴﾗ ;ヴW ┘W;ヴｷﾐｪ ﾉｷﾆW “デﾗﾐW Iゲﾉ;ﾐS ;ﾐS ‘;ﾉヮｴ ぷL;┌ヴWﾐへが ;ﾐS ┘Wげ┗W ｪﾗデ ﾐﾗ ﾏﾗﾐW┞ ﾉｷﾆWが 

ﾗ┌ヴ a;ﾏｷﾉ┞げゲ HヴﾗﾆWが ┘WげヴW ｪﾗﾐﾐ; デｴｷﾐﾆ ﾉｷﾆWが ﾗｴ ｴﾗ┘ ;ヴW ┘W ｪﾗﾐﾐ; ｪWデ ﾆﾐﾗ┘ﾐい 

Ceclo aﾐS M;ケｷﾉげゲ W┝Iｴ;ﾐｪW ゲ┌ｪｪWゲデゲ デｴ;デ ;デ ゲIｴﾗﾗﾉ Iﾗﾏｷﾐｪ aヴﾗﾏ ; Sｷゲ;S┗;ﾐデ;ｪWS H;Iﾆｪヴﾗ┌ﾐS 

;ﾏヮﾉｷaｷWS デｴW ｷﾏヮﾗヴデ;ﾐIW ﾗa けHWｷﾐｪ ﾆﾐﾗ┘ﾐげく For both respondents wearing designer clothing 

a┌ﾐIデｷﾗﾐWS ;ゲ ; ﾏW;ﾐゲ ﾗa けｪWデデｷﾐｪ ﾆﾐﾗ┘ﾐげが ヮヴﾗﾏヮデｷﾐｪ ;デデWﾐデｷﾗﾐ aヴﾗﾏ け┘ｴｷデW ヮWﾗヮﾉWげく Arguably, these 
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priorities demonstrate the lack of opportunity, beyond conspicuous consumption, that respondents 

faced in their pursuit of social recognition at school. This is distinguished against the broader range 

of opportunities available to more affluent young people. As Archer et al. (2007: 232) have 

ｴｷｪｴﾉｷｪｴデWSが けﾏｷSSﾉW Iﾉ;ゲゲ ヮ┌ヮｷﾉゲ ﾏ;┞ ﾐﾗデ ﾗﾐﾉ┞ HW ;HﾉW デﾗ Sヴ;┘ ﾗﾐ ; Hヴﾗ;S ヴ;ﾐｪW ﾗa ヴWゲﾗ┌ヴIWゲ aヴﾗﾏ 

which to attempt to generate capital, but appearance may be just one site among others for 

generating val┌W ﾗヴ ┘ﾗヴデｴげく Fﾗヴ デｴWゲW ヴWゲヮﾗﾐSWﾐデゲが デｴW ヮWヴaﾗヴﾏ;ﾐIW ﾗa ゲ┘;ｪｪWヴ a;Iｷﾉｷデ;デWS デｴW 

generation of as much value as possible from the basis of their racialized and classed positioning. 

These data resonate with the findings of Abdi (2015), Phoenix (2011) and Frosh et al. (2002) who 

ｴ;┗W ;ﾉﾉ ｴｷｪｴﾉｷｪｴデWS “ﾗﾏ;ﾉｷ ヴWゲヮﾗﾐSWﾐデゲげ ヮヴﾗヮWﾐゲｷデ┞ デﾗ ;Sﾗヮデ ;ﾐS ヮWヴaﾗヴﾏ Hﾉ;Iﾆ ﾏ;ゲI┌ﾉｷﾐｷデ┞ ｷﾐ ﾗヴSWヴ 

to gain status in school.     

O┌デゲｷSW ﾗa ゲIｴﾗﾗﾉ デｴW ｷﾏヮﾗヴデ;ﾐIW デｴ;デ ヴWゲヮﾗﾐSWﾐデゲ け;デデヴｷH┌デWS デﾗ デｴW ゲ┞ﾏHﾗﾉｷゲﾏ I;ヴヴｷWS H┞ 

consumer objectゲげ ふTヴW;S┘Wﾉﾉ Wデ ;ﾉくが ヲヰヱンぎ ヱヱぶ ;ﾉゲﾗ ヮﾉ;┞WS ;ﾐ ｷﾏヮﾗヴデ;ﾐデ ヴﾗﾉW ｷﾐ デｴWｷヴ ;ゲヮｷヴ;デｷﾗﾐ;ﾉ 

