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T┘ｷデデWヴくIﾗﾏ ｷゲが ;デ デｴW デｷﾏW ﾗa ┘ヴｷデｷﾐｪが デｴW ゲWIﾗﾐS ﾏﾗゲデ ヮﾗヮ┌ﾉ;ヴ ゲﾗIｷ;ﾉ ﾐWデ┘ﾗヴﾆ ｷﾐ デｴW ┘ﾗヴﾉSく Iデげゲ 

behind Facebook, of course, but in my view there is a stronger overlap with the kinds of people who 

use libraries and the kinds of people who tweet, than with any other social media.  

Why should you be on there? Twitter users are receptive to interacting with Libraries on the 

ヮﾉ;デaﾗヴﾏく TｴW┞ ┘;ﾐデ デﾗ ｴW;ヴ aヴﾗﾏ ┌ゲが ;ﾐS デｴW┞ ┘;ﾐデ ┌ゲ デﾗ ﾉｷゲデWﾐ デﾗ デｴWﾏく  Fﾗヴ ﾏWが ｷデげゲ デｴW aｷヴゲデ ヮﾉ;IW 

to start when building your librar┞げゲ ゲﾗIｷ;ﾉ ﾏWSｷ; ヮﾗヴデaﾗﾉｷﾗき ｪWデ T┘ｷデデWヴ ヴｷｪｴデが ;ﾐS デｴW ヴWゲデ HWIﾗﾏWゲ 

so much easier. You can boost your reputation, you can reach new audiences, you can engage 

existing customers and you can really show some personality. Twitter is the chance to be open and 

approachable and informal, without losing credibility or authority.  

So how do you get the most out of it? Here are 10 bite-sized tips, divided into two sections. The first 

is Getting Started - what are the foundations of establishing a great Twitter account? Then we move 

onto Going Further. A lot of library Twitter accounts start off full of optimism and freshness, but 

then reach a plateau a half-year or so in, where the followers, the level of engagement, and the 

return on your time investment stops going up. There are ways to get over this hump, some of which 

Iげ┗W SWデ;ｷﾉWS HWﾉﾗ┘く OﾐIW ┞ﾗ┌ ｪWデ ヮ;ゲデ デｴW ヮﾉ;デW;┌ ┞ﾗ┌ヴ ﾏﾗﾏWﾐデ┌ﾏ ┘ｷﾉﾉ HWIﾗﾏW ゲWﾉa-sustaining and 

your network will grow and grow.  

Ia ┞ﾗ┌げヴW ﾐﾗデ ┞Wデ a;ﾏｷﾉｷ;ヴ ┘ｷデｴ T┘ｷデデWヴが デｴWヴWげゲ ; ┘ｴﾗﾉW ゲWデ ﾗa デWヴms and phrases which are associated 

┘ｷデｴ デｴW ヮﾉ;デaﾗヴﾏ ┘ｴｷIｴ ﾏ;┞ I;デIｴ ┞ﾗ┌ ﾗ┌デく Iげ┗W ｷﾐIﾉ┌SWS ; HヴｷWa ｪﾉﾗゲゲ;ヴ┞ ﾗa デｴW ﾆW┞ デWヴﾏゲ ;デ デｴW WﾐS 

of this case study, so skip to that if you need a primer before reading the advice below.  

Getting Started 

1. Dﾗﾐげデ デWﾉﾉ ヮWﾗヮﾉW ┞ﾗ┌げヴW デｴWヴW デｷﾉﾉ ┞ﾗ┌げ┗W SﾗﾐW ゲﾗﾏW ｪヴﾗ┌ﾐS┘ﾗヴﾆく  

OﾐIW ┞ﾗ┌げ┗W ゲWデ ┌ヮ ┞ﾗ┌ヴ ;IIﾗ┌ﾐデが Sﾗﾐげデ ゲデ;ヴデ aﾗﾉﾉﾗ┘ｷﾐｪ ヮWﾗヮﾉW ;ﾐS デweeting right away, or 

you may miss out on some important opportunities. Whenever you follow someone on 

Twitter, they get a notification telling them so に Iｴ;ﾐIWゲ ;ヴWが ┘ｴWﾐ デｴW┞ ゲWW デｴｷゲが デｴW┞げﾉﾉ IﾉｷIﾆ 

on your profile and make a 3-second decision on whether to follow you back. This will be 

