
This is a repository copy of Responding to food, environment and health challenges by 
changing meat consumption behaviours in consumers.

White Rose Research Online URL for this paper:
http://eprints.whiterose.ac.uk/135916/

Version: Accepted Version

Article:

Stubbs, RJ orcid.org/0000-0002-0843-9064, Scott, SE and Duarte, C (2018) Responding 
to food, environment and health challenges by changing meat consumption behaviours in 
consumers. Nutrition Bulletin, 43 (2). pp. 125-134. ISSN 1471-9827 

https://doi.org/10.1111/nbu.12318

© 2018 British Nutrition Foundation. This is the peer reviewed version of the following 
article: Stubbs, R. J., Scott, S. E. and Duarte, C. (2018), Responding to food, environment 
and health challenges by changing meat consumption behaviours in consumers. Nutr Bull,
43: 125-134, which has been published in final form at https://doi.org/10.1111/nbu.12318. 
This article may be used for non-commercial purposes in accordance with the Wiley Terms
and Conditions for Self-Archiving.

eprints@whiterose.ac.uk
https://eprints.whiterose.ac.uk/

Reuse 

Items deposited in White Rose Research Online are protected by copyright, with all rights reserved unless 
indicated otherwise. They may be downloaded and/or printed for private study, or other acts as permitted by 
national copyright laws. The publisher or other rights holders may allow further reproduction and re-use of 
the full text version. This is indicated by the licence information on the White Rose Research Online record 
for the item. 

Takedown 

If you consider content in White Rose Research Online to be in breach of UK law, please notify us by 
emailing eprints@whiterose.ac.uk including the URL of the record and the reason for the withdrawal request. 

mailto:eprints@whiterose.ac.uk
https://eprints.whiterose.ac.uk/


Environment

Ecosystematic stability

Landscapes

Food security

New and emerging infections

Non-infectious disease



Values, beliefs, attitudes

Costs &

benefits

Knowledge 

& skills

Emotions Agency

Habit

Roles & identity

Tastes

Meanings

Opinion

leaders

Norms

Institutions

Networks &

relationships

Infrastructure

Objects

Time & 

schedules

Technologies

Rules &

regulations

INDIVIDUAL

SOCIAL

MATERIAL



• Sustainability by stealth: subtle, sustainable food innovations (e.g. 

hybrid products marketed as lean, low fat and healthy).

• Moderate involvement: active engagement of consumers in moderate 

meat reduction (portion size, meat free days).  Moderate changes on a 

large scale has big impact.

• Cultural change: structural changes (e.g. production strategies that 

alter consumption patterns).
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