ヮﾗヮ┌ﾉ;ヴｷデ┞く Hﾗ┘W┗Wヴが ヴWゲヮﾗﾐSWﾐデゲ ;ﾉゲﾗ ﾐﾗデWS デｴ;デ ;Iデ┌;ﾉﾉ┞ けHWｷﾐｪ ﾆﾐﾗ┘ﾐげ ;ﾉﾉW┗ｷ;デWS デｴW ﾐWIWゲゲｷデ┞ デﾗ 

achieve status through the consumption of designer goods and the presentation of swagger. This is 

something Maqil explained in his discussion of local drug dealers:   

M;ケｷﾉぎ “ﾗ aﾗヴ W┝;ﾏヮﾉW ﾉWデげゲ ゲ;┞ ｷa ゲﾗﾏWﾗﾐW ｷゲ ﾆﾐﾗ┘ﾐ ｷﾐ FﾗヴｪWaｷWﾉSが デｴW┞ Sﾗﾐげデ ｴ;┗W デﾗ ┘W;ヴ 

“デﾗﾐW Iゲﾉ;ﾐSが G┌IIｷが ┘ｴ;デW┗Wヴ ﾏ;ﾆWゲく TｴW┞ I;ﾐ ┘W;ヴ ;ﾐ┞デｴｷﾐｪ ;ﾐS デｴW┞げﾉl still look alright to 

everyone. Certain guys, you know the top ones, as soon as they made their money they 

Sﾗﾐげデ H┌┞ IWヴデ;ｷﾐ ゲデ┌aa HWI;┌ゲW デｴW┞ Sﾗﾐげデ ┘;ﾐデ デﾗ ｪWデ ;デデWﾐデｷﾗﾐく “ﾗ aﾗヴ W┝;ﾏヮﾉWが デｴW┞げヴW ﾐﾗデ 

gonna buy all these makes, all these makes like Luke that are gonna bring attention to the 

area. 

In this extract Maqil explores the unwanted attention that conspicuous consumption can generate. 

Both of the research sites were subject to disproportionately high levels of surveillance and policing. 

Indeed during the research Maple and Meadow were both the target of large-scale drugs operations, 
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┘ｴWヴW ; ﾐ┌ﾏHWヴ ﾗa ﾉﾗI;ﾉ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉW ┘WヴW ;ヴヴWゲデWS aﾗヴ Sヴ┌ｪ SW;ﾉｷﾐｪく Aゲ M;ケｷﾉ ヮﾗｷﾐデゲ ﾗ┌デが けデﾗヮげ 

drug dealers, with local notoriety often no longer purchased expensive designer clothing. This could 

be understood on the one hand, as a means of sidestepping the unwanted attention that wearing 

SWゲｷｪﾐWヴ Iﾉﾗデｴｷﾐｪ Iﾗ┌ﾉS ヮヴﾗ┗ﾗﾆW aヴﾗﾏ デｴW ヮﾗﾉｷIWが ;ﾐSが ﾗﾐ デｴW ﾗデｴWヴが ;ゲ ; ﾏ;ヴﾆWヴ ﾗa けデﾗヮげ Sヴ┌ｪ SW;ﾉWヴゲげ 

social status. However it is alゲﾗ ｷﾏヮﾗヴデ;ﾐデ デﾗ ヴWIﾗｪﾐｷゲW デｴ;デ けHWｷﾐｪ ﾆﾐﾗ┘ﾐげ ┘;ゲ ﾐﾗデ ヴWゲデヴｷIデWS デﾗ 

deviant occupations like drug dealing, as Saeed and Ceclo confirmed:  

“;WWSぎ Ia ┞ﾗ┌げヴW ; ヮヴﾗヮWヴ Hｷｪ デｷﾏWヴ ﾉｷﾆW M;ケｷﾉ ゲ;ｷSが ┞ﾗ┌ Sﾗﾐげデ ﾐWWS デﾗ HW ゲｴﾗ┘ｷﾐｪ デｴ;デ ┞ﾗ┌げ┗W 

got this and that. If youげヴW ; aﾗﾗデH;ﾉﾉ ヮﾉ;┞Wヴ ﾗヴ ﾉｷﾆW ; SﾗIデﾗヴ ┞ﾗ┌ Sﾗﾐげデ ﾐWWS デﾗ ゲｴﾗ┘ ﾗaaく 

Ceclo: You could just wear boxers in the street and people would still show you respect. 