H;ゲWS ﾗﾐ ┞ﾗ┌ヴ ヮヴﾗaｷﾉW ;ﾐS ┞ﾗ┌ヴ ﾉ;ゲデ aW┘ デ┘WWデゲく Ia デｴW┞ Sﾗﾐげデ aﾗﾉﾉﾗ┘ ┞ﾗ┌ H;Iﾆ ｷデげゲ ﾐﾗデ デｴW WﾐS 

of the world, but it greatly reduced the chances of meaningful conversation later down the 

road, so it pays to get the foundations right before you launch. With this in mind: put in a 

ヮヴﾗヮWヴ ヮｷIデ┌ヴWく T┘ｷデデWヴ ┌ゲWゲ ｴ;デW デｴW SWa;┌ﾉデ けWｪｪげ ;┗;デ;ヴが デｴW┞げﾉﾉ ;ゲゲ┌ﾏW ┞ﾗ┌げヴW ; ゲヮ;ﾏ 

account if you keep it. Find a picture (of your logo or your library) that works in the very 

small size at whｷIｴ ｷデ ┘ｷﾉﾉ ;ヮヮW;ヴ ｷﾐ ヮWﾗヮﾉWゲげ デimelines. P┌デ ｷﾐ ; ヮヴﾗヮWヴ Hｷﾗく AﾐS デｴ;デ SﾗWゲﾐげデ 

ﾏW;ﾐ ゲﾗﾏWデｴｷﾐｪ ﾉｷﾆW けTｴW ﾗaaｷIｷ;ﾉ T┘ｷデデWヴ ;IIﾗ┌ﾐデ ﾗa LｷHヴ;ヴ┞ Xぁげ に anyone reading your bio 



should already know from your name who you are. Use the bio to give them a reason to 

aﾗﾉﾉﾗ┘ ┞ﾗ┌く けT┘WWデｷﾐｪ ;Hﾗ┌デ I┌ﾉデ┌ヴWが デWIｴﾐﾗﾉﾗｪ┞が Hﾗﾗﾆゲが ;ﾐS ┌ヮIﾗﾏｷﾐｪ W┗Wﾐデゲ ;デ デｴW LｷHヴ;ヴ┞くげ 

Once your avatar and bio are sorted, and ┞ﾗ┌げ┗W ヮ┌デ ｷﾐ ; ﾉｷﾐﾆ デﾗ ┞ﾗ┌ヴ ﾉｷHヴ;ヴ┞げゲ ┘WHゲｷデWが ┘ヴｷデW 

a few tweets. It feels silly tweeting before you have an audience, but people need to see 

some kind of representation of your style. Write four or five tweets. THEN, and only then, 

start following peoplW ;ﾐS ﾗデｴWヴ┘ｷゲW デWﾉﾉｷﾐｪ ┞ﾗ┌ヴ ┌ゲWヴゲ ;ﾐS ヮﾗデWﾐデｷ;ﾉ ┌ゲWヴゲ ┞ﾗ┌げヴW デｴWヴWく  

 

2. Go for an informal tone.  

Libraries often struggle with this at first, but if you can, try and be colloquial, approachable 

and informal, without being self-consciously whacky or otherwiゲW ﾉﾗゲｷﾐｪ IヴWSｷHｷﾉｷデ┞く Dﾗﾐげデ HW 

;aヴ;ｷS デﾗ ┌ゲW けIげ ヴ;デｴWヴ デｴ;ﾐ けデｴW LｷHヴ;ヴ┞げ W┗Wﾐ デｴﾗ┌ｪｴ ┞ﾗ┌げヴW デ┘WWデｷﾐｪ ;ゲ デｴW ﾗヴｪ;ﾐｷゲ;デｷﾗﾐ に 

Twitter is a conversation, so people expect to be conversing with a person behind the 

account.  

 

 

3. Remember Twitter is a conversation, not a broadcast. 

 I ヴW;ﾉﾉ┞ I;ﾐげデ Wﾏヮｴ;ゲｷ┣W デｴｷゲ Wﾐﾗ┌ｪｴ に social media is participatory and interactive, so be 

prepared for a two-way conversation on Twitter. You can tweet announcements, sure, but 

also tweet questions に and listen to the answers; listening is so important. In fact, in an ideal 

world, a rule of thumb to aim for is one in four tweets are broadcasts, the other three being 

replies, ReTweets, or links to third-party content which is potentially useful to your followers 

but not necessarily directly related to your Library. 

 

 

Going Further 

 

 

4. Ask questions. 

As a general rule, the more interactive a library Twitter account is, the more popular it will 

become. Responding to questions your users ask you on Twitter as soon as possible is really 

important - but so is starting conversations yourself. Ask your followers for book 

recommendations, or their favourite apps, or their top tips for using the library に then 

ReTweet the best answers for everyone to see.   