“;WWSぎ Yﾗ┌ Iﾗ┌ﾉS HW ┘W;ヴｷﾐｪ ﾃ┌ゲデ ヮﾉ;ｷﾐ W┗Wヴ┞デｴｷﾐｪが H┌デ W┗Wヴ┞HﾗS┞ ┘ﾗ┌ﾉS HW ﾉｷﾆWぎ けYﾗ デｴｷゲ 

ｪ┌┞げゲ デｴW HｷｪｪWゲデ Sヴ┌ｪ SW;ﾉWヴ ﾗヴ デｴｷゲ ｪ┌┞げゲ ; aﾗﾗデH;ﾉﾉ ヮﾉ;┞Wヴが ﾗヴ デｴｷゲ ｪ┌┞げゲ デｴｷﾐｪｷく HW SﾗWゲﾐげデ 

ﾐWWS デﾗ ゲヮﾉ;ゲｴげく    

In their comments Saeed and Ceclo reinforce the idea that being successful, either through 

ﾉWｪｷデｷﾏ;デW ﾗヴ ｷﾉﾉWｪｷデｷﾏ;デW ﾏW;ﾐゲが WﾉW┗;デWゲ ｷﾐSｷ┗ｷS┌;ﾉゲげ aヴﾗﾏ デｴW ﾐWWS デﾗ けｪWデ ﾆﾐﾗ┘ﾐげ デｴヴﾗ┌ｪｴ デｴW 

performance of swagger. Being a footballer, a doctor or indeed a drug dealer generated enough 

ﾉﾗI;ﾉ ゲデ;デ┌ゲ デﾗ ゲｷﾏヮﾉ┞ けHW ﾗﾐWゲWﾉaげく Tｴｷゲ ゲ┌ｪｪWゲデゲ デｴ;デが ｷﾐ デｴW WﾐSが デｴW ヮWヴaﾗヴﾏ;ﾐIW ﾗa ゲ┘;ｪｪWヴ IﾉﾗゲWﾉ┞ 

relates to the insecurities that stem from relative inequalities of access to social and economic 

capital (Bourdieu, 1986). Performing swagger was strategic in that it enabled the respondents to 

stand out and generate as much value as possible from their racialized and classed positioning at the 

same time as aspiring, one day, not to need to. To this end, rather than attempting to fit in, the 

performance of swagger constituted a means of recoding as positive the racist and classed 

inscriptions that attribute value onto working class minority groups (Back, 2007; Skeggs, 2004). This 

ｷゲ SWゲヮｷデW デｴW a;Iデ デｴ;デが ;ゲ B;Iﾆ ふヲヰヰΑぎ ヵΒぶ ヮ┌デゲ ｷデが デｴｷゲ けｷゲ ; aﾗヴﾏ ﾗa ｷSWﾐデｷデ┞ デｴ;デ デ┌ヴﾐゲ デｴW 

ゲデヴ;ｷｪｴデﾃ;IﾆWデ ﾗa ヴ;Iｷゲデ ┌ヴH;ﾐ ;ゲゲﾗIｷ;デｷﾗﾐゲ ｷﾐゲｷSW ﾗ┌デが H┌デ ヴWﾏ;ｷﾐゲ ｴWﾉS ｷﾐ ｷデげく       
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Conclusion 

This article has contributed to sociological understandings of contemporary youth culture, 

consumption and identification. Given the scale of the study from which the article is based the 

findings presented should not be applied to other cases without caution. However, it is important to 

recognise that the practices observed are unlikely to be particular to Somali or male youth. Other 

studies have reported on similar findings across different samples, albeit with a less specific focus 

(Archer et al., 2007; Dolby, 2010; Hamilton, 2011; Harvey et al., 2013; Nayak and Kehily, 2014). This 

suggests that, though the article has presented data relating to a particular case, the findings are 

broadly representative of an increasingly common set of identity practices that can be observed 

across minority ethnic and marginalised youth.  

The central argument presented has been that clothing and embodied dispositions, popularly 

ヴWaWヴヴWS デﾗ ;ゲ ゲ┘;ｪｪWヴが ヮﾉ;┞ ;ﾐ ｷﾏヮﾗヴデ;ﾐデ ヴﾗﾉW ｷﾐ ┞ﾗ┌ﾐｪ ヮWﾗヮﾉWげゲ ﾐWｪﾗデｷ;デｷﾗﾐ ﾗa ゲｷﾏｷﾉ;ヴｷデ┞ ;ﾐS 

difference, alongside their accrual of social value. The argument has shown that, through a critical 

reading of signifiers like neighbourhood and accent, respondents were able to distinguish between 

┘ｴ;デ デｴW┞ ｷﾐデWヴヮヴWデWS ;ゲ け;┌デｴWﾐデｷIげ ;ﾐS けｷﾐ;┌デｴWﾐデｷIげ ;ヮヮヴﾗヮヴｷ;tions of swagger according to 

ﾏ;ヴﾆWヴゲ ﾗa けヴ;IWげ ;ﾐS Iﾉ;ゲゲく Iﾐ Sﾗｷﾐｪ ゲﾗ デｴW ヴWゲヮﾗﾐSWﾐデゲが ┘ｴﾗ ヮﾗゲｷデｷﾗﾐWS デｴWﾏゲWﾉ┗Wゲ ;ゲ ;┌デｴWﾐデｷI 

ambassadors of racialized working class youth culture, resisted middle class appropriations of 

ゲ┘;ｪｪWヴが ;aaｷヴﾏｷﾐｪ Hﾗ┌ﾐS;ヴｷWゲ ﾗa けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS SｷゲデｷﾐIデｷﾗﾐく TｴWゲW aｷﾐSｷﾐｪゲ ;ヴW ｷﾏヮﾗヴデ;ﾐデ aﾗヴ 

two key reasons. 

In the first instance, they challenge previous analyses which have understood working class 

Iﾗﾐゲ┌ﾏヮデｷﾗﾐ ヮヴｷﾏ;ヴｷﾉ┞ ;ゲ ﾏW;ﾐゲ ﾗa けaｷデデｷﾐｪ ｷﾐげ デﾗ ;┗ﾗｷS デｴW けゲｴ;ﾏWげ ;ﾐS ゲデｷｪﾏ; ﾗa poverty (Hamilton, 

2011; Ridge, 2002). Instead, the respondents in this study discussed swagger as a means of standing 

ﾗ┌デ ;ﾐS HWIﾗﾏｷﾐｪ けﾆﾐﾗ┘ﾐげ Hﾗデｴ ┘ｷデｴｷﾐ ゲIｴﾗﾗﾉ ;ﾐS デｴW ﾉﾗI;ﾉ ﾐWｷｪｴHﾗ┌ヴｴﾗﾗSく ‘;デｴWヴ デｴ;ﾐ ゲﾗﾏWデｴｷﾐｪ 

けゲｴ;ﾏWa┌ﾉげ ﾗヴ stigmatising swagger was presented as a sought after status, evidenced by examples of 
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middle-class appropriation, not despite but because of its racialized and classed associations. In-

depth ethnography and focus group discussions have elicited details of the ways in which, from an 

otherwise marginalised position, claiming swagger allowed these respondents to inhabit a position 

ﾗa ゲデ;デ┌ゲが Iﾗﾏヮﾗ┌ﾐSWS H┞ ﾐ;ヴヴ;デｷ┗Wゲ ﾗa け;┌デｴWﾐデｷIｷデ┞げ ;ﾐS デｴW ｷﾐIヴW;ゲｷﾐｪﾉ┞ ┘ｷSWゲヮヴW;S ヮﾗヮ┌ﾉ;ヴｷデ┞ ﾗa 

racialized youth culture. Fundamentally these data evidence a conscious playing on and recoding of 

negative signifiers associated with working class, minority ethic youth. As Nayak and Kehily (2014: 

1339) put it, rather than passive subjects these young people acted as critical agents who were able 

デﾗ さSｷゲゲｷﾏ┌ﾉ;デe from aspects of social class [and in this case racialized] stereotyping even as they 

;Iﾆﾐﾗ┘ﾉWSｪW デｴW W┝ｷゲデWﾐIW ﾗa デｴWゲW aﾗヴﾏ;デｷﾗﾐゲざく ‘;デｴWヴ デｴ;ﾐ ゲデ┌S┞ｷﾐｪ marginalised youth from a 

deficit positon, these findings suggest more could be done to engage meaningfully with the 

processes by which disadvantaged young people actively produce and recode values in ways that 

allow them to challenge their marginality (Bennett, 2005; Nayak and Kehily, 2014).   