 



5. Tweet multimedia  

Entirely text-based tweets are fine, but why stop there? Twitter embeds most multimedia in 

your Tweet, meaning that it can be viewed / watched on Twitter itself without your 

followers having to leave the site. Links to YouTube videos, Prezi and Slideshare 

presentations, plus pictures via Twitpic, will magically make the objects appear in your 

tweet.  Ia ┞ﾗ┌げヴW デ┘WWデｷﾐｪ ;Hﾗ┌デ ゲﾗﾏWデｴｷﾐｪ ｴ;ヮヮWﾐｷﾐｪ ｷﾐ ┞ﾗ┌ヴ ﾉｷHヴ;ヴ┞が デ;ﾆW ; ヮｷI ﾗﾐ ┞ﾗ┌ヴ 

ヮｴﾗﾐW ;ﾐS デ┘WWデ デｴ;デ デﾗﾗく Iデげﾉﾉ ｪWデ ﾏ┌Iｴ ﾏﾗヴW デヴ;Iデｷﾗﾐ デｴ;デ ┘;┞く PｷIデ┌ヴWゲ ﾗa Sｷゲヮﾉ;┞ゲが ﾗa 

workshops and classes, new decoration に W┗Wﾐ ヮヴｷﾐデ ゲIヴWWﾐゲ ﾗa ┘WHゲｷデWゲ ┞ﾗ┌げヴW ﾉｷﾐﾆｷﾐｪ デﾗく  

 

6. If something is important, tweet it four times  

As you might expect, only a relatively small percentage of your followers are online at any 

one time に so you need to tweet important information and links across a period of two days 

and covering different times of day (and schedule a midnight tweet too if you have 

international followers in different time-┣ﾗﾐWゲぶく Ia ｷデげゲ ; ﾉｷﾐﾆ デﾗ ; Hﾉﾗｪヮﾗゲデが ヴ;デｴWヴ デｴ;ﾐ ﾃ┌ゲデ 

tweeting the title each time, tweet a key piece of information or quote from the post に this 

stops your timeline being filled with duplicate tweets, and hooks people in over time.   

 

7. Get ReTweeted and your network will grow 

When someone ReTweets (RTs) your tweet, it appears in their profile, viewable by all their 

followers. So nothing gets you new followers like tweeting something great and having loads 

of people ReTweet it に it exposes your tweet and your Twitter presence to several new 

networks at once, some of whom may well be inspired to check you out and follow you. The 

best way to get RTs is to be useful, to tweet really punchy デｷヮゲ ﾗヴ ;S┗ｷIW ﾗヴ ﾉｷﾐﾆゲく Yﾗ┌げヴW ;ﾉゲﾗ 

more likely to be ReTweeted if you show some personality. What else can you do to make it 

more likely? 

 

Fｷヴゲデﾉ┞が ゲｷﾏヮﾉ┞ ;ゲﾆｷﾐｪ ヮWﾗヮﾉW デﾗ ‘Tく Ia ┞ﾗ┌ ゲ;┞ けPﾉW;ゲW ‘Tぁげ ┞ﾗ┌ ┘ｷﾉﾉ ｪWデ ヱヰ デｷﾏWゲ デｴW ﾐ┌ﾏHWヴ ﾗa 

RTs you would otherwise. If you spell it out に けPﾉW;ゲW ‘WT┘WWデぁげ ┞ﾗ┌ ┘ｷﾉﾉ ｪWデ ヲン デｷﾏWゲ ;ゲ 

many! But you can only use this very sparingly に when something is REALLY important or 

‘EALLY ┌ゲWa┌ﾉく Ia ┞ﾗ┌ ;H┌ゲW ヮWﾗヮﾉWげゲ ﾆｷﾐSﾐWゲゲ デｴW┞げﾉﾉ ゲﾗﾗﾐ ゲ┘ｷデIｴ ﾗaa ;ﾐS ゲデﾗヮ ‘Tげｷﾐｪく 

Another thing to keep in mind is, if possible, leave a RT space. By which I mean, if you can 

express yourself in, say, 100 characters rather than the full 140, that allows someone 

wanting to manually ReTweet you some space to add their own comment or endorsement.  