Secondly, these findings demonstrate the value of studying everyday identity practices, even in 

ヴWﾉ;デｷﾗﾐ デﾗ ゲWWﾏｷﾐｪﾉ┞ ﾏ┌ﾐS;ﾐW ゲｷｪﾐｷaｷWヴゲ ﾉｷﾆW Iﾉﾗデｴｷﾐｪが ｷﾐ ﾗヴSWヴ デﾗ W┝デWﾐS ┌ﾐSWヴゲデ;ﾐSｷﾐｪゲ ﾗa けヴ;Iｷ;ﾉげ 

;ﾐS Iﾉ;ゲゲWゲ ヮﾗゲｷデｷﾗﾐｷﾐｪく IﾐSWWSが デｴヴﾗ┌ｪｴﾗ┌デ デｴW aｷWﾉS┘ﾗヴﾆ ヴWゲヮﾗﾐSWﾐデゲげ aヴWケ┌Wﾐデ SｷゲI┌ゲゲｷﾗﾐゲ ﾗa 

swagger actually spoke to profoundly meaningful processes of social identification and positioning. 

TｴWゲW S;デ; ヴW┗W;ﾉ ゲﾗﾏW ﾗa デｴW ┘;┞ゲ ｷﾐ ┘ｴｷIｴ デｴW ｷﾐデWヴヮヴWデ;デｷﾗﾐ ;ﾐS ヴWヮヴﾗS┌Iデｷﾗﾐ ﾗa ゲデヴ┌Iデ┌ヴ;ﾉ けヴ;Iｷ;ﾉげ 

and classed distinctions are woven into the mundane and everyday practices of young people, and 

inscribed into the material attributes of contemporary youth culture (Hollingworth, 2015). As Miles, 

Cliff and Burr (1998) have argued it is only by focusing on the mundane realities of everyday life that 

the relationship between consumption and identity can be fully realised. Yet, there remains a 

ヮ;┌Iｷデ┞ ﾗa ;デデWﾐデｷﾗﾐ ヮ;ｷS デﾗ デｴW ヮWヴaﾗヴﾏ;デｷ┗W ;ﾐS ゲ;ヴデﾗヴｷ;ﾉ ;ゲヮWIデゲ ﾗa けヴ;Iｷ;ﾉげ ;ﾐS Iﾉ;ゲゲWS 

identification within sociological studies of contemporary UK youth culture. This is despite the fact 

that young people are becoming increasingly image conscious and dissatisfied with the way that 

デｴW┞ ﾉﾗﾗﾆ ふTｴW CｴｷﾉSヴWﾐげゲ “ﾗIｷWデ┞が ヲヰヱヴぶく F┌ヴデｴWヴ ヴWゲW;ヴIｴ ゲｴﾗ┌ﾉS H┌ｷﾉS ﾗﾐ デｴW aｷﾐSｷﾐｪゲ ﾗa デｴｷゲ ゲデ┌S┞ ｷﾐ 
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order to more adequately capture the ways that young people utilise positioning narratives to 

challenge marginalisation, acknowledging the centrality of material culture within these practices. 
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i All locations have been anonymised to safeguard the identity of respondents    
ii The most recently available data suggest that 58% of Somalia-born people in Forgefield lived in the Maple 

area (Census, 2011). 
iii The methodological efficacy and challenges of conducting research with young people as a youth worker are 

also demonstrated by other studies (see for example Alexander, 2000; James, 2015) 
iv けCヴWヮゲげ ｷゲ ; ゲﾉ;ﾐｪ デWヴﾏ aﾗヴ デヴ;ｷﾐWヴゲ 
v け“I;ﾏﾏWSげ ｷゲ ; ゲﾉ;ﾐｪ デWヴﾏ aﾗヴ けヴWﾃWIデWSげ 
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Table 1. Respondents 

Pseudonym  Age Ethnicity Location 

Killa 17 Somali Maple 

Saeed 17 Somali Maple 

Halimo 17 Mixed heritage Maple 

Ceclo 16 Somali Maple 

Ahmed 17 Somali Maple 

Maqil 16 Somali Maple 

Zimbo 16 Somali Meadow 

Abillahi 17 Somali Meadow 

Mitch 17 Somali Meadow 

Zannoti 15 Somali Meadow 

 

 

 

 

 

 

 