 



8. Analyse your tweets  

There are a million and one packages that promise you some statistical insight into your 

Twitter account に the trick is finding the ones whose information you can act on. Stick your 

LｷHヴ;ヴ┞げゲ T┘ｷデデWヴ ｴ;ﾐSﾉW ｷﾐデﾗ http://www.tweetstats.com/ and check out how many of your 

tweets are replies and ReTweets (RTs) に if the combined total is below 25% you need to 

make an active effort to change this; once you do, your network will grow. Tweetstats will 

also tell you when you tweet, which allows you to know (rather than guess) whether your 

followers are getting a consistent level of service across the week. If all your tweets happen 

;デ Γ;ﾏ ふ┘ｴWﾐ けデｴW ヮWヴゲﾗﾐ ┘ｴﾗ デ┘WWデゲげ ｪWデゲ ｷﾐデﾗ ┘ﾗヴﾆ ;ﾐS デｴｷﾐﾆゲが ｴﾏﾏが HWデデWヴ Sﾗ ﾏ┞ 

tweeting for the day) then you need to change that. Combine information about when you 

tweet with the information http://www.tweriod.com/ gives you about when your followers 

online, and you can start to really use Twitter in a focused, targeted and successful way. 

 

9. Use Twitter for social monitoring.  

People will be デ;ﾉﾆｷﾐｪ ;Hﾗ┌デ ┞ﾗ┌ヴ ﾉｷHヴ;ヴ┞ ﾗﾐ T┘ｷデデWヴが ;ﾐS ｷデげゲ ;ﾉ┘;┞ゲ ┌ゲWa┌ﾉ デﾗ ﾆﾐﾗ┘ ┘ｴ;デ 

デｴW┞げヴW ゲ;┞ｷﾐｪく TｴﾗゲW ┘ｴﾗ ﾆﾐﾗ┘ ┞ﾗ┌げヴW ﾗﾐ デｴW ﾐWデ┘ﾗヴﾆ ﾏ;┞ ゲヮW;ﾆ SｷヴWIデﾉ┞ デﾗ ┞ﾗ┌ ┌ゲｷﾐｪ ┞ﾗ┌ヴ 

を ﾐ;ﾏWが H┌デ ┞ﾗ┌ I;ﾐ ;ﾉゲﾗ ヮｷIﾆ ┌ヮ ﾗﾐ Iﾗﾐ┗Wヴゲ;デｷﾗﾐゲ ┘ｴｷIｴ ;ヴWﾐげデ ;SSヴWゲゲWS デﾗ ┞ﾗ┌く ‘┌ﾐ ; 

seaヴIｴ aﾗヴ ┞ﾗ┌ヴ LｷHヴ;ヴ┞げゲ ﾐ;ﾏWが ヮﾉ┌ゲ ;ﾐ┞ ゲｴﾗヴデWﾐｷﾐｪゲ Iﾗﾏﾏﾗﾐﾉ┞ ┌ゲWSく Yﾗ┌ I;ﾐ デｴWﾐ ゲ;┗W 

those searches and run them each day to pick up relevant tweets. You can also set up a 

ﾉﾗI;デｷﾗﾐ ゲW;ヴIｴ ﾗﾐ デｴW ┘ﾗヴS けﾉｷHヴ;ヴ┞げ に to pick up any tweets within, say, 1 mile of your 

ﾉﾗI;デｷﾗﾐが デﾗ I;デIｴ ヮWﾗヮﾉW ┘ｴﾗ ゲ;┞ デｴｷﾐｪゲ ﾉｷﾆW けIげﾏ ｷﾐ デｴW LｷHヴ;ヴ┞が I;ﾐげデ aｷﾐS デｴW ﾃﾗ┌ヴﾐ;ﾉゲぁげ ;ﾐS 

reply with help and guidance. Iﾐ┗Wゲデｷｪ;デW T┘ｷデデWヴげゲ AS┗;ﾐIWS SW;ヴIｴ a┌ﾐIデｷﾗﾐ;ﾉｷデ┞ aﾗヴ ﾏﾗヴW 

options.  

 

10. Put your Twitter handle EVERYWHERE  

Aﾉデｴﾗ┌ｪｴ ┌ゲｷﾐｪ T┘ｷデデWヴ ｷゲ ｷﾐ ｷデゲWﾉa ﾏ;ヴﾆWデｷﾐｪが ┞ﾗ┌ ゲデｷﾉﾉ ﾐWWS デﾗ ﾏ;ヴﾆWデ デｴW ﾏ;ヴﾆWデｷﾐｪぐ People 

ﾐWWS デﾗ ﾆﾐﾗ┘ ┞ﾗ┌げヴW ﾗﾐ デｴW ヮﾉ;デaﾗヴﾏ ;デ ;ﾉﾉが ゲﾗ デWﾉﾉ デｴWﾏ に put your username on slidedecks 

;ﾐS ﾉW;aﾉWデゲ ;ﾐS ｴ;ﾐSﾗ┌デゲが ヮ┌デ ｷデ ﾗﾐ ヮWﾗヮﾉWげゲ H┌ゲｷﾐWゲゲ I;ヴSゲ が WﾏHWS ┞ﾗur tweet-stream on 

your Library homepage, have a live tweet-stream on your digital display screens for a day. 

Yﾗ┌げヴW ヮ┌デデｷﾐｪ デｴW Waaﾗヴデ ｷﾐ デﾗ HW デｴWヴWが ゲﾗ ゲｴﾗ┌デ ﾉﾗ┌Sﾉ┞ ;Hﾗ┌デ ┞ﾗ┌ヴ ;Iデｷ┗ｷデ┞ぁ  

 

 

Eﾐﾃﾗ┞ ┞ﾗ┌ヴ T┘ｷデデWヴ ;Iデｷ┗ｷデ┞が ｴ;┗W a┌ﾐ ┘ｷデｴ ｷデく Dﾗﾐげデ ｪWデ デﾗﾗ I;┌ght up in the numbers に ｷデげゲ ﾐﾗデ ;Hﾗ┌デ 

ｴﾗ┘ ﾏ;ﾐ┞ aﾗﾉﾉﾗ┘Wヴゲ ┞ﾗ┌ ｴ;┗W ふ;ﾉデｴﾗ┌ｪｴ ﾏﾗヴW ｷゲ HWデデWヴが ｪWﾐWヴ;ﾉﾉ┞ぶが ｷデげゲ ;Hﾗ┌デ ｴ;┗ｷﾐｪ ゲﾗﾏW ﾆｷﾐS ﾗa 

http://www.tweetstats.com/
http://www.tweriod.com/


impact using social media. A Library Twitter account with 5,000 followers who are completely 

passive is worth much less than one with 1,000 followers whose behaviour has been changed by the 

Twitter account に people who use the Library more often, more effectively, or who praise it to their 

networks and RT your tweets. Above all Twitter is about engagement. 

 

Good luck!  

 

A brief glossary: 

Username: This is what you are called on Twitter, and all usernames are prefixed by @ - ｷデげゲ 
best to keep yours relatively short. 

Profile: Your Twitter profile is what other people see when they click on your username に it 

consists of your username, your actual name, a profile picture, a background picture a short 

Hｷﾗ ふヱヶヰ Iｴ;ヴ;IデWヴゲぶ ;ﾐS ; ﾉｷﾐﾆ デﾗ ; ┘WHゲｷデW ﾗa ┞ﾗ┌ヴ Iｴﾗﾗゲｷﾐｪき ｷデげゲ ｷﾏヮﾗヴデ;ﾐデ デﾗ ﾏ;ﾆW デｴW 
most of all these.  

Tweet: The tweet is the public message itself, displayed online. It is ;ﾉゲﾗ デｴW ┗WヴH ふIげﾏ ｪﾗｷﾐｪ 
to tweet about this; I tweeted about that). A tweet is viewable by anyone who clicks on your 

profile, although in practice it will only be seen by those who follow you. You will also hear 

デｴW デWヴﾏ けT┘WWデWヴげ デﾗ ヴWaWヴ デﾗ ヮWﾗヮﾉW ┘ｴﾗ デweet.  

Timeline: Your timeline is what you see when you log into Twitter に H┞ SWa;┌ﾉデ ┞ﾗ┌げﾉﾉ HW ﾗﾐ 
the Home screen, which consists of your own tweets, tweets from people you follow, and 

ReTweets. The @Connect screen shows you tweets directed specifically at you, the tweets 

of yours which are ReTweeted or Favourited, plus information about when new people 

follow you. The #Discover screen is an attempt to expose you to other Twitter activity based 

on your interests に in practice this will be the screen you use the least, if at all. 

Reply / @ / Mentions: Users can Tweet directly at another user to converse and ensure 

デｴWｷヴ ヴWヮﾉｷWゲ ;ヮヮW;ヴ ｷﾐ デｴW ﾗデｴWヴ ┌ゲWヴゲげ デｷﾏWﾉｷﾐWく Aゲ ﾉﾗﾐｪ ;ゲ ; T┘WWデ ｴ;ゲ ゲﾗﾏWﾗﾐWげゲ 
@username in, they should see it. 

RT (or ReTweet): To ReTweet someone is essentially to quote them に clicking the ReTweet 

H┌デデﾗﾐ ┘ｷﾉﾉ I;┌ゲW デｴWｷヴ T┘WWデ デﾗ ;ヮヮW;ヴ ｷﾐ ┞ﾗ┌ヴ デｷﾏWﾉｷﾐWが ゲﾗ ┞ﾗ┌げﾉﾉ HW ゲｴ;ヴｷﾐｪ ｷデ ┘ｷデｴ ;ﾉﾉ ┞ﾗ┌ヴ 
aﾗﾉﾉﾗ┘Wヴゲく Yﾗ┌ I;ﾐ ;ﾉゲﾗ けﾏ;ﾐ┌;ﾉﾉ┞げ ‘WT┘WWデ H┞ デ┞ヮｷﾐｪ け‘Tげが デｴWﾐ デｴW ﾗヴｷｪｷﾐ;ﾉ T┘WWデWヴげゲ ﾐ;ﾏWが 
then their Tweet. This allows you to add your own comment in at the start, prior to the 

ReTweeted text. 

Follow / Unfollow: This is the basis of the Twitter network. If you Follow someone you see 

their Tweets (and those they ReTweet, see below) in your timeline; if they follow you, they 

ゲWW ┞ﾗ┌ヴ T┘WWデゲく Iデげゲ ; ｪﾗﾗS ｷSW; デﾗ Fﾗﾉﾉﾗ┘ ヮﾉWﾐデ┞ ﾗa ヴWﾉW┗;ﾐデ ヮWﾗヮﾉW ゲﾗ ┞ﾗ┌ ｴ;┗W ; ゲデW;S┞ 



ゲデヴW;ﾏ ﾗa ｷﾐaﾗヴﾏ;デｷﾗﾐ ;ﾐS IﾗﾐデWﾐデが H┌デ ｷデげゲ ;ﾉゲﾗ ﾗﾆ;┞ デﾗ けヮヴ┌ﾐWげ ;ﾐS ┌ﾐaﾗﾉﾉﾗ┘ ヮeople or 

organisations over time if they cease to be relevant に following too many people can make 

Twitter less useful to you.  

MT (or Modified Tweet): Aゲ ;Hﾗ┗Wが H┌デ ┞ﾗ┌げヴW WSｷデｷﾐｪ デｴW T┘WWデ ゲﾗ ｷデ ｷゲ ﾐﾗ ﾉﾗﾐｪWヴ ; 
verbatim quote. This is generally done to shorten the Tweet to allow you more room for 

your own comment に if you edit the Tweet at all from the original source, you should use 

MT rather than RT.  

DM (or Direct Message): A Direct Message is a private message sent between users; it does 

not appear on デｴW ﾐWデ┘ﾗヴﾆく Iデげゲ ｷﾏヮﾗヴデ;ﾐデ デﾗ ﾐﾗデW デｴ;デ ﾗﾐﾉ┞ ヮWﾗヮﾉW ┞ﾗ┌ aﾗﾉﾉﾗ┘ I;ﾐ DM ┞ﾗ┌ 
ふ;ﾐS ┞ﾗ┌ I;ﾐ ﾗﾐﾉ┞ DM ヮWﾗヮﾉW ┘ｴﾗ aﾗﾉﾉﾗ┘ ┞ﾗ┌ぶく TｴWヴWaﾗヴW デ┘WWデゲ ﾉｷﾆW けNW┘ internship 

available at the Library に DM us aﾗヴ SWデ;ｷﾉゲげ ;ヴW H;S ｷSW;が HWI;┌ゲW ﾐﾗデ W┗Wヴ┞ﾗﾐW ヴW;Sｷﾐｪ デｴW 
Tweet will actually be able to message you. 

Favourite: Any Tweet can be Favourited by clicking the little star below it に this means it is 

in effect filed for later use, via your Favourites screen. This is useful for keeping track of 

useful tweets or links, flagging something to respond to later when you have more time, or 

collating responses to a particular Tweet. It is also useful to see which of your own Tweets 

are favourited, as the fact that a fellow Twitter user has taken an action based on your 

output is indicative of some kind of impact.  

 

 

Ned Potter is an Academic Liaison Librarian at the University of York in the UK. His book The 

Library Marketing Toolkit was published in 2012, and you can interact with him on Twitter 

@ned_potter.  

 